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V-Piano™ technology is based upon

Roland’s deep research of the

acoustic piano. It offers no sampling, For over 300 yeﬂrs,

looping, velocity switching or .
polyphony  limitation  associated the piano has remained virtually unchanged...unflf now.
with traditional sampled pianos.

The V-Piano uses Roland's "Piano

Component Object Sound .
Modeling Synthesis” to reproduce Introducing the
the components of an acoustic

piano. Its virtual strings, hammers, r
frame, soundboard and case HO'and
combine to create an exceptional

musical instrument. ‘ ; - Pian : -

Hammer hardness is completely
adjustable. Go from a bright, pop
sound to a more mellow sound
naturally. Voicing a piano has never

been easier,
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The V-Piano is the first truly tunable
digital piano. Many artists choose a
piano based on its “sweet spot.” Now,
you can de-tune any area or single
note to create your signature sound.

Visit www.RolandUS.com/V-Piano

You can even change the material
used for the strings from copper to
silver creating a brighter, bell-like
tone to cut through the band when
you need it.
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Acoustics First
Materials to Control Sound and Eliminate Noise™

Acoustical materials...
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..that Look as good
as they Sound™

Geomatriy™ Sonora™
From practice spaces to professional recording studios, we can help you get the
malerials you need to fit your application and budget. Our products include acoustical
foams, fiberglass panels, diffusers, bass and corner traps, vibration control, acoustical

wall fabrics, ceiling ts,
follfree |1.888.765-2900

modular enclesures and
various other acoustical
Web: http://www.acousticsfirst.com

malerials.

we're fiot just pickups anymore™
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What's NEW in 2009? Just what you’'ve been asking for.

MODERN Innovations |

NEW models from our MODERN series AAX, HHX, and APX.

Check out the latest in MODERN innowvations, From the highly explosive
AAK X-Ploskon Fast Crash to the stick defining AAX and HHX Raw Bell Ory Rides.

ARX X-Plosion Fast Crazsh

AFE Sofid Hats AAX Memphis Ride

AAX Raw Bell Dry Ride HHX Raw Bell Dry Ride

AAK X-Plosion Splash

NEW CREATIVE innovations from the SABIAN Vault.

Our true craftsmanship shines through in these new innovative models

Vault Radia Nano Hats

Medium Top/Heavy Bottom (779

Vault Artisan Hats

Vault Artisan Crash

Thin/Extra-Thin (1675 167]

Highlights for 2009

= All new ‘Between the Felts'
% _ g Dealer Support Programs
| ¥ to keep you selling

o

= 2-year warranty

. . « Interactive experience for your )
* UNEARTHING THE LEGEND customers at SABIAN.COM
One of One Hundred -

21" Vault Artisan Rides to be « Look for SABIAN in
unearthed in Spring 2009 Guitar Hero® World Tour BECALSE SOUND MATTERS
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Only an original.

to add to my collection! It looks, sounds, and plays amazing.
I couldn't have dreamt up anything as sweet as this."

- Mark Bryan,
Guitarist/Singer-Songwriter, Hootie and the Blowfish
plays an 55112 Northstar 12-String

SN2

1.800.845,1922
www.sierraguitars.net
W

w.myspace.com/sierraguitars

%}ﬁy—gﬁm‘{_ www.markbryanmusic.com
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Mouthpicces
A truly unigue fusion of hard
rubber and metal. The comfort
and feel of hard rubber with the
dynamics of a metal mouthpiece.

HIGH POLISH AND VINTAGE FINISH

ALTO SAX AND TENOR SAX

CALL TODAY
1-800-375-EADG

CAVANAUGH

COMPAMNY
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B PERSPECTIVE

PERSPECTIVE | BY ZACH PHILLIPS

MAP IS
GOOD:
PERIOD

ithout MAP, we're dead!”
‘ ‘ Those words still ring
in my ears. They came
from Rusty Kephart
two years ago. Kephart
— president of Kephart’s Music Center,
a respected indie music retailer based
in Decorah, lowa — was responding
to the Federal Trade Commission’s
(FTC) just-declared clampdown on NAMM and several music product
companies for allegedly sharing competitive price information. And he
was scared.

Turns out he had good reason to be. The FTC’s ensuing investigation cost
NAMM and several industry companies millions in legal fees. What a waste.
Music retail has felt the economy’s devastating crush. Dealers and suppliers
alike need all the money and resources they can get to keep the music prod-
ucts industry running, much less expanding. | can only hope NAMM’s
recent settlement with the FTC (see page 30) will put this debacle behind us.

Luckily, MAP (minimum advertised price) policies have not been out-
lawed, despite scrutiny from the FTC. Still, you can bet MAP will never be
discussed during public forums at NAMM shows or industry association
meetings again. Among the many effects of the FTC investigation was an
unspoken gag rule on MAP.

This is a shame. | realize MAP policies aren’t perfect. Sometimes,
they’re not enforced, and many argue the prices are set too low to begin
with. MAP certainly makes it tough to blow out those overstocked plaid
guitars. But for now, MAP is the best recourse the industry has for level-
ing the retail playing field in an online world. It lets high-service retailers,
who rely on larger profit margins than discount sellers, compete and focus
on service — rather than struggle to make each sale at near cost. And ulti-
mately, that’s good for consumers.

Herein lies the greatest irony of the FTC’s investigation. In an effort to
save the music products industry from itself, the FTC indirectly threat-
ened one of the industry’s few safeguards for ensuring quality products for
consumers: MAP. As Kephart said, take away MAP and many service-ori-
ented retailers die. Take away service-oriented retailers, and low prices
mean nothing. After all, what good are low prices if there’s no one around
to fix and service the instruments or teach people how to play them?

And while MAP is now taboo to talk about in public, rest assured:
Music Inc. will continue to discuss and report on MAP policies. A free
press is protected by the Constitution to write about the issues of the day.

At press time, the FTC had not officially called off its investigation.
Here’s hoping that by the time you read this it has found a more productive
use of its time and, not least of all, taxpayer’s hard-earned dollars. M1
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Indulge your guitar with a Levy’s guitar strap.

Your guitar is worth it.

NORTH AMERICA TOLL FREE PHONE & FAX 1-800-565-0203 1-888-FAX-LEVY (329-5389)
Levy's Leathers Limited: 190 Disrasli Freeway, Winnipeg, Manitoba, Canada R3B 224 Tel: (204) 857-5139 Fax: (204) 943-6655 emal; levys@levysieathers com

www.levysleathers.com



LETTERS

Co-Op Criteria

When Danny Rocks and Alan
Friedman solicited me for their
“25 Ways to Improve Your
Business — NOW!” session to
be presented during The
NAMM Show in Anaheim,
Calif., | sent along a promotion
that worked for us last year. As
I was writing it up, | thought,
“Wouldn’t it be nice if we could
suggest some best ideas for the
supply side of the industry?”

I remembered a conversa-
tion my colleague Paul Finke
and | have had many times.
There will be many suppliers
and retailers that will debate
the use of the word “best,” so
let’s just call it a “new” idea.

We know it is an outside-
of-the-box idea, but what bet-
ter time to consider change
than at the beginning of a new
year in the midst of a wave of
economic challenges?

We would like to see the
supply side of the industry
change the way it structures its
discounts and spends its tar-
geted co-op marketing dollars to
include another criteria.
Currently, everything seems to
be based on volume. This can
be discussed ad nauseam, but
our company’s size and my
experience has not shown me
anything to the contrary.

Our idea is that music
retailers should be given sig-
nificant consideration in the
same areas of discounts and
co-op marketing money based
on the number of students
they teach to make music.
This would benefit everyone
in the industry. The instru-
ments sold would actually be
played. What a novel idea.
Teaching programs are not
easy to administer, nor are
they very profitable unless
they are tied to musical instru-
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Louie Bellson

‘Everyone at
Gretsch is
proud to have
been a part of
Louie Bellson’s
history.’

— Fred Gretsch

ment purchases. We need to
level the playing field for the
dealers that sow the seeds for
the industry’s future growth.

We have seen what the
mass merchandising of
portable keyboards has done
to the acoustic piano market
and even the high-end digital
piano market. They were fal-
tering long before the eco-
nomic downturn. If our
industry follows the same
strategy with guitars and
drums, why would we not
expect the same results?

My father always said that
most people do not learn from
their own mistakes or the mis-
takes of others. Smart people
learn from their own mistakes,

but the real genius is the one
that learns from other people’s
mistakes. Short-term profit

never trumps long-term
growth. The next generation is
not going to buy its 12th gui-
tar if it does not learn to play

the first one.

Dan Herbert
Willis Music
Florence, Ky.

Gretsch Honors
Bellson

With the passing of Louie
Bellson, drumming has lost a
genuine innovator. Drummers
around the world have lost a
sweet and gentle man who was
at once an icon and a comrade.
And the Gretsch family has
lost a cherished friend.

When Louie was making his
mark on the drumming scene
in the 1940s and '50s, playing
with the great bands of Benny
Goodman, Tommy Dorsey,
Duke Ellington and Harry
James, he did it on Gretsch
drums. When he wanted a
unique double bass drum setup
with an unprecedented tom-
tom configuration, he brought
his design to the Gretsch fac-
tory in Brooklyn, N.Y. There,
the Gretsch craftsmen made

Louie’s vision a reality.
Everyone at Gretsch is
proud to have been a part of
Louie Bellson’s history. We
mourn his passing, and our
hearts go out to Francine
Bellson and the rest of Louie’s
family. But at the same time,
we join drummers everywhere
in celebrating Louie’s great-
ness, as well as his unparal-
leled contribution to the art of

drumming.

Fred Gretsch
President
The Gretsch Co.

Godin Remembers
Buster Jones

It is with great regret and a sin-
cere feeling of loss to friends,
family and the musical commu-
nity that we say goodbye to gui-
tarist Buster Jones who passed
away on Feb. 2. To some, he
was known as “Machine Gun”
or “Pistola” for his lightning-
fast playing style, but to all
those who were fortunate
enough to have personally
known him, he was simply the
warm-hearted Buster.

We first met Buster at the
Nashville NAMM show in 1994
and were blown away by his
playing and Southern charm. By
the January NAMM show in
1995, Buster had become a full
member of the Godin family.
Buster became a dear friend to
all of us at Godin, and we will

miss him immensely.

Godin Guitars
Baie D’Urfe, Quebec
Canada




EMD invites you to discover
a world of instruments and
accessories at the best prices.

In business we BxpeCt Maxmum choce 1S taken serously

EMO offers the widest ranage of musica
tailored for all ages, tastes and budgets. With a p
high profitabitty for you, the Dealer, we pride oursel
port of call for all musical instrumeants and accas
and dedicated team are committed to providing fast, efficient, friendly
service before and ofter the sale, Attractive deals, most favorab
and wtmost integrity are ubiquitous in all our transactions
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EMD. Experisnce the standard.
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Send

dude, a little gaming tonight? bring
your drum controller

QOutldw: can't
how come?

Outldw: my new Dixon Demon kit is coming
in and gotta be home to get the delivery

WHAT?!

Outl4w: LOL yeah | got a REAL kit. its friggin
sweet too.

OK screw it...we're coming to your
place instead

Outidw: ok, but you can leave the plastic
guitars at home ROFL! @@
==

L 43

N

www.dixondrums.net

KMC Music, PO Box 507, Bloomfield, CT 08002
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MUSIC AUTHORITY | BY ZACH PHILLIPS
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THE LESSONS AUTHORITY

usic Authority’s
retail sales have
slipped 20-45
percent monthly
since the econ-
omy took a nosedive last year.
Melissa Loggins, co-owner of
the Cumming, Ga., full-line
dealership, is daunted by the
downward trend — but only to
a point. Her store’s music les-
sons program skyrocketed from
377 to nearly 500 students dur-
ing the past 14 months. And
she expects it to keep growing.

“For us, right now, lessons are
floating the business,” she said.

Loggins called her lesson
program “a profit center” in
itself, a service that not only
covers overhead but offsets
underperforming segments,
such as retail. Her challenge
now is controlling that growth
with limited resources.

“The downside is in better
times | was able to take our
extra money and improve stu-
dios,” she said. “The upside is
we’re still here, and we’ll make
it through.”

THE PRIVATE SCHOOL MODEL

usic Authority’s success

hasn’t come by happen-
stance. When Loggins and her
husband, Andrew, purchased
the business four years ago,
they decided to invest in creat-
ing a structured yet fun curricu-
lum. Their first step: contacting

Music Authority
IS riding out

the recession
with a growing
education
division

teacher organizations, such as
Music Teachers National

Association, and creating a list
of qualities that colleges sought

in freshmen music students.

“We took the model of a pri-
vate school, and we tried to
apply it to our music program,”
she said.

“Our kids come in for a 30-
minute lesson, and they’re going
to have a book. It’s not optional.
They’re going to learn how to
read music, and | mean stan-
dard notation, not just tablature.

“[Students] also learn how
to work with other kids.
Because the other thing we ran
across is we might have a really

great guitar player, but you
throw him in with a piano
player, and they can’t commu-
nicate with each other.”

Music Authority attracts
world-class teachers, in part, by
paying them $25.50 an hour.
The store keeps the remaining
$12.50. (Private lessons cost
$19 per half-hour if paid with
cash or check and $20 if paid
with plastic.) One teacher even
relocated from Buffalo, N.Y., to
the Atlanta area to work there.
All teachers are required to
have post-secondary education
in music — the equivalent of
finishing sophomore year in
college.

Right now, Loggins said she
has a stack of teacher resumes
an inch thick on her desk.

REFERRAL BUSINESS

M usic Authority doesn’t
advertise. Loggins esti-
mated 95 percent of her new
lesson sign-ups come via refer-
rals from existing students.
Still, the company works hard
to keep current students satis-
fied and enthusiastic about
music. Every summer, it hosts
rock camps, which Loggins
called “a huge thing.” This
year, it’s launching a girls-only
rock camp. An in-house record-
ing studio also gives students
the opportunity to tape them-
selves. Students in upper-level
classes are required to use the

MAY 2009 | MUSIC INC. | 13

Joins forces with Quinlan & Fabish

Offers Tom Malone music lessons

Relocates Wilkes-Barre, Pa., store

Hosts preschool music field trips
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space to cut a full-length album.

Free monthly student jam
nights generate tons of goodwill.
All students are invited, every-
one gets a chance to play, and all
are encouraged to bring friends.
Teachers are required to volun-
teer once a month to host a ses-

BRETAIL

Andrew Loggins

sion — part of the reason for
their higher compensation.
Loggins cited the jam nights
as one of the company’s single
most effective tools for generat-
ing lesson sign-ups. “It’s two
hours, and we book two instruc-
tors to sit with them. It’s a safe

place. The parents are really
comfortable with it. And the
kids think we’re the coolest
people in the world because
they get to hang out with their
teacher for two hours and jam.”
Music Authority has also
started hosting student field
trips. Last summer, it took stu-
dents to Virginia to teach them
about colonial music and visit
the Gadow Guitars factory. And
the trip resulted in an unex-
pected boon: local press. “The
newspaper covered it,” Loggins
said. “It wasn’t paid advertising.
People were like, ‘Wow. Your
store does stuff like that?"”

RECESSION PAINS

hen Loggins and her hus-
band returned from a
two-day vacation this past
January, she found 152 hand-

written messages on her desk.
She’s currently the only person
running the education depart-
ment and needs more staff,
even a person to help her two
days a week. But she said she’s
reluctant to hire in a recession.

“There’s a point where |
can’t take any more students,”
she said. “And | can’t do mar-
keting when all I'm doing is
taking care of students.”

In the meantime, Loggins,
like many music retailers, will
have to work harder and
longer hours until consumer
confidence picks up. Not that
she’s complaining.

“I'm tickled to death because
we’re here, we’re doing well
and we keep gaining students,”
she said. “I never expected this.
I’'m just happy we’re here and
able to survive.” Mi

Huge innovation in a new package.

The new Vandoren Flow Pack packaging.
Every reed we make is now wrapped in
humidity balanced packaging resulting in
reeds that are factory fresh. The most
remarkable part of this innovation is you
don't have to do anything to benefit from it.
Mo special storage, no little bags...nothing.
Just put them in the store and watch your
customers marvel at the consistency and
quality you provide...at no extra cost.

It's a huge innovation, but that's what Vandoren
is all about...one huge innovation after another.

PARIS

oy
I_} \\SR U5 importer, 818 W. Evergreen Ave., Chicago, IL 60642 » BES-TOT7-2455 » www.dansf.com = © 2007 Vandoren SAS = www,vandomn com
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AUDIXDEALERS
SAY WHAT?

| love Audix because my net is so much better than the competition and

he sound Is superior. It's like shooting fish in a barrel; after all these years
mmmmsmmmmmm

' between the OM2 and the other guys.”

~Jim Pinkston Music, Gulfport, MS
 Pictured: David Devaney, Jim Pinkston (owner), Derek Fountain

“Audix has been our go-to mic for over 10 years now and they've definitely
helped us grow our mic business. Not only are the products great, profitable,
and trouble free but the company always gives us fast, fiendly service "

Sticks n Strings, Tuscon, AZ
Pictured: Chip Schnar, Dan Hartman, Brandon Newmaler, Kane Fint, Justin Bemand, Tory Bemand

"meymsmnbchaﬁmlst&rﬂymwdedusﬁmm

GthMusll:.HndwnudClyCA
Pictured: David Viogel, Adam Jarvs, Kienin Janvis (owner), Tommy LeMar, Don Frank

AUDIX

MICROPHONMNES

TEL: (503) 682 6933 FAX: (503) 682-7114 www.audixusa.com
Audix Corp 2008, AR rights reserved. Audix and Audix logo are trademarks of Audix Corparation.
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S & KMUSIC STUDIO | BY JENNY DOMINE

COI\/II\/IUNITY OF ROCK

nake and Karen
Rock, co-owners of
S & K Music Studio
in Las Vegas,
understand the
meaning of financial crisis.

In December 2006, they
had the last remaining store-
front in an empty shopping
center. They had legal troubles
with the landlord and no
money. So they held a rally for
customers and employees to
announce they were closing
the studio. The crowd would-
n’'t hear of it.

“These people didn’t want
to see it go away,” Snake said.

During the next eight
months, with the help of vol-
unteers and the support of
MusiCares, a program that
provides assistance to musi-
cians with a financial or med-
ical crisis, the Rocks moved a
half mile down the road to a
new, 4,000-square-foot retail
space in a thriving shopping
center. During the new store’s
renovation, friends and cus-
tomers raised funds, worked
construction, painted interi-
ors, and donated furniture and
computers.

“They even fed us,” Snake
said. “People literally gave us
grocery money and gift cards.”

The Rocks held their grand
opening on Aug. 8, 2008. They
are currently finishing an in-
house recording studio.

COMMUNITY CONNECTION

ccording to Snake and

Karen, the source of this
community support originated
from their early days in 2002
when Snake taught lessons out
of their home. Karen, with her
business background, and
Snake, a professional musician,
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partnered with charities and
businesses that resonated with
their family-focused mission.

Snake once recorded an
original song that was sold
during a fundraiser for the Las
\egas police department. He
and Karen have sent students
into hospitals as strolling min-
strels and sponsored pet-adop-
tion fundraisers. And the
Rocks’ charitable efforts
became a two-way street in
their time of need.

These days, they continue
to build a sense of community
for students and their families
by holding regularly scheduled
events, such as open mic
nights and student concerts.
They also host a monthly rare
rock movie night featuring
concert footage of The Who,
Led Zeppelin and The Rolling
Stones, complete with popcorn
and candy.

“Karen devised a screen
that rolls down,” Snake said.
“We crank [the sound] through
our P.A. system. It’s really
cool.”

They’ve started renting out
their waiting room to yoga and
meditation classes and sell
classified space to local busi-
nesses on their Web site and
in their student newsletter,
“Noteworthy.” The newsletter
keeps what Karen calls the “S
& K Family” connected. It
announces student-of-the-
month awards, birthdays,
workshops and event updates.

THE FAMILY THAT ROCKS

Il the family-friendly activ-
ities, a comfy sitting area
with couches and a café help
balance S & K’s other vibe as a
pure rock 'n’ roll shop with a
hard-rockin’ lesson program

S & K voice instructor
Frank DiMino (left) and
owner Snake Rock

Creativity and
community
bring S & K

Music Studio

back from the
brink

that offers guitar, bass, drum,
piano and voice instruction.
All the instructors have pro-
fessional rock resumes with
the looks and names to match.

“We walk a fine line with
that,” said Snake of the shop’s
rock atmosphere. “We are very
careful to keep it a safe envi-
ronment. Parents have to be
comfortable for their kids to be
taught by a guy named Snake.”

All 12 of S & K’s instruc-
tors are required to have
Nevada state and FBI back-
ground checks.

“Sometimes it makes the
difference between a sign-on
or not,” Snake said. “It

clinches it because [parents]
know we’re going to make
sure their kids are safe.”

Each instructor has a large
lesson studio. These range in
size from 7 by 7 feet to 10 by 7
feet to accommodate two drum
kits. The rooms are decorated
with the instructor’s personal
decor, showcasing their music
careers.

Snake filled his teaching
space with his collection of
Beatles memorabilia.

“We don’t want it to be the
standard, sterile, 4- by 4-foot
white room,” Karen said.

“l went through that as a
kid,” said Snake, recalling his
earliest guitar lessons. “This is
not your traditional music les-
son. We make it really fun.”

CREATIVE COLLECTIONS

hile listening to an ldea
Center session at the

recent NAMM convention,
inspiration struck the Rocks
on how to apply their creativ-
ity to collections.

Using the built-in camera on
a donated laptop and the help
of a former-student-turned-
employee, Snake produced a
fun, musical commercial. He
plays The Beatles’ “Blackbird,”
while his employee laments the
challenges of collecting on past-
due accounts. Snake suggests
that she simply ask late cus-
tomers to pay. The commercial
was distributed via e-mail.

“There is never an easy
way to go about [collections]
at times of recession,” Snake
said. “At first, we had just a
handful [of responses], but
then they came in droves the
week after that. Now we’re
using [commercials] to pro-
mote our events.” Mi







From left: Chuck Leavell, Jackson’s Music’s Charlotte
Dryden, Sonny Emory and Jackson’s Music’s Doug Dryden
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AWARDS

Leenman Honored
Tracy Leenman \
(pictured, mid-
dle, with local
band directors),
CEO of music
retail consulting
firm Musical
Innovations, received the South
Carolina Music Educators
Association’s Friend of Music
Business Award. It was given to her
at the organization’s In-Service
Convention in Charleston, S.C., in
February. The annual award recog-
nizes a member of the business
community who has shown exem-
plary support for local music edu-
cation programs.

SALES

Beyond Forecasts

Music & Arts has reported that,
despite the current recession, its
top-line sales and earnings for 2008
exceeded company forecasts. It
also recently recognized exceptional
employees with its Peak Performer
Award. Peak Performer finalists
included Kelly Capobianco and
Amanda Schoemer.

CLOSING
Jent's Shuts Down

Amarillo Location

Jent’s House of Music recently
closed its Amarillo, Texas, store to
cut overhead costs. Owner Karen
Jent said the “last year has been a
real struggle,” according to a local
Fox affiliate. On March 21, a benefit
concert was held for the Lubbock,
Texas-based company.

GEAR

API-Equipped

Dale Pro Audio in New York began
carrying the API and Arsenal Audio
by API products lines this past
February.

“API repre-
sents one of the
greatest values
in the industry
today and will
form the cor-
nerstone of our out-board sales,”
said Ken Patnaude, vice president
of sales and marketing for Dale.
“Put simply, our customers want
gear that sounds fantastic, that will
last a long, long time and that is
priced fairly. All are so true of API
products.”
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G eorgia-based Jackson’s Music
recently opened a new location
in Buford. The store joins the com-
pany’s existing locations in Riverdale
and Douglasville, Ga., and Winston-
Salem, N.C.

Founded in 1958, Jackson’s Music
is a full-line store. It carries band
instruments, guitars, amps, live

sound equipment, drums, recording
equipment and accessories. It also
has a band rental business and offers
music lessons and repairs.

Yamaha artists Sonny Emory and
Chuck Leavell stopped by the Buford
store to celebrate its grand opening.
Jackson’s Music has been a Yamaha
dealer for 30 years.

QUINLAN & FABISH, BLESSING MUSIC | MERGER

Q&F, Blessing Unite

uinlan & Fabish Music and
Blessing Music finalized an
agreement to unite their two school
music dealerships in March.
Quinlan & Fabish is celebrating
its 50th anniversary this year and
operates four stores in the Chicago
area, including Burr Ridge, Mount
Prospect and Montgomery, Ill., as
well as Valparaiso, Ind. Blessing’s ori-
gins date back to 1915, and it has
four stores. They're located in
Elkhart, Fort Wayne and South Bend,
Ind., as well as Stevensville, Mich.
Six years ago, Quinlan & Fabish
merged with Paxton Music in
Valparaiso to expand its presence in
Indiana. John Shaffer, former Paxton
owner, has now been named regional
manager for the expanded Michigan
and Indiana region. With the addi-
tion of six veteran school representa-
tives from Blessing, the Quinlan &
Fabish team has expanded to 20 total

From Ieft Blessmg Music’s Doug Mills,

Quinlan & Fabish's George Qumlan Jr.and

George Quinlan Sr., and Blessing Music’s
: YvonnéﬁlIer—SeEAnd'PauIﬂiIliman -

reps covering schools in four states.
Most of Blessing’s key personnel will
continue with the new operation.

“We are so fortunate to have
strong and stable school music pro-
grams throughout our market areas,”
said George Quinlan Jr., president of
Quinlan & Fabish.

“The culture of our companies is
so similar, I'm positive this will be a
great fit,” said Paul Milliman, presi-
dent of Blessing Music. “We are
excited about the synergy when our
strengths are combined.”
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Music Lesson of a Lifetime

% g T -"

II' County Music of

Tamarac, Fla., hosted trom-
bonist Tom “Bones” Malone
this past holiday season to give
customers an educational
opportunity they couldn’t get
anywhere else. Customers who
purchased a Bach trumpet or
trombone got a one-on-one les-
son with Malone for an extra
$175. Malone plays trombone
with the “Late Show With
David Letterman” band.

All County branded the pro-
motion “The Lesson of a
Lifetime.” While at the dealer-
ship, Malone offered a master
class to students at nearby
Coral Springs High School.

L H

“Tom ‘Bones’ Malone (left) talks
shop with All County’s Mark Adams
after Malone’s master class

After the lessons, he posed for
photos and signed autographs.
“The idea was for parents to

be able to give their child a gift
that couldn’t be purchased any-
where else and for that musi-

cian to have lifelong memories
of the event,” said All County
President Fred Schiff. “You just
can’t arrive at the ‘Late Show
With David Letterman’ and say
you want a private lesson with
one of the world’s premier
recording artists. So we thought
out of the comfort zone and,
with cooperation from Conn-
Selmer, brought Tom in for this
day of lessons. Tom had done
clinic work with us before. He
is great with the kids and under-
stands the education piece. It's
a pleasure to host his events.”
All County’s service depart-
ment also worked on Malone’s
vintage Bach trombone.

itar

Ly 1L
Bo'the fextievel. = -
|

The Evolution of Guitar Performance.

A reissue of the onginal 1960's
Emperor® drumhead thal contributed

Remo the #1 drumhead for aver 50

years. Vintage Reinvented
Available Now!

IN. PLAY.

remao.com
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CLOSING

Mountain Closes
Mountain Music
Shoppe of
Shawnee, Kan.,
closed its doors
permanently in
January due to
tax problems.
According to a
report in The
Shawnee
Dispatch, Mountain Music
Shoppe’s owner Jim Curley (pic-
tured) said his company’s assets
were seized because he was late
paying certain taxes. The dealer-
ship had sold vintage and blue-
grass instruments and housed The
Parlor, a live music venue.

<BRIEFS

EVENTS

GC Demos

JamVox

Guitar Center loca-
tions in New York and
Los Angeles invited
N musicians to demo
Vox Amplification’s JamVox guitar
amp modeling software on Feb.
28. Vox staff was on hand at both
stores to answer questions.

LINES

Lowrey Adds Four
Lowrey added four music dealer-
ships between January and
February. They include Absolute
Music in Fairborn and Miamisburg,
Ohio; Crutcher Pianos in
Chattanooga, Tenn.; Solich Piano
in Boardman, Ohio; and Moore
Music & Sons in Bend, Ore.
According to a statement from
Lowrey, the dealers were added as
a result of the company’s latest
marketing campaign, “Think Big,
Think Rich.”

CLINICS

Gospel of

Ritmuller

R. Kassman of
Berkeley, Calif.,
hosted members of
the Bay Area Piano
Technicians Guild on
Jan. 30 to teach them about the
Ritmuller piano line. The session,
conducted by piano designer
Lothar Thomma, featured a ques-
tion-and-answer period for nearly
one hour. Afterwards, attendees
had dinner and listened to live
piano music.
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Outside Sides’ new
Wilkes-Barre store;
inset: inside the new
B&O (left) and piano
departments

ROBERT M. SIDES FAMILY MUSIC CENTER | VENUES

SIDES RELOCATES
WILKES-BARRE

obert M. Sides Family Music

Center has used the economic
downturn to its advantage. The
company moved its Wilkes-Barre,
Pa., store to a larger location a half
mile down the road in late February,
with an official opening on Feb. 28.
And according to Peter Sides, the
company’s COOQ, the timing worked
in Sides Music’s favor.

“Everyone just assumes that
you’re closing for good once you
start packing up,” he said.
“However, our negotiations for the
lease got much better as time went

FULL COMPASS | CONTEST

on. Rents came down once the bad
economic news started hitting in
September to the tune of about 30
percent. Contractors and subs were
eager to get the business and bid
aggressively.”

At 5,000 square feet, the new
Wilkes-Barre location is 1,800
square feet larger than the previous
store, with four times as much
space for music lessons. Sides said
the new spot is in a more commer-
cial area, with a Wal-Mart and
Wegmans, a regional supermarket,
across the street.

PRAISEWORTHY PRIZE

At the Worship Facilities Conference & Expo in
Houston this past November, Full Compass’
exhibit represented a full worship experience,
featuring a stage with equipment from many
of the company’s vendors. In the spirit of the
convention, attendees could register to take
home the entire package — a contest titled
“The BIG Giveaway.” Chris Chapel of
Graceview Baptist Church in Tomball, Texas,
was the winner. His church received all
$60,000 worth of the equipment, which was
donated by Full Compass’ vendors.

A youth
choir at
Graceview
Baptist
Church
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Alto Music Expands N.Y. Audio Business

Ito Music is currently ren-
ovating its flagship
Middletown, N.Y., store and
relocating its Manhattan
showroom. The moves were

pany’s pro audio business.
Alto will install a fully
operational control and live
room in its 30,000-square-foot
Middletown location to let

ing gear in a real-world envi-
ronment. The room removes
customers from the hustle and
bustle of a typical shopping
environment.

Manhattan showroom will be
located in Midtown. As with
the Middletown store’s audio
department, the New York
City showroom will feature a

initiated to improve the com-

CASSELL'S MUSIC | PROMOTION

Preschool
‘Field Trips’

or the 18th year in a row, Cassell’s

Music of San Fernando, Calif., hosted
six preschool field trips at its store in
February. The events aimed to expose kids
to the joys of making music, according to
store owner Ed Intagliata. Preschoolers
and their parents were invited.

Cassell’s seeds its
market by teaching
preschoolers about

music, gear

The two-hour field trips showcased
more than 50 instruments in every cate-
gory. This included rarer instruments,
such as the shofar, conch shell and donkey
jaw. Intagliata offered a tour of his store in
the middle of the presentation and also
pitched his lesson program multiple times.

“I am proactively seeding future busi-
ness by hosting these field trips, and par-
ents tell me that the field trip to Cassell’s
Music is by far the best outing of the year,
beating out the fire station, airport and
dairy farm,” said Intagliata, who’s known
as “Mr. Ed” to the kids.”

clients demo audio and record-

The company’s new | state-of-the-art studio.

Give Your Students
the Instrument They Deserve

Eldon by Antigua puts
quality instruments into the
hands of students at prices

their families can afford. Isn't

that what creating new
music makers is all about?

e eldon:

by Antigua Winds

available
exclusively
from:

* Kaman Music 1-877-526-2668 + Musicorp 1-800-845-1922
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The Cascio Interstate
Milwaukee Bucks
Wild! Drumline

CASCIO INTERSTATE MUSIC | PROMOTION

Basketball
& Beats

ascio Interstate Music of New Berlin,
Wis., provided the entertainment at
the Feb. 7 Milwaukee Bucks game against
the Detroit Pistons. The Cascio Interstate
Milwaukee Bucks Wild! Drumline per-
formed during the first-quarter break.
The group was selected from an open
audition advertised on the Bucks’ Web site.
The 21-member drumline included eight
players on snare, three on tenor drum, five
on bass drum and five on cymbals. Cascio
outfitted the entire squad with Pearl instru-
ments and gear. The partnership also
included title sponsorship of the drumline,
a drumline uniform presence, Bucks ticket
and Web site activities, and collaborative
projects between Cascio and the Bucks.

Cascio partners with
the Milwaukee
Bucks for courtside
entertainment

“Cascio Interstate Music is proud to
partner with the Milwaukee Bucks in an
effort to provide another unique opportu-
nity for Bucks fans to be entertained at
select games,” said Cascio Interstate
Music CEO Michael Houser. “All of us at
Cascio believe that this is an excellent
chance to experience the excitement of a
live, 21-member drumline and that this
will help inspire and encourage fans of all
ages to pick up any kind of musical
instrument and play.”
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(1 FSUPPLIERCO-OPS

Dealer-supplier partnerships to boost visibility and generate sales

Bob Taylor;
right: Taylor’s
Road Show
arsenal

TAYLOR HITS THE ROAD

aylor Guitars’ 2009 Road Show tour began stopping by dealers across the United States and
Tabroad in late March. Multiple dates are scheduled in California and Oklahoma, and an East Coast
tour will go through Massachusetts, Rhode Island and Connecticut. Now in its third year, the Taylor
Guitars Road Show brings guitar enthusiasts together with Taylor clinicians and experts from the com-
pany'’s factory in El Cajon, Calif.

At each stop, the Road Show team shares insights on the company’s guitar-making process and
demonstrates how body shapes and woods affect tone. Players are invited to take part in the show’s
“Petting Z00.” This lets visitors pick up and play different models, as well as rare and custom models
Attendees also get a chance to win an opportunity to build their own custom guitars through Taylor’s
Build To Order program. Admission to each show is free. {taylorguitars.com}

Scott ‘The Piano
Guy’ Houston

THE PIANO GUY METHOD

elect piano and keyboard dealers can now offer the Play Piano In A Flash Class turnkey music

lesson program from Scott Houston, a.k.a. “The Piano Guy.” The Play In A Flash Class method
focuses exclusively on the excitement and joy of playing the keyboard or piano in a non-classical set-
ting. Participants watch the keyboard and the instructor’s hands via an overhead camera, and they
work through techniques and musical examples from the Play Piano In A Flash Class books.

Participating dealers have the exclusive right to use Houston’s nationally-known brand, built with
more than 10 years of Emmy Award-winning television programming and best-selling books. According
to Houston, a dealer with only 100 students across the various levels of the six eight-week classes will
bring close to $50,000 to their bottom line using the method. {playpianoinaflash.com}



So why stock anything else?
What other cymbal brand gets this sort of following year after year?
From New Beat HiHats to K Custom Hybrids, Zildjian is the proven
gold standard of cymbals. No other cymbal line triily defines your

SIMCE = M2

zildjian.com
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Tools to Help You Succeed in Challenging Times

LET NAMM BE A PART OF YOUR TEAM—CHECK OUT THE OPPORTUNITIES AVAILABLE TO HELP YOU SAVE MONEY
AND MARKET YOUR BUSINESS LOCALLY

With a changing global economy and a future we can’t predict, your association continues to look for ways that we can help you.
NAMM is on your team, with each of our staff members invested in your success and working to identify ways to support and
strengthen your business.
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NAMM President/CEQ

Programs to grow your market

MAMM offers a variety of market-building programs
and initiatives that can help you reach a whole
new market of consumers or increase your current
customer base. From DCI and Vans Warped Tour to
Sesame Street Music Works and more, we're reaching
aut to music makers of all ages and interests with the
goal of bringing new customers through your door,
Learn more at www.namm.orgfinitiatives.

Business services that can improve
your bottom line
If you haven't

_._._-—uﬂ-}_
checked into

what you could be saving, we highly encourage
you to do so as a way of reducing your company’s
operating costs. Your Membership provides you
with access to discounts on shipping, special rates
for worker's comp coverage and even discounts

an credit card services. Have you evaluated your
expenses? Maybe now is the time.

Because we are
an association,
MAMM is able
to negotiate the
kinds of rates
most companies
could never get
an their own.
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Building music makers out of those who think they can't

é; ~ NAMM's consumer-facing Wanna Play? campaign
walhnd l

shows the 82% of people who think they cannot
play—but would like to—that they can! The
Wanna Play? Lesson Locator sends aspiring

@ musicians straight to your Web site.

Keeping music in the news

The Wanna Play? consumer campaign puts music making
in the media spotlight on a daily hasis. Your store can
benefit from this effort by participating in Wanna Play
Music Week, May 4-8, and promoting the contests and
events associated with it, like the new Wanna Play? Film
Contest. Learn more at www.namm.orgfinitiatives.

Music in your schools

If music education is being threatened in your
community, we encourage you to use your voice. By
supporting and encouraging schoal music programs,
you not only help students grow their musical and
academic potential, you grow your customer base,

To join the Support Music Coalition or gain invaluable
advocacy tools, visit www.supportmusic.com, or call
us at BOD-767-6266 to learn more.

Knowledge is power—arm yourself with ideas and inspiration

MAMM University was created to @
empower you with information on best N MM
business practices, while also providing

solutions to the challenges you face

every day. These free sessions at both U n ive rS I ty

the MAMM Show and Summer MAMM
have never been more relevant as we face an uncertain future.

Industry events that give you the competitive advantage

NAMM's trade shows not only offer a front
row seat to the hottest trends and newest
Summer praducts, they leave you enlightened,
& motivated and empowered with new
N MM inventory and ideas. Visit www.namm,
org/summer to learn more about 2009
Summer NaMM, July 17-19,

While the future is unknown, one thing is certain: NAMM is here for you and we
will do everything in our power to support your success.

" NAMM News
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2009 is SHAPING UP TO BE A

GREAT YEAR.

SA AND 5B SILVER BULLET

These revalutionary new American Classic are the b;;?htc-st
yetproducing cymbal soundsithat cut and carry with amazing brilliance and clarity.
A zound color for every genre, whether you play jazz, metal or rock & roll.

SA AND 5B SOFT TOUCH

The Soft Touch models feature @ for a moderately articulate sound
thatis on the warmer side of a conventional wood tip. NEW musical possibilities
emerge whén exploring the colors these new Soft Touch sticks can producel

5A AND 5B IN BLACK

For over 30 years, the American Classic® 5A and 5B have been the choice of
countless drummers. Now, the most popularsticks in the world are available
with a classic and !

VIC GRIP STICKS

VieGripisa new
. It provides a comfortable

and slip resistant grip to the American Classic” 5A, 5B, 7A,

2B and ROCK; in both watd and nylon tip.

LITE STIX

Developed for the player who is Iaukin? for the
ultimate in showmanship, Lite Stix dazzle crowds!
Made from hickory in the design of the American
Classic® Rock, Lite Stix maximize the drummer's visual
effect withoutsacrificing the balance and feel of o
standard stick!

for Ficolar settings Including green, blue, red,
vielet, aqua, yellow and ice blie, as well as slow,
medium and ?ast strobe ‘effects! Each pair comes with
a charger that plugs into any computer USB port, and
a full charge provides a minimum of 4 hours of use.

B N A
WHEN IT MATTERS, ASK FOR VIC

VICFIRTH.COM
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INSTANT E-COMMERCE

he way Bill Walzak
sees it, music retail-
ers are missing a
boatload of sales —
sales that don’t
require inventory or staff.
Three years ago, he launched
Pro-Active to change that.

The Arlington Heights, IlI.-
based company offers Web
solutions designed to give deal-
ers everything they need to get
started with e-commerce, just
short of calling to sign up.

“Our motto at the company
is, ‘If your mom can’t operate
this Web site, it needs to be
redesigned to make it even eas-
er,” Walzak said. “It has to be.
A dealer does not have time to
become a master of the
Internet.”

Dealers have taken notice.
Since Pro-Active’s debut, the
company has nabbed a “Best
In Show” honor at the 2008
winter NAMM convention,
brought on hundreds of new
retail users and gotten recogni-
tion from The Alliance of
Independent Music Merchants.
At this past January’s NAMM
conference, Pro-Active also
launched Showcase, a more
inexpensive, simpler Web solu-
tion for the most techno-pho-
bic dealers.

“I’'m all about giving retail-
ers an overwhelming number
of tools to help them to pro-

Pro-Active
creates music
retail Web
sites that ‘even
your mother
can operate’

mote their businesses effec-
tively,” Walzak said.

250,000-PLUS SKUS
n a way, Walzak has

approached his business
backwards. His first Web and

\

Bill Walzak (left)
and David Hall

technology products were
designed for distributors, not
dealers. This created the plat-
form and the means for future
product launches.

“Anybody can build you a
Web site,” said David Hall,
Pro-Active’s national sales
manager. “We stand out above
the crowd because of our rela-
tionships with distributors.”

Those relationships mean a
dealer signed up with Pro-
Active can get a Web site pre-
loaded with hundreds of
thousands of SKUs. Pro-Active
offers feeds from six major
industry wholesalers, includ-
ing Hanser Music Group, M &

M Merchandisers, Dumont
Music, Advantage Wholesale,
Music One Select and Karaoke
Solutions. (Dealers are simply
required to be approved by
those distributors to sell their
feeds online.) And when cus-
tomers make a purchase, the
items can either be sent to the
store for pick-up, drop-shipped
from the distributor or shipped
from the dealer’s own stock.

Distributor product updates
and price changes also get
automatically updated on the
music retailer’s Web site
throughout the day.

Walzak explained: “Imagine
if somebody walked up to you
and said, ‘I'll give you $5 mil-
lion worth of inventory. |
won'’t charge you for anything
until you sell it. You don’t even
have to touch it, and I'll give
you one of the most powerful
tools out there to help you sell
it’ What would you say?”

ONLINE MARKETING DEPARTMENT

P ro-Active offers two levels
of dealer Web sites: Super
Store and Showcase.

Super Store, which costs
$199 a month, is the com-
pany’s flagship solution. And
Walzak said he believes its
built-in marketing tools are
worth the price of admission
alone.

“We’re a sales and market-
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Changes name to St. Louis Music

Offers limited medical insurance
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ing-driven company,” he said. “The dif-
ference, besides offering these great prod-
uct feeds, is that we provide the sales and
marketing tools to help the dealer — to
help their Web business and their brick-
and-mortar business. So it’s bricks and
clicks all the way through, each helping
the other.”

Super Store lets dealers create cata-

logs, fliers, newsletters and e-mail blasts
by going to their site’s back-end and
checking off which items to include.
Dealers can also create special fliers
when vendors offer sales. And all prod-
ucts and prices can be edited easily.
“When Hanser or any of the ven-
dors put something on sale, it automat-
ically goes into an e-mail template with

Is this what your cash flow feels like!

Evervone knows the

fecling. You invest in

product for back 1o
school or for the holi-
lj;l_‘.' SCAS00T Al |1:|. tl"IL'II
hope to see a revenue
stream belore all the
bills pile up. It's a
vicious cvele.

Al DANSR we
understand and can
provide a wide armay ol
hnancing plans that can

pul vour pavinents in vour cash low season, O cowrse,

great financing plans wouldn't be much use o you if we
dicdn’t supply world-class products like Vandoren reeds
and mouthpicees and Dems Wick mouthpieces and

mutes. With great products and lexible, sensilile
ways 1o manage ordering and paving, DANSR can
miake sure every season is o cash Mow season.

DANSR

Vision ¢ Passion ¢ Results

© 2009 DANSR, inc,, 818 W, Evergreen Ave,, Chicago, 11 60642
888-707-4435 = www.dansr.com
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the dealer’s name, logo, address —
everything,” Walzak said. “The dealer
can choose to take products out, or he
can add other items, push a button and
send it out as an e-mail to all of his
customers.”

Dealers can also add products not
included in these distributors’ feeds.
Prices can be changed, and gross margins
can be set by brand, category or individ-
ual item. Additionally, Super Store offers
eBay uploads, an online instrument
rental module, a language translator, a
currency converter, and the means to
offer contests and drawings.

THE 99-CENT WEB SITE

howcase is a more limited solution

but costs $29.99 a month — or less
than 99 cents a day, as Walzak put it.
That buys a retailer 10 Web pages to pub-
licize services, store location and staff
bios. It also gives dealers one product feed
from their choice of distributor. Dealers
can opt to get additional distribution
feeds for another $29.99 a month.

“It’s as many as 250,000 SKUs,”
Walzak said.

Showcase doesn’t include marketing
tools or let dealers add products that
aren’t included in a distributor’s feed.
Still, it gives users a tweakable Web site,
where colors can be changed and text is
easily modified.

“It is a closed system by design,” Hall
said. “Maybe a dealer has never sold on
the Internet before, and they want to get
their feet wet.”

And as with Super Store, a Showcase
Web site can double as an in-store kiosk.
“Your customer will look at you in a dif-
ferent way,” Walzak said. “They’re say-
ing, ‘This store’s a lot bigger than |
thought it was. It has a lot more products
to offer.”

Pro-Active’s Web solutions also give
dealers one last feature: brutal honesty
about inventory.

“The one | always hear is, ‘Gee, | sold
a pink guitar. Look, | just sold another
pink guitar. Who would’ve thought?
Maybe | need to stock pink guitars in-
store,”” Walzak said. “There’s so much
information that a sharp dealer who’s
paying attention can benefit from when
using a turnkey solution like this.” Ml



Morton Subotnick’s
Creating Music

Teach Yourself
To Play...

Everything a hobbyist needs to
start playing now!

Interactive features:
® Easy-to-follow, highly effective video
instruction gets you started right away

@ Digital audio-based files—
no unrealistic MIDI sounds!

& Adjust tempo of audio files
without changing the pitch

® Guitar tuner with visual demonstration

makes tuning easy

The Complete
Idiot’s Guide To...

Perfect for beginners of all
ages! All lessons are in
full-motion video and include

high-quality digital audio sound!

® Features lessons on how to read
standard music notation and TAB

& [Includes over 60 popular songs
covering rock, heavy metal, blues,
country, jazz, and folk styles

# Teaches how to play chords, scales,
and cool licks

Piano:
@ Learn how to form the most
important chords and scales

® Covers finger aerobics to
make playing easier

® Teaches the art of playing with
feeling and expression

ASK ABOUT OUR SOFTWARE EXTRAVAGANZA:
CALL YOUR SALES REP FOR DETAILS.
HURRY, OFFER ENDS 6/15/09!

Series

Now children can experience
music at the most basic level
before ever picking up an
instrument!

Features include:

Interactive music activities facilitate
experimenting with the fundamentals
of pitch, rhythm, and the sounds of
various instruments

Loveable characters and the bright,
kid-friendly visuals teach children
what it means to play a high or low
note, soft or loud, and fast or slow

® Includes lessons such as active

listening to compare and match
sounds, the different aspects of a
performance, the songs and styles of
famous composers, and more!

PHONE (800) 292-6122
FAX (800) 632-1928
WEE alfred.com/dealer
E-MAIL sales@alfred.com
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Guitar Hero Battle Ends
Activision, maker of [ -
the Guitar Hero I'}"'T“.[l.
video game, has
won its case against
Gibson. On Feb. 26,
the District Court for
the Central District of California ruled
against Gibson, denying its patent
infringement claims. The court’s
decision ruled that Gibson’s patent
only covers musical instruments, not
game controllers, such as those fea-
tured in Guitar Hero. {gibson.com;
activision.com}

DISTRIBUTION

FTC headquarters in
Washington, D.C.

e

FTC I LEGAL

Graph Tech Teams Up
With Warwick

Graph Tech is now work-
: ing exclusively with
P Warwick Music in

Germany, Poland,
Austria, Slovakia and the
Czech Republic.

“We are excited to
enter this distribution
agreement with Warwick to better
serve our European customers,” said
Dave Dunwoodie, president of Graph
Tech. “Warwick will be keeping the
full Graph Tech catalog of parts
stocked.” {graphtech.com}

REAL WORLD

Chops Saved

Through the efforts of ChopSaver
and retailer All County Music in
Tamarac, Fla., .
every band mem- (X .
ber from the -y -
Florida A&M
University’s
Marching 100 and
the J.P. Taravella High School
Marching Band received a tube of
ChopSaver. This protected their lips
while performing in the freezing tem-
peratures during Barak Obama’s
Presidential Inaugural Parade in
January. {chopsaver.com}

ARTIST APPROVED

FTC ENDS NAMM
INVESTIGATION

n March 4, the Federal Trade

Commission (FTC) and NAMM
entered a consent agreement, ending
the FTC’s investigation of the music
products trade association. The FTC
had alleged that NAMM enabled and
encouraged its members to share
competitively sensitive price informa-
tion at various meetings and pro-

FENDER | TRADEMARK

grams between 2005 and 2007.
Under the settlement, the FTC no
longer makes such allegations.

According to a statement from
NAMM, the agreement will not
require any fundamental changes to
NAMM’s core activities or constitute
admission of wrongdoing.
{namm.org; ftc.gov}

Hamilton for Hamilton
Drumming legends Jeff Hamilton and
Lewis Nash now use the KB225 and
KB245 low-mass, lightweight cymbal
stands from Hamilton Stands. Nash
is currently on tour with The Blue
Note 7, celebrating Blue Note
Records’ 70th anniversary, and
Hamilton will be on a North American
tour with Diana Krall this spring and
summer. {hamiltonstands.com}
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Strat Up for Grals

egally, the Strat, Tele and P Bass

body shapes are up for grabs. That
was the decision reached by the
Trademark Trial and Appeal Board
(TTAB) on March 25. The TTAB refused
Fender’s application to have its
Stratocaster, Telecaster and Precision
Bass body shapes trademarked.

Fender applied for the trademark in
2003, and 17 companies opposed it,
including Tom Anderson Guitarworks,
ESP, Indoor Storm, Triggs Guitars, JS
Technologies, Lakland, Blade Guitars,
Michael Tobias Design, Peavey
Electronics, Sadowsky Guitars, Saga,
Schecter Guitars, Spector, Tradition
Guitars, Warmoth Guitars, WD Music
Products and U.S. Music.

The TTAB heard final oral argu-
ments from both Fender and the com-
panies opposing the trademark
application in November 2008.

“Fender Musical Instruments Corp.

Fender is denied
trademark for
Strat, Tele and
P Bass shapes

is disappointed with the recent deci-
sion,” read a statement from Fender.
The statement added that Fender is
evaluating its alternatives, which may
include appealing the decision.

“My opinion is you cannot change
history with threats and bluster,” said
Hartley Peavey, CEO and founder of
Peavey Electronics.

“I'm just glad it’s over,” said Tom
Anderson, founder of Tom Anderson
Guitarworks. “To apply for a trademark
50 years after you've let everyone on the
planet use it? It's absurd.” {fender.com}



ST. LOUIS MUSIC | APPOINTMENT

ST. LOUIS MUSIC
RETURNS

.S. Band and
Orchestra Supplies

will do business as St.
Louis Music as of April 1. U S Band and

The move follows the
acquisition of St. Louis OrCheStra
Music by U.S. Band and i
Orchestra Supplies, along Sﬁppl I€S
with the divisions of SLM
Marketplace, Knilling c anges
Stringed Instruments and name
Austin Guitars, in . ’
November 2008. app()lnts new
Stan Morgan, former -
employee of St. Louis preSIdent

Music, has been
appointed president, effective April 1.

U.S. Band & Orchestra Supplies and St. Louis Music
will both be located at the original St. Louis Music facil-
ity starting in April. Situated on Ferguson Avenue, St.
Louis will be the headquarters for all departments.
{usbandsupplies.com}
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HAL LEONARD | CORPORATE

Hal’s Deals & Donations

H al Leonard actively pursued
new business deals and out-

reach efforts in the first half of g
2009. The print publisher [ ¥ °
donated its Essential Elements W
for Guitar beginning method
book/CD series to the New
Young Guitarists Program, a
recently launched outreach pro-
gram sponsored by Chicago’s VanderCook College of Music.

The 15-week program offers free after-school guitar classes to
fifth through eighth graders at the James R. Doolittle School in
Chicago. Student recitals will take place at the end of May.

© NEW DEALS

n March, Hal Leonard President Larry Morton and Stephen Sondheim’s representa-

tive, John Breglio, negotiated a deal that grants Hal Leonard print rights to more than
10 Sondheim shows. Earlier this year, Hal Leonard also arranged distribution agree-
ments with Nashville, Tenn.-based Arrangers’ Publishing for the rights to its band
music catalog and the newly formed Lauren Keiser Music Publishing, which acquired
the assets and music copyrights of MMB Music in St. Louis. {halleonard.com}

A power cord
that can unleash

your amp’s full performance...

Proudly made in USA.

New!

%usic@ord@

“INGREDIBLE”

VICTOR WOOTEN

ssaential ®

€ “ound
pmducts. Inc.

www.essentialsound.com
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CONTEST

Take an LP Vacation
—:—-_

LP is offering a free,
three-day, two-night
getaway with the pur-
chase of an LP conga.
When customers buy
any new LP conga total-
ing $199 or more from
an authorized U.S.
dealer before Oct. 31,
they will be eligible for a trip to one
of 25 hotels in locales ranging from
Palm Springs, Fla., to Lake Tahoe,
Calif. Customers must send LP the
proof-of-purchase and the redemp-
tion coupon (available online) in an
envelope postmarked on or before
Nov. 30. This promotion is only avail-
able in the United States.
{latinpercussion.com}

FINANCIAL

Euphonix’s Record Sales
Euphonix has announced that
its professional products divi-
sion achieved its best annual
revenues in more than 10
years in 2008.

The company has also
signed a lease on a new cor-
porate headquarters in Mountain
View, Calif. {euphonix.com}

ENDOWMENT
Jupiter Establishes

Trumpet Endowment
Jupiter and the National Trumpet
Competition (NTC) have established
The Jupiter Band Instruments Young
Artists Endowment. It will aid the
long-term development goals of the
NTC and enable the NTC to better
serve young artists by improving its
Web site and prize infrastructure.
{jupitermusic.com}

PARTNERSHIP

Zildjian Goes Universal
Zildjian’s Jerry Smith, Universal’s Jim
Bickley,
Zildjian’s
Craigie
Zildjian, and
Universal’s
Tom Shelley
and Jerry
Donigan (pic-
tured, from left) recently celebrated an
agreement to make Zildjian products
available through Universal Percussion.
As an extension of Zildjian’s distribu-
tion channel, Universal will be able to
offer the cymbals at dealer-direct
prices. {universalpercussion.com}
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ROCK HOUSE | PROMOTION

Rock House Outreach

hree fans of Rock House from

the New York and Connecticut
area were invited to a Feb. 25 DVD
shoot with Michael Paget of the band
Bullet For My Valentine. Brothers
Mike and Danny Graziano and their
friend, Jake Levine, took part in a
new Rock House program designed
to reach out to the community and
give aspiring musicians a behind-the-
scenes look at how Rock House
instructional products are made.

“Later in the day, | received a
message on the Rock House
Facebook page that the boys were

APPOINTMENTS

From lefticlibel Paget
with Mikéfand Danny

Graziano and Jake Levine

all in Mike’s room practicing with
the Rock House DVDs we gave
them,” said Joe Palombo, executive
director of Rock House.
{rockhousemethod.com}

Loud Names
Yue, Mahony

Loud Technologies has
appointed Paul Yue as director
of procurement and Kevin Mahony
as director of operations, Asia.

“Kevin and Paul bring more
than 30 cumulative years of supply
chain strategy, management and
quality-control experience to Loud,”
said Jim Stewart, Loud’s chief oper-
ating officer.

eMedia Music has appointed
Craig McGlynn to the newly created
position of vice president of sales and
general manager.

Gepco recently named Rick
Thompson, a 15-year Gepco veteran,
as central regional sales manager.

Hosa has
appointed
Jennifer
Paquette to the
position of
general
manager.

Harman
has appointed
Eric Goh, Kit Roche and Raymond Tee
to the Harman Pro Asia team, located
in Kuala Lumpur, Malaysia.

il
>>= Jennifer Paquette

Paul Yue Kevin Mahony

Numark recently expanded its
European management team with the
addition of Paul Wright as the vice
president of sales and marketing for
Europe, the Middle East and Africa.

Shure has
named Fred
Sicko as sales
manager for
Europe, the
Middle East
and Africa.
Shure has also ==~ Fred Sicko
appointed
Vladimir
Arezina to its legal services division.
Arezina will serve as associate general
counsel at the company’s headquar-
ters in Niles, Ill.




WEBNEWS

{fender.com}

Fender Opens
Dealer Portal

ender Musical Instruments Corp.

(FMIC) has launched a new dealer
business portal, FMIC Direct, designed to
make it easier for dealers to do business
with FMIC. The Web portal includes: an
online product catalog for each brand;
enhanced product specifications;
advanced search functions by product,
brand, category, color, part number and
UPC number; secure functions to view
inventory, invoicing, order status, pur-
chasing history and credit history; and
direct e-mail and phone contact options.

Currently being piloted with a small
group of dealers, FMIC Direct is planned
to launch to all of FMIC’s U.S. and
Canadian dealers.

DRUMMER
DESTINATIONS

Suppliers produce progressive content for drummers

{ludwig-drums.com}

To celebrate its centennial
year, Ludwig has revamped
its Web site. In addition to
detailed information on
Ludwig’s new anniversary
products, the Web site fea-
tures Ludwig TV, a portal
for lessons, performances
and interviews.

{usa.mapexdrums.com}

Mapex has added two new modules to its Web site.
The new Black Panther snare drum and MPX snare
drum sections feature Flash-based graphics and
audio samples for each snare drum.

{rolandus.com/v-drumslessons}

Roland is offering a series of free online drumming
videos, V-Drums Lessons, which will be hosted by
Roland clinicians and artists. Visitors can view any of
the lessons directly in a Web browser, subscribe to
the free video podcast via iTunes or download indi-
vidual lesson episodes directly to their computers.

{hudsonmusic.com/digital}

Hudson Digital lets users preview, purchase and
download files. It features video lessons, play-along
tracks and audio from drummers, including Tommy
Igoe and David Garibaldi.

NAMM | INSURANCE

SUPPLY W

«

AMM is now offering limited
medical insurance plans for all
members and their employees, start-
ing at $69.99 per month.
There are three plans that do not
require medical underwriting and
offer savings through tiered dental,

NAMM OFFERS MEDICAL HELP

vision and prescription benefits.

“We wanted the limited medical
program to be affordable and avail-
able without requiring a contribu-
tion by the employer,” said NAMM
President and CEO Joe Lamond.
{marshsbi.com/namm}

~ Alternate gultar tunings Are catching on fast.

That's why we decxded to go all ot?t and bring

you fofir’ new tools to create sounds you never

thought possible. The K-lever is a"partial capo

with .the ability*to préss down.tlie uncapoed

string/stfings whenevér youwant: All'you have

to do is press-the lever..., - It's

just that eaSy.

Dbl Drop D

=]

WWW.KYSERMLUIS]

Short-Cut
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iHE. mﬂlﬁﬁﬂs MUSIC PRODUCTS with the launch of
our LUSA distribution for ROCKBAG and ROCKSTAND
products. Stop by Booth 4684 (Hall C) and check out these
qt‘t_lﬂ{uﬂni o our product lines, along with our long
establlstied |ines of GHS STRINGS, ROCKTRON and
D'ANGELICO STRINGS! Come grow with v’

ghs strings

Stop by to meet some GHS and Rocktron
endorsers and get an autograph

John 5:
Slhniny I1AM
Stu Hamm;
Friday 2pm
Jugulur;
Friday 1AM
Saturday 1:30/M
J.0. Deservio, | ;
(Black Label Society):
Saturday 12PM
P-Nut (311):
Saturday 2:30PM
Marc Rizzo (Soulfly):
Saturday 4 M
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INDEPENDENT RETAIL | BY TED ESCHLIMAN
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RECLAIMING OUR ROLE

want to go on record saying

that the perceived state of the

economy — dismal as it may

have been in particular mar-

kets — was not our most seri-
ous hurdle in 2008. There’s a
much larger threat to the role of
music stores that transcends the
temporary up-and-down cycles
of employment, prosperity and
product category relevance.

During my personal
Christmas shopping, it became
more apparent than ever that
the inventory we once claimed
as exclusive to music stores
has become ubiquitous. Next
to the toothpaste at Walgreens,
children’s guitars. Next to the
linens at Bed Bath & Beyond,
starter electric guitar packs.
We even have a local interstate
truck stop selling vintage gui-
tars. And, of course, there’s
Best Buy — it has kicked our
hiney in portable keyboards
for more than a decade.

Fewer and fewer people
actually know what a music
store is or does. This isn’t
breaking news. But like the
frog that became soup by falling
asleep in warming water on the
stove, my shopping experience
became a call to action.

Understand, the wrong solu-
tion is to disown customers
that went the non-traditional

A music store’s

plan for staying
relevant and
vibrant in a
chain-store
world

route on their first instrument
purchase. Can you blame some-
one for wanting the conven-
ience of buying a starter guitar
across the aisle from where
they purchased their Christmas-
present DVD player? Folks is
busy today.

So my business partners
and | recently decided to match
up our business plan with our
strategy to keep our store rele-
vant in this changing cultural-

commercial climate. Our new
mission: To seek products and
promote activities that will
recapture our role as a catalyst
for music exploration. Let’s
break this statement down into
its individual components.
Products. We are about
gear — instruments, equip-
ment and hardware — but
we’re also about the stuff that
makes gear work and, more
importantly, the services that
perpetuate musical activities.
Lessons, repairs and instruc-
tional material en masse, these
are the ties that bind. Relevant
accessories — children’s chord
books, capos and flute case cov-
ers — aren’t going to be cen-
trally convenient anywhere
else but at a music store.
Promote activities. As my
fellow Music Inc. columnist Pete
Gamber says, “We have to go
out to them. We can’t wait for
them to come to us.” It’s the
workshops, celebrity gatherings,
“meet the manufacturer’s rep
days” and instrument petting
zoos that music stores do best.
That’s where our marketing
and advertising budgets ought
to be most deeply invested.
Recapture our role. If
you've been in the business for
more than 20 years, you think
music starts in a music store.

Today, you’re wrong. The wide-
spread popularity of Guitar
Hero, “American ldol,” Esteban
guitars and home shopping
channels threaten to diminish
us if we aren’t diligent.

Catalyst for music. We
remain the torchbearers for
music activity. We have a pas-
sion for it. We certainly aren’t
in the industry for the money
— unlike non-traditional Ml
channels, which are wired
only for profit. Clearly, both
personal and corporate enthu-
siasm for the arts need to be
visible and contagious. It’s this
fuel that feeds the fire for the
evangelism (and expansion) of
the music lifestyle.

Exploration. We live in the
information age. As the Internet
matures, customers don’t
research, they Google. They
aren’t “told” anymore, they
absorb. We don’t sell and
explain, we nurture and eluci-
date. In modern culture’s rapid
pace, we trade curriculum for
discovery. We need to offer
opportunities for our customers
to find and explore music both
inside and outside of our stores.
It’s time for reclamation. M

Ted Eschliman is a 29-year veteran of music
retail and co-owner of Dietze Music in
Southeast Nebraska. Mel Bay published his
book, Getting Into Jazz Mandolin.
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How to serve
your most affluent
customers
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THE CUSTOMER WHISPERER | BY GREG BILLINGS

Speaking Truth to Power

t Steinway Piano Gallery, we see our fair share of what used to
be called the “carriage trade.” A glimpse at our database would
reveal a few superstar athletes, radio and TV personalities, and
Fortune 500 CEOs. Because successful people are often over-
achievers, they tend to be musical, so every music store has
wealthy clients and every town has its own local celebrities. Often we are
overwhelmed — or overimpressed — by their statures, and sometimes, we
fail to serve them as well as we could. Most of what | know about serving
the rich and famous was learned the hard way. That is, by doing it wrong.
My grandfather used to say that 2 percent of people are won-
derful, 2 percent are jerks and the remaining 96 percent are just
plain folks. He made no allowance for income or notoriety. Like
most of us, the rich and famous tend to be shy and don’t want a
fuss made over them. They can smell condescension a mile
away and are outright offended by fawning.

APPROACHING THE POWERFUL

everal years ago, a retired NBA all-star came into our gallery

to select a piano for his kids. | made a big deal about him
and recited details of his play-off games. He was very polite, but
I could tell that he wanted to run away. Fortunately, my son
(who is much taller and cooler than | am) took control and res-
cued us all. Occasionally, celebrities want to talk about their
accomplishments, but it’s best to let them decide if and when.

My favorite example of how to serve a
celebrity happened when | was a kid.
Baseball legend “Hammerin’ Hank Aaron
came into my dad’s store to buy a piano.
The salesman was a wonderful guy named
Herb Muth. Herb was a musician and
would have been in awe of Miles Davis but
didn’t know much about sports. The rest of
the staff watched in amazement as Herb
innocently asked the slugger if “Aaron” was spelled with one A or two.
Aaron, the man who broke Babe Ruth’s home run record, wasn’t offended
by not being recognized. He was happy to receive fair treatment and get
his Kkids started in piano lessons.

Self-made clients came up the hard way. They made their own fortunes
and are usually a joy to work with. They respect and identify with small
business people. They are impressed when you do a good job but have lit-
tle tolerance for inefficiency or B.S. The best way to start with these peo-
ple is to acknowledge who they are politely and get down to business.

Trust-fund kids who inherited their money and were raised in privilege
are a different story. Taking control and using calm authority from the

beginning will prevent a night-
mare situation where they
dominate and try to take
advantage of your goodwill.
However they got their for-
tune or fame, it’s best to start
with something like: “I’'m so
pleased you chose to visit our
store. Do you mind if | ask a
few questions, so | can quickly
direct you to an appropriate
instrument?”

SMARTER THAN AVERAGE

ven the smallest town has

local celebrities. They
might include the hospital
president, a university provost
or an influential church pas-
tor. Most of your affluent
clients are probably profes-
sionals and business owners.
Successful people are usually
a little smarter than average
people, and they often manage
employees of their own.
Sincerity, honesty and compe-
tence are paramount.
Professional people can sense
deception in an instant, but
they are unlikely to argue
about it. Also, they are usually
busy people who won’t be
offended by directness. They’ll
probably respect it.

A common mistake we
make in serving wealthy
clients is assuming they
should spend freely. Affluent
people resent the idea that
money has less value to them
than it does to others or that
they should spend it just
because they have it.



Like the rest of us, they are concerned
about being treated fairly. Because they
are both intelligent and affluent, value
and quality are more important to them
than price — no matter what they say.
Because they have huge demands on
their time, they want a succinct presenta-
tion and convincing evidence. (This is
often the case with physicians, who can
be particularly skittish when it comes to
spending decisions.)

A salesperson who'’s
intimidated by a
client’s stature can
level the playing field
by discussing the
benefits of music
education

I was once deeply offended by a radio
station salesman who said to me, “Come
on, you’ve got the bucks. Just part with a
few.” A customer whisperer understands
that the relative wealth of the customer
and salesperson is of no consequence.
Our job is to use our calm, assertive lead-
ership to guide our clients gently through
the decision-making process.

A salesperson who’s a little intimi-
dated by a client’s stature can level the
playing field by briefly discussing the
benefits of music education and what the
store is doing to encourage it in the com-
munity. The wealthy are often very inter-
ested in philanthropy.

Don’t be shy about your community
involvement, even if it’s modest. This
can be particularly effective with civic
leaders.

SPEAKING TRUTH

here is no single method to serving

wealthy or accomplished clients. Still,
it’s important to stand your ground, do
your job and speak the truth. This often
means resisting the temptation to tell
people what they want to hear. If you
speak truth to power, you will always
gain respect.

Here are three true stories to illustrate

the point. (Names have been changed to
protect the writer.)

Example 1:

As a manufacturer’s rep in the early
1990s, at the peak of the college sale phe-
nomenon, | often helped out as a back-up
salesperson. Late one Sunday afternoon,
exhausted and facing a two-hour drive
home, | found myself with the last cus-

) IDEAS

tomers of the day. My clients, Dr.
Greenberg and his wife, were both promi-
nent psychiatrists.

They had considered several grand
pianos and were going back and forth
between two, playing a short excerpt
from Beethoven’s “Appassionata” over
and over. Finally, as the clock approached
6 p.m., with all the staff and my dealer
watching, | asked the husband which one
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he thought they should buy.
“She really likes that one, but
the other is less expensive, so |
think we will get it,” he said.

In a moment of exaspera-
tion and frustration, | said,
“Are you crazy? Why would
you want to spend money to
have an unhappy wife when
you can have an unhappy wife
for free? Doesn’t it make more
sense to buy her the one she
really likes?”

“Absolutely,” he said, and
he bought the piano his wife
wanted, even though it cost a
little more.

That was almost 15 years
ago, and I've been asking my
clients, “Why would you want
to spend money to have an
unhappy wife?” ever since. It’s
funny, but it’s also true. Over
the years, variations on the
theme have evolved.

Example 2:

Several years ago, the Wilsons
purchased a digital grand
piano from us. One day, Mrs.
Wilson called to tell me that
she was going to buy an inex-
pensive baby grand from a
neighbor and wanted to know
if the price was fair. | sug-
gested that | had a much better
piano for about the same price
and would take her digital
piano on trade. Dr. Wilson
later called to say they would
be coming in soon, but he was-
n’t going to spend a dime more
than $5,000. They arrived
later that afternoon.

After friendly hellos and
refreshment (greeting) fol-
lowed by a discussion of what
Mrs. Wilson wanted in a new
piano that she didn’t have in
her current piano (qualifica-
tion), the customer whisperer
showed her the piano in ques-
tion along with better and best
options (presentation).

(Note: The fact that the
Wilsons were well-known and
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were coming in to see a specific
product didn’t alter the process.
It just changed the amount of
time spent on each step.)

It turned out that Mrs.
Wilson really preferred the
best option, a $50,000-plus
Steinway. When | asked Dr.
Wilson if he’d like to purchase
the Steinway for her (closing),
he said, “It’s all about the
money.”

“It’s really all about having
a happy wife,” the customer
whisperer said as we walked
back to my office.

“You’'re right about that,”
he said.

After considering an irre-
sistible option (choice), we
arranged to deliver their new
Steinway.

This is speaking truth to
power. It’s all about having a
happy wife or well-educated
kids or expressing the music
within you. Quality matters,
and price is of secondary
importance. The customer
whisperer is the helpful expert.
He’s not afraid to look his
clients in the eye and tell them
what they really need.

Any husband making a pur-
chase for his wife is more con-
cerned with her happiness
than he is with money. Parents
selecting an instrument for
their child are more concerned
with the child’s development
than they are with an instru-
ment’s cost. When a client
becomes focused on money,
the customer whisperer stays
focused on the client’s needs
and desires. Sometimes, the
customer whisperer has to take
a strong position to serve cus-
tomers properly and ensure
both their satisfaction and his
future referral business.

Maintaining integrity and
speaking truth to power won’t
always assure a sale, but it will
preserve your self-respect, as
we’ll see in this final story.

‘The customer
whisperer is
the helpful
expert. He’s
not afraid to
look his clients
in the eye and
tell them what
they really
need.’

Example 3:

Every once in a while, we
encounter a nouveau riche
prospect with an attitude. It’s
important to keep from buck-
ling under the pressure of a
customer who wants to push
you around. Someone has to be
in control. In order for a trans-
action to occur, it has to be the
customer whisperer.

About a year ago, a TV per-
sonality with a syndicated
faux courtroom show visited
our store. Since | work in the
late afternoon, | had never
seen the show and didn’t know
who she was. She refused to
qualify, so the customer whis-
perer did what he always does
when a customer refuses to
qualify: excuses himself.

“Please, go ahead and
browse while | return an
important phone call in my
office,” | said. “If you feel as
though you need my assis-
tance, I'll be right over there.”

Predictably, she followed,
asking questions all the way.
She eventually revealed (under
my heavy cross-examination)
that the piano was for her
home in New York. When |
asked why she didn’t buy the
piano at Steinway Hall New

York, she said, “They won’t
give me a discount!”

“Well, I can’t give you a dis-
count either,” | said. “This is
how much a Steinway piano
costs, and it’s worth every
penny. Let me show you why.”

Of course, no sale was con-
summated because there was
never going to be a sale. But
the customer whisperer saved
himself and the client time
and trouble by taking the lead,
following the process and
determining that he could not
meet her demands. She was
treated the same as everyone
else. If I had groveled and fol-
lowed her around like a puppy,
the only difference would have
been a loss of self respect. |
later read that she receives
$45 million per year in syndi-
cation fees. | don’t know if she
ever got a piano, but she will
be forever known in our
gallery as “Judge Snooty.”

WHAT WE CAN CONTROL

L ike everyone else, the rich
and famous need to be
guided through the decision-
making process to select the
right instrument and to decide
with whom to do business.
The customer whisperer uses
calm, assertive leadership with
wealthy clients the same way
he uses it to benefit all his
clients.

We never really know who
is going to come through the
front door of our stores, what
their circumstances are or
what kind of day they are hav-
ing. Our customers are a vari-
able we can’t control. However,
we can control our perform-
ance. With celebrities and the
wealthy, as with everyone else,
we remain calm, stay focused
and speak truth to power. Ml

Greg Billings whispers to customers at the
Steinway Piano Gallery in Bonita Springs,
Fla. He welcomes questions and comments
at greg@steinwaynaples.com.
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THE LESSON ROOM | BY PETE GAMBER

How to Be a Safe Haven

ave you noticed a drop in your music lesson sign-ups lately? Is

your sales staff not bringing in the same number of new stu-

dents as usual? Are your teachers worried, even panicked,

about their lessons (and their incomes) dropping to disastrous

lows? Do you feel helpless in your daily attempts to keep the
bottom from falling out? If so, here are some tactics to help keep your
employees, teachers and customers positive with all the negative economic
chatter in the news.

COUNSEL STAFF

F ocus staff on the positive events happening in your lesson
program. Tell them about what teachers are doing, upcom-
ing student events and any positive e-mails from customers.
Have an open discussion about everything that is not doom
and gloom for consumers. For instance, when | go to
swamped shopping centers, | think, “What recession?” Come
up with some examples near your store that you can point
out. We are next to an independent diner where people drop
around $10 each, and it’s always busy.

Remind your staff that lesson sign-ups are a numbers
game — the more people employees talk to, the more lessons
they get. Remind them that people don’t always sign up right
away and talking about lessons creates future sign-ups.

INVOLVE TEACHERS

rab a cup of coffee with your

teachers. Tell them what the
store is doing to weather the eco-
nomic storm. Let them know that
you are going to schools, handing
out fliers at their music events and
talking to the scout troops.

Also, invite them to go with you
to school guitar classes, jazz band
rehearsals and related events that promote lessons. Ask teachers to get
involved in student showcases and other performances. Keep current students
excited, and create new students from event attendees. Ask your teachers for
ideas, too. Getting them involved will create an atmosphere of “the store is out
there hustling for me,” as opposed to “the store isn’t doing anything.”

program need to

LEAD THE CHARGE
ou need to raise the flag, sound the bugle and yell “charge!” This is not
the time for paralysis by analysis. If you keep looking for the sky to

fall, it will. (And your teachers will run before it does.)

Keep the students you have
by holding student events,
such as showcases, guitar jams
and drum-off contests.
Videotape your teachers for an
MTV-vibe promotional loop to
run in the store. It will help
create new lesson sign-ups,
and it’s great for the teaching
staff to see your efforts to get
more students. Set up a music
lesson info center with a video
playing and lesson fliers and
upcoming student events
posted. Keep your store excited
about music lessons.

CREATE CUSTOMER EXCITEMENT

Be warm and friendly to
everyone that enters your
store and everyone you talk to
on the phone. Sounds simple,
but it might not be happening
in your store. For your students
and parents, that 5 p.m. lesson
time should be the event they
look forward to each week.
Have coffee in the waiting area
with magazines for moms and
dads. Have student-only string
deals, or post this-week-in-rock
factoids. Just make it fun.

None of us know what’s
going to happen next or how
long the current economic
trends are going to last — plan
on it being bad and long. But
make your lesson program a
positive refuge, and survive
the storm. Ml

Pete Gamber is the owner of Alta Loma
Music in Rancho Cucamonga, Calif.

He welcomes questions and comments at
pete@altalomamusic.com.
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TECHNOLOGY | BY GORDON O’'HARA

Print Music Revisited

n the past, the mere mention of print music brought shivers to many piano,

combo, and band and orchestra dealers. The endless SKUs, the threat of

obsolete inventory, the expertise required to sell it and the low sales volume

all, at first glance, make a case against carrying these lower-revenue prod-

ucts. But today, everyone is a print music client. High-end instrument buyers
and renters, potential music lessons students, band step-up buyers, multiple-
guitars owners, accomplished adult musicians, band directors, and choir direc-
tors — all can be marketed to regularly if you cater to their print music needs.
And did | mention the typical 25-40 percent margins?

LAUNCH A SITE, OUTSOURCE FULFILLMENT

Fortunately, technology and new business opportunities make
it easier for non-print specialty dealers to sell print music
without the pains of the past. One method is to launch a Web site
with print products. “Good idea,” you're thinking, “but who’ll
maintain the data and fulfill the products?”” More recently, com-
panies have emerged that provide in-depth sheet music data at a
store’s Web address. So that first hurdle is easily overcome.

This year, key distributors, publishers and local sheet music
dealers have also improved their abilities to fulfill orders, pack
them, add a store’s shipping label and send them directly to
customers. The margin may be smaller, but you don’t have to
order, stock, process, ship, pack and track shipments. And you
still earn margins on each sale.

SHEET MUSIC ON-DEMAND

t's 9 p.m. The wedding is tomor-
row. Where will a musician get
the latest hit that the couple just
asked for? It could be your store.
With a sheet music download serv-
ice on your Web site, buyers can
browse the latest titles, view them,
purchase in real-time, set the
instrumentation or notation, and
download scores directly to their printers. They’re happy, and you’re the hero.
There are two versions of sheet music download services. You can have
a store-branded download Web site service, a system that lets you retain
your store’s branding under your own domain name and provides content
management tools to update your site. This way, you can cross-promote
instruments, events and music books. The other is through affiliate pro-
grams, which redirect customers to a centralized site with the publisher’s
branding, though this can be less attractive if you want to retain customers
on your site.

for non-print

DEALER ALLIANCES

Iliances between local
print music-only dealers
and instrument/lessons stores
offer real profit potential.
Each dealer sets up its displays
at the other’s store. Each store
installs a hotline to the other
dealer for customer service.
Online, a cobranded Web
site presents the remaining
stock. Customers buy in-stock
items or create special orders.
Each store handles its fulfill-
ment and service. Each store
earns a percentage of sales from
the other dealer’s sales. A piano
dealer could launch a sheet
music site with outsourced ful-
fillment and an alliance with a
print dealer. Likewise, print
stores can expand their reach
with these alliances.

A COVER IS NOT ENOUGH

any sheet music cus-

tomers still want to leaf
through every page of a book
before they buy it. Publishers
have invested in sound scores,
writer videos and links to sam-
ple pages. The sheet music
downloads have also helped to
bridge that experience. The
next step could be a presenta-
tion similar to how books are
sold — with the full content of
the book online, accompanied
by a video explaining the book’s
benefits. This would increase
online sell-through. mi

Gordon O’Hara is a managing partner with
Retail Up!, a retail Web solutions company.
He can be contacted at info@retailup.com.
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‘If you work with reps who
don’t understand the long-
term nature of being a
business partner, you should
move on to other reps.’
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MY TURN | BY MATT FRAZIER

A Call for Partnership

hen | joined my first rock band in high school, I'd already
decided that the drummer was the most important member.
(As a matter of pure coincidence, that happened to be me.)
Eventually, | understood that the singer has more impact
on audience response. But no matter how well the drum-
mer, the singer or even the whole band performs, someone else also has
tremendous influence over a group’s success: the house sound engineer.
Bands and engineers share a delicate, symbiotic relationship. By reaching
out to a few sound techs, I've learned that most want to achieve a good mix
for the band, and if treated as partners, they’ll give it their best. |
find the relationship between M1 dealers and vendors has a simi-
lar dynamic. Many of us actually have common goals — goals that
can be better achieved with a little more partnership.

REPS IN THE AGE OF TRANSPARENCY

'm sure some of you are already skeptical of my premise because

you’ve been burned by too many reps. Fair enough. These cases,
however, are the exception. Broad-based innovation, impressive
upstart manufacturers and a transparent marketplace all make
strong-arming dealers nearly impossible for vendors these days. If
a rep for big-name brands becomes unpleasant, dealers can simply
do business with someone else. | can’t think of a single bullet-
proof, must-have brand in the MI marketplace anymore.

It's also becoming clear that healthy partnerships foster long-
lived, healthy careers and busi-
nesses. Retailers and reps are up
against the same challenges — not
enough end-users and too much
competition. And, like sound engi-
neers and bands, we can help
make each other more successful,
or we can work against each other.

As a sales rep, my most adver-
sarial dealers essentially view our
business together as transactional. In their view, it’s as if every P.O. exists
in a vacuum, and the goal is to get the best possible deal on each order
regardless of how it might impact our long-term business relationship. The
critical flaw in this approach is that a rep will eventually start to focus on
other dealers who are easier and more enjoyable to work with.

THE TRANSACTION IS DEAD

t the same time, some sales reps view each transaction as an end in
itself. This is equally as shortsighted, which is why many reps (most, |
hope) no longer work this way. If | sell you a bunch of products that are

wrong for your business, I'll
have to face you a month later
when | walk into your store
and see shelves packed with
duds | unloaded on you. I
don’t benefit from that. My
success is completely tied to
the success of my dealers, and
if they don’t do well over the
long-term, neither do 1. On the
other hand, when my dealers
prosper, | succeed with them.
If you work with reps who
don’t understand the long-
term nature of being a busi-
ness partner, you should move
on to other reps.

The roots of vendor/dealer
partnerships go deeper than
dollars and cents. Like many of
my dealers, | got into this line
of work because | really like
music. | care about the prod-
ucts | sell and the experiences
musicians have with them. |
want to do this for a while, so
your latest P.O. is not the only
one that matters to me. If you
want to last in this business,
too, then whatever order
you’re working on with what-
ever vendor shouldn’t be the
only one that matters to you,
either. Vendors and retailers
working together can make
our businesses better and our
jobs more enjoyable. We can
even help keep musicians mak-
ing music. And that’s a com-
mon goal worth pursuing. Mi

Matt Frazier is a regional sales manager for
M-Audio/Digidesign. He lives near Seattle
and can be reached at matt_frazier@m-
audio.com.
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Stagnant foot traffic, non-existent sales, tight credit — sound familiar?
You’'re not alone. Look to these four financial strategies to weather the economic storm

By Jeff Cagle

n December 2007, Liz Reisman moved Creative Music Center from the back
of a small business complex to a more visible, 5,000-square-foot facility on the
main drag in Monroe, Conn. Foot traffic increased immediately, but new cus-
tomers kept commenting that they didn’t know Creative Music Center sold
musical instruments, despite its brand-new $4,000 roadside sign. (The sign
had the store’s name in large print next to an even larger treble clef logo.)
“People would walk in and say, ‘We thought you were just a music school,”
Reisman said. “They didn’t know the breadth of what we did, and the sign didn’t
communicate that to them. At first, I refused to believe it. I mean, how could | spend
that much money on a sign and have so many questions about what we did? But as
the months went by, the questions kept coming. It was really very frustrating.”
When the economy slowed last year, she sat down to plan how to weather the
oncoming storm. Her plan included investing in a new sign with the hope of boost-
ing store traffic and revenue.
“I did not want to replace that sign,” she said. “I’d had it built in 2007 for a
ton of money, and here it was 2008, and I'm [thinking of] replacing it. But the
first sign was a mistake, and | had to suck it up, spend the money and replace it.”
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Creative Music Center’s new
sign features an acoustic guitar
sticking out toward oncoming
traffic, along with “sales,
rentals, lessons and repairs” in
bullet points under the store’s
name and logo. And according
to Reisman, after the sign went
up in December 2008, the ques-
tions stopped overnight.

Foot traffic increased, and
fretted instruments sales, in
particular, skyrocketed in the
coming months. (Reisman said
overall gross fretted sales were
up year-to-date 68 percent in
January and 78 percent in
February.) Reisman’s sales
boost will now help offset losses
due to a more cautious clientele
in the economic recession.

Planning for the future
should be a continual process,
especially in a down economy.
But sometimes retailers just
need a shot in the arm, a Band-
Aid like Reisman’s sign to get
through a rough year. Music Inc.
columnist and retail financial
guru Alan Friedman, a found-
ing partner of Friedman,
Kannenberg & Co., nailed down
four key strategies to help
ensure the short- and long-term
success of music dealerships.

O NO. 1: BORROW
MONEY
B orrowing money can prove
challenging in a rough econ-

omy. This is especially true for
school music dealers with a sig-
nificant rental pool, which can
provide cash flow over a long
period but in small increments.
According to Friedman, two of
the worst things a retailer can
do when borrowing money are
trying to pay for a rental pool
out of cash flow or with short-
term financing, and borrowing
over a long period of time to
fund operating costs.

“If you’re going to borrow
money, you want to make sure
you’re borrowing it wisely to
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grow your business or to
match cash flows,” Friedman
said. “You need to borrow on a
long-term basis over three,
four or five years, and adver-
tise that debt.

“What you don’t want to do
over a long period of time is
borrow money to fund operat-
ing losses. While that is the
prudent thing to do for a year if
you record a loss and are tight
on cash and you need it to get
through the rough year or to
recover, you don’t want to
make a habit of doing that
because then you’re just throw-
ing good money after bad. You
ultimately want to fix the prof-
itability of the business before
you resort to operating money.”
Ray Guntren, president of

and replace it.’

Ray’s Midbell Music in Sioux
City, lowa, said banks were ini-
tially unenthusiastic about
loaning him money. His rent-
to-own contract was creating a
problem, and his balance sheet
needed to be repositioned to
state his store’s rental assets
correctly and subsequent depre-
ciation. Guntren’s accountant
stepped in, explaining to the
banker that depreciation was a
non-cash expense. Since his
rental assets were put on a con-
tract with a three-year payout,
Guntren requested funding
those assets on a three-year
payout, so rental income was
flowing to match bank loan
payments for the assets.

“Our next job was to always
pay on time and communicate

any changes in the business
climate that may have
occurred,” Guntren said. “Our
banker suggested and we
adopted a simple loan and pay-
back plan. He established a
line of credit at the beginning
of the year, which positions us
to buy right and take every
early pay discount that we can.
At the end of the year, after we
have tapped all available funds,
we then convert the line of
credit to a three-year note, and
the bank in turn establishes a
new line of credit for us. We
have done this effectively for
the past eight or nine years.”

O NO. 2: INVEST
MONEY

etting money from a bank

might not be a viable
option with the current credit
crunch. Other options for bor-
rowing money to invest can
include money from savings
accounts, retirement funds or
home equity lines. But putting
personal finances on the line
can come at a great cost.

“If you’re not running your
business in a fiscally responsi-
ble manner and you’re not
generating revenue during a
rough economy to keep your
business afloat, investing
money from a savings account
or leveraging critical assets like
a home could be the worst
thing you could do if you fail,”
Friedman said. “You've got to
make an assessment to
whether the business is ulti-
mately going to survive before
you make that investment.”

If banks aren’t lending
money and the risk of your per-
sonal financial security seems
too great, outside investors are
another option for raising capi-
tal. Jeff Tarae, CEO of Music
Matters in Roswell, Ga., went
to outside investors when his
plans to grow the dealership
ran into the closing credit door.
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Tarae and his business partner
looked to three areas for
investors: their family and
friends, customers who had
previously expressed interest,
and staff members.

Tarae said approaching out-
side investors requires a much
more focused business plan
than when dealing with a
bank, which might only require
profit-and-loss statements from
the past few years before estab-
lishing a line of credit. As
such, this provided him with
an opportunity to sit down,
review the past few years, and
crystallize Music Matters’
short- and long-term goals.

“Our business plan was
comprised of a financial analy-
sis, personnel [information],
customer demographics and
what makes us different,” Tarae
said. “The main [objective] for
us was showing a stable busi-
ness with potential growth
opportunities, leading into why
we're looking for this money.”

Tarae said it took four to five
meetings before his company
found an investor. “There is
money out there looking to be
placed, and there are people who
are willing to take some type of
risk,” he said. “But it really
needs to be backed up with a
stable business plan, preferably
[from someone] who has a fair
amount of operating experience.
The combination of the stability
of the business and the future
plans for it allowed us to have
some very productive conversa-
tions both with experienced
investors and others who were
looking to invest their own capi-
tal in small businesses.”

O NO. 3 INCREASE
REVENUE
orrowing and investing
money may be two short-
term options in a rough econ-
omy, but neither add to a
business’ bottom line. Still,
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Mike Schaner, general man-
ager of PM Music in Aurora,
I1l., said he has found that
using long-term debt to finance
long-term assets, such as a
store’s rental pool, can also
increase cash flow and provide
opportunities to increase rev-
enues in other departments.

“We’ve been able to use that
[increased cash flow] and invest
it in other areas to increase top-
line revenues in other depart-
ments,” he said. “It freed things
up for us to purchase step-up
instruments that will sell faster,
and we put some money into
the additional lesson rooms
we’ve built in the past year.”

Raising revenue also lets
retailers flex their business
savvy and creativity. Reisman,
for example, challenged her
sales staff to sell 50 guitars from
the beginning of November
until Dec. 31 of last year.

“I was cautiously optimistic

e I':': |

Ray Guntren

Guntren has
raised his
rental rates $1
per month to
boost revenue

that we’d hit the number, but
what drove it home was when
my 13-year-old daughter created
this huge drawing of a guitar in
which each fret represented one
guitar sold,” Reisman said. “We
hung the poster in the lunch
room, and every time we sold a
guitar, we colored in a fret.
Pretty soon, the whole staff was
[doing it], and everyone checked
the sign to see our progress.”
By the end date, Reisman’s
staff had sold 94 guitars. She
credited the Hawthorne effect
as the inspiration for the idea,
paraphrasing it by saying what-
ever gets measured increases

10-fold, but whatever is meas-
ured and written down
increases 100-fold.

Reisman also planned more
events to increase traffic in her
store. She mentioned that even
if an event doesn’t raise revenue
by itself, the buzz often creates a
sense of community and trans-
lates into additional sales. More
recently, she began hosting an
event per month, then one or
two each weekend in December.
These included a visit from
Santa, a fastest drummer con-
test with drummer Liberty
DeVitto and a holiday commu-
nity sing-along.

“We hosted the events to
generate buzz with our cus-
tomers and buzz with the
media,” Reisman said, noting
that her store received men-
tions in the calendar sections
of local newspapers.

Guntren suggested raising
prices as another way to increase
revenue, but he cautioned only
doing so in departments, such as
rentals, where the increases can
be made in small amounts. “We
process quite a few rental pay-
ments each month,” he said.
“An increase in monthly rental
rates of $1 per month can result
in thousands of additional dol-
lars added to your income state-
ment. The $1-per-month
additional charge is hardly
noticeable to the consumer.”

O NO. 4: DECREASE

EXPENSES

B usiness owners can also
use the tough times to re-

evaluate expenses and see

where they can trim.

Grant Billings, owner of the
Steinway Piano Gallery in
Madison, Wis., said that he
implemented a system of “times
12” to cut costs. He multiplies
every monthly expense by 12
to think about the big number,
then multiplies his potential
savings by 12 to decide if it’s



worth cutting the cost with the
inconvenience. This method
helped him look into his tele-
phone usage. He eliminated a
line, dropped down to a simpler
plan and saved more than $600
annually.

Billings also took a closer
look at his utilities. He
removed track lights that
weren’t being used efficiently
and replaced floodlights with
spotlights of the same wattage,
running them at about 85-per-
cent power. He said it saved a
bit on the store’s electric bill
but cautioned that cutting too
deep into essential utilities can
send the wrong message.

“The biggest mistake a
retailer can make right now is
letting their operations look
shoddy,” he said. “Dead light
bulbs need to be replaced, scuffs

on walls need touching up. |
was tempted to cut back on our
cleaning service, but after think-
ing about it, I decided that cut-
ting back on these expenses
sends a message to customers
and employees that you’ve given
up. It has never been more
important to make sure every-
thing is neat, orderly, dusted
and clean than it is right now.”
In drastic situations, cut-
ting expenses means a com-
plete re-evaluation of a dealer’s
business model and downsiz-
ing or going back to its roots.
This was the case with Sylvia
Woods of Sylvia Woods Harp
Center in La Crescenta, Calif.
Woods’ Harp Center oper-
ated as a mail-order business
for nearly 25 years before she
opened her brick-and-mortar
location in 1992. In the past

several years, she noticed prof-
its shrinking and eventually
drying up. She refocused on
her core mail-order and online
business. In doing so, she cut
expenses by cutting back from
seven to four harp lines, shar-
ing office space with her four
employees and downsizing the
retail store from 4,000 square
feet to 1,900 square feet. The
latter slashed rent and utility
costs by 60 percent.
“Fortunately, | have great
employees who are committed
to making this business work,”
Woods said. “In spite of all of
this, employee morale is up,
and my employees are happier
than they have been in a long
time. We’re working to increase
Internet sales with more fre-
quent e-mail newsletters to our
customers and improving our

{ FIRSTAID}

Web site by adding how-to
videos and music downloads.
“Our sales are lower than
they were a year ago, and it is
hard to tell how much of the
drop is due to the economy or
due to our downsizing. But
what we can be sure of is that
by cutting our expenses we're
much more likely to be able to
weather this recession and
come through on the other side
with a profitable business.”
“Whether you’ve been in
business for a year or 15 years,
you can’t be afraid to continue
to reinvent the way you con-
duct business and adjust to the
market conditions,” Tarae said.
“If you continue to approach
your business around that phi-
losophy, you'll be able to adapt
and plan properly with what'’s
currently going on.” Ml

LOVE URULELE?

ALOHA! This line of high quality,
affordable ukule-les have been
selling great in Hawaii and Japan!

bigislandukulele.com

1-866-648-4026

E Komo M
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EXPERIENCE MORE .: INSPIRATION :.

MNew to our family of 20 Series studio condensars, two remarkable large-diaphragm microphones: AT2050 Multi-Pattern
Condenser and AT2035 Cardioid Condenser. Look to them for mare quality, mare clarity, more for your investmeant.

Wherever yvour music takes you, experience mora. audio-t om

|| AT2080 FEATURES AT2036 FEATURES

* Mubti-pattern side-sddress sudio condenser s Side-addrass cordioid sudio condensor

* High SPL handiing and wide dynamic range ® Large diaphiagm for smoath, natural i & how rigias

= Thea switchable polar pattamer = Cardiodd polar pattarn improves isolation of desimod

- -
amnidirectional, cardisid, figure-ol-eight = . wdmechnlua
» Switchable B0 Hz high-pasy filter and 10 dB ped = Swilchabis B0 Hz high-pass filter and 10 dB pad f Iist
yt alweEys Istening




The 2009 edition of The
Source is a music retail
buyer’s quintessential
handbook. The following
pages include the industry’s
most comprehensive list of
manufacturers and distribu-
tors with the added benefit
of suggestions for quick-
turning products and strate-
gies for buying smart in a
tough economy.

Look to the following
as a year-round
resource for all of
your buying

needs.
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3
Scat Cat

Sher Music’s
The Jazz
Singer’s
Guidebook: A
Course In
Jazz Harmony
And Scat i

Singing For The Serious
Vocalist by David Berkman is a
clear, step-by-step approach
for singers who want to
improve their grasp of jazz har-
mony and gain control of their
singing. It has 142 pages, and
a CD is included. MSRP: $26.
{shermusic.com}

Lighten
Up _"Qh

The Shubb '--._...-i--
Lite capo “ /
includes ﬁ}"'

everything

that's expected from Shubb but
at half the weight. It's made of
an aerospace-grade, nickel-fin-
ished aluminum with Shubb’s
renowned tuning stability and
durability. {shubb.com}

Compact Kit
Roland’s TD-4S V-Compact
series of V-Drums has
upgraded
sounds,
enhanced
functionality
and a new
design.

A newly-
designed
four-legged
drum stand
allows flexible
and solid
positioning of the pads and
places the TD-4 module in the
center for easy access. Its
Rhythm Coach and Quick
Record functions are ideal for
practice, and it is expandable
with an optional pad or three-
way trigger CY-12R/C V-
Cymbal. The TD-4S also
accepts an optional VH-11 V-
Cymbal hi-hat to play on any
commercially available hi-hat
stand. The TD-4S is fun to
play, comfortable to use, and
practical for practice or per-
formance applications. MSRP:
$1,199. {rolandus.com}

54 I MUSIC INC. |

65 AMPS

North Hollywood, CA 91605
818-760-5089; fax: 678-623-3365
65amps.com

A & S CASE COMPANY

North Hollywood, CA 91601
818-509-5920; fax: 818-509-1397
ascase.com

A 440 PIANOS
Lilburn, GA 30047
770-717-8047
ad40pianos.com

A BROWN SOUN

San Rafael, CA 94903
415-479-2124; fax: 415-479-2132
abrown.com

A DESIGNS AUDIO

West Hills, CA 91304
818-716-4153; fax: 818-716-4153
adesignsaudio.com

A-LINE ACOUSTICS

Corry, PA 16407
814-663-0600; 814-664-7429
a-lineacoustics.com

ABLETON AG

Berlin, 10119 Germany
49-302887630; fax: 49-302-887-6311
ableton.com

AC-CETERA

Pittsburgh, PA 15216
800-537-3491, fax: 412-344-0818
ac-cetera.com

ACCESS BAGS AND CASES
Bainbridge Island, WA 98110
864-335-0035; fax: 864-335-0036
accessbagsandcases.com

ACCUGROOVE

Santa Clara, CA 95054
408-844-8300; fax: 408-844-8315
accugroove.com

ACE KARAOKE

City of Industry, CA 91746
626-820-0608; fax: 626-820-0625
acekaraoke.com

Aimpmiralias

ACOUSTICS FIRST

2247 TOMLYN ST.
RICHMOND, VA 23230
804-342-2900; FAX: 804-342-1107
e )
ACOUSTICFIRST.COM

Acoustics First manufactures and dis-
tributes materials to control sound and
eliminate noise. Products include the
patented binary array Art Diffusor,
Cutting Wedge, Sonora fabric and fiber-
glass acoustical wall panels, Cloudscape
baffles, Sound Channels wall covering
and BlockAid noise barrier.

ACE PRODUCTS GROUP
Petaluma, CA 94952
800-950-1095; fax: 707-762-1899
aceproducts.com

ACOUSTIC WOODS

Port Alberni, BC VY 3B6 Canada
250-723-2290; fax: 250-723-2283
acousticwoods.ca

ACOUSTICA

Oakhurst, CA 93644
559-692-2224; fax: 559-692-2214
acoustica.com

ACOUSTICAL SOLUTIONS
Richmond, VA 23294
800-782-5742; fax: 804-346-8808
acousticalsolutions.com

ACTODYNE GENERAL
Huntington Beach, CA 92649
714-898-2776; fax: 714-893-1045
agi-lace.com

ADAGIO PIANOS

Lachine, QC HBT291 Canada
800-343-0353
adagiopianos.com

ADAM AUDIO USA

Westlake Village, CA 91362
818-991-3800; fax: 818-991-3803
adam-audio.com

ADMART CUSTOM SIGNAGE
Danville, KY 40422
859-236-7600; fax: 859-236-9050
admart.com

ADVANTAGE WHOLESALE
Arlington Heights, IL 60004
800-687-4225; fax: 800-687-4225
advantagewholesale.com

AER-USA

Laguna Beach, CA 92651
800-799-9733
aer-amps.com

AFRICAN RHYTHM TRADERS
Portland, OR 97232
503-288-6950; fax: 503-397-4343
africanrhythmtraders.com

AFROMART GIFT

Riverside, CA 92509
888-353-6237; fax: 951-686-0078
afromart.net

AGUILAR AMPLIFICATION

New York, NY 10012
212-431-9109; fax: 212-431-8201
aguilaramp.com

AHEAD DRUMSTICKS
Northridge, CA 91324
818-727-1870; fax: 818-727-1126
aheaddrumsticks.com

AIRLOGIC PERCUSSION

Parma, OH 44130

440-888-8813; fax: 440-888-8031
airlogic.com

AIRFONIX

Los Angeles, CA 90066
888-778-2446
airfonix.com

€3

ALFRED

16320 ROSCOE BLVD., SUITE 100
VAN NUYS, CA 91410
818-891-5999; FAX: 818-891-2369

ALFRED.COM

AKG

Northridge, CA 91329
818-895-3496; fax: 818-894-3479
akg.com

AIM GIFTS
Pittsburgh, PA 15201
412-683-2900
aimgifts.com

AL CASS OIL
Milford, MA 01757
508-473-3572; fax: 508-473-0768

ALBERT AUGUSTINE

New York, NY 10001
917-661-0220; fax: 917-661-0223
albertaugustine.com

ALCHEMY CYMBALS
Chatsworth, CA 91311
818-882-3673; fax: 818-882-3676
alchemycymbals.com

ALHAMBRA USA

Asheville, NC 28804
828-254-3380; fax: 828-254-3346
alhambrausa.com

ALITTLEBITOFTHIS...

La Quinta, CA 92247
760-619-2058; fax: 760-771-5384
alittlebitofthis.com

ALLEGRO ACCEPTANCE

San Bruno, CA 94066
800-644-8494; fax: 800-644-8495
allegroacceptance.com

ALLEGRO MULTIMEDIA
Longmont, CO 80503
707-338-1325; fax: 707-781-6933
pianowizard.com

ALLEN AUDIO/ALLEN ORGAN CO.
Macungie, PA 18062

610-966-2202; fax: 610-965-3098
allenorgan.com

ALLEVA-COPPOLO BASS & GUITAR
Upland, CA 91786

909-981-9019

allevacoppolo.com

ALLIED LUTHERIE

Healdsburg, CA 95448
707-431-3760; fax: 707-431-3762
alliedlutherie.com

ALLIED PIANO

Warrington, PA 18976
215-491-3045; fax: 215-491-1352
alliedpiano.com

ALPS ELECTRIC

Campbell, CA 95008
408-361-6400; fax: 408-226-7715
alps.com



ALTEC LANSING
Milford, PA 18337
866-570-5702; fax: 570-296-6887
alteclansing.com

ALLPARTS

13027 BRITTMOORE PARK DRIVE
HOUSTON, TX 77041
713-466-6414; FAX: 713-466-5803

ALLPARTS.COM

THE ALTERNATIVE GUITAR CO.

Piru, CA 93040

805-521-1400; fax:805-521-1414
thealternativeguitarandamplifiercompany.com

AMATI USA

Mountainside, NJ 07092
908-301-1366; fax: 908-301-1367
amati.cz

AMBUSH CUSTOM BASSES
Frederick, MD 21705
301-874-2177; fax: 301-874-2635
ambushbass.com

AMERICA AUDIO

Los Angeles, CA 90040
323-582-2650; fax:323-725-6100
adjaudio.com

il

AMERICA
LONGXING

3300 NORTHERN BLVD.

LONG ISLAND CITY, NY 11101
718-706-0828; FAX: 718-706-0128
B )
HUNTERMUSICAL.COM

AMERICA SEJUNG CORP.
Ontario, CA 91764
909-484-7498; fax: 909-484-7890
sejungusa.com

AMERICAN DJ SUPPLY

Los Angeles, CA 90040
323-582-2650; fax: 323-725-6100
americandj.com

AMERICAN DRUM

Richmond, VA 23231
804-226-1778; fax: 804-226-1776
americandrum.com

AMERICAN MUSIC & SOUND
Agoura Hills, CA 91301
866-474-7711; fax: 800-431-3129
americanmusicandsound.com

AMERICAN RECORDER TECH.
Simi Valley, CA 93063
805-527-9580; fax: 805-527-1433
americanrecorder.com

AMERICAN WAY MARKETING
Elkhart, IN 46516

574-295-6633; fax: 574-293-9888
americanwaymktg.com

AMERITAGE CARRYING CASES
Elkhorn, Wi 53121

866-669-8932

ameritage.com

AMPUPLUGNPLAY
Orlando, FL 32837
ampuplugnplay.com

ANCHOR AUDIO

Torrance, CA 90505
800-262-4671; fax: 310-784-0066
anchoraudio.com

ANDERSON GUITAR CO.
Victoria, BC V9A 4A8 Canada
250-383-5659
robertandersonguitars.com

TOM ANDERSON/GUITARWORKS
Newbury Park, CA 91320
805-498-1747; fax: 805-498-0878
andersonguitars.com

ANDERSON INTERNATIONAL TRADING
Anaheim, CA 92807

800-454-6270; fax: 714-666-0709
andersonguitars.com

ANDREW INSTRUMENT
Elizabethton, TN 37643
423-543-1152; fax: 423-543-1152
aitwood.com

ANGELS MUSICAL INSTRUMENTS
Monrovia, CA 91016

626-447-8986; fax: 626-574-9190
angelstrings.com

ANTARES AUDIO TECHNOLOGIES
Scotts Valley, CA 95066
831-461-7800; fax: 831-461-7801
antarestech.com

ANTHEM MUSICAL INSTRUMENTS
North Billerica, MA 01862
978-667-3224; fax: 978-667-3225
antheminstruments.com

ANTIGUA WINDS

San Antonio, TX 78218
210-661-6505; fax: 210-661-6702
antiguawinds.com

ANVIL CASES

City of Industry, CA 91745
626-968-4100; fax: 626-968-1703
anvilcase.com

APB - DYNASONICS

Totowa, NJ 07512

973-785-1101; fax: 973-785-1105
apb-dynasonics.com

APHEX SYSTEMS

Sun Valley, CA 91352
818-767-2929; fax: 818-767-2641
aphexsystems.com

API

Jessup, MD 20794
301-776-7879; fax: 301-776-8117
apiaudio.com

APOGEE ELECTRONICS

Santa Monica, CA 90404
310-584-9394; fax: 310-584-9385
apogeedigital.com

smart =y

TIME TO

ACCESSORIZE

Essential accessory buying tips

EVALUATE EVERYTHING

Billy Cuthrell, Progressive Music Center; Raleigh, N.C.

e made a conscious effort, even before the econ-

omy really started to tank more than a year and a
half ago, to start doing more accessory-based things.
Because of the nature of our lessons, we’ll have 75
guitar students on a daily basis. None of them are
going to buy a guitar. They’ll look, but | guarantee Ill
sell seven or eight packs of strings. But instead of
stocking 74 types of strings from four different manu-
facturers, we said, “What are we really selling the most
of?” and cut the rest. So, not only have we cut back
on the big-ticket items, but we’ve gone through the

accessories and cut
back. We go through
everything, good times

or bad, and ask, “What’s

selling and what’s not?”

TEST
DRIVE

Tristann Rieck, Brass Bell;

‘Not only

have
we cut back
on big-ticket
items, but
we’ve gone

Milwaukee
ou can never tell if
something will sell
with just one, especially
with books and acces-

through the
aCCcessories

and cut back.’
sories, because it could — Billy Cuthrell
have been a fluke. The

perfect customer could walk in the door and you’ve
sold the item, but it doesn’t really tell you anything. But
if you bring in two and two are sold within four hours
or even within 24 hours, that’s a better gauge that it's a
hot item.

TAKE SMALL ORDERS

Liane Rockley, Rockley Music; Lakewood, Colo.
e buy smaller, targeted orders we can easily pay
for. It's a lot easier to buy a week or two weeks
worth of product. | like our orders to be $1,000 or
under for the most part. Obviously, for pianos and
some guitars, you can’t do that, but we have to space
those out so it's manageable.

It’s a little more planning and puts some wear on
the staff because, instead of placing one big order at
the beginning of the month, you have to keep coming
back and placing smaller orders. It’s a little more
labor intensive, but then we can actually clear the
bills. It’s a lot easier to clear a $1,000 check than a
$4,000 check.
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Sierra
Cedar
Tops

Sierra Guitars

has introduced

three new Sierra

cedar-top gui-

tars: the

Sequoia e
acoustic dread-
nought, Sunrise ]
Auditorium

acoustic-electric (pictured)
and Palisades classical
acoustic-electric. Each model
features a satin-finished solid
cedar top with natural wood
bindings and soundhole
inlays. MSRP: $679.
{sierraguitars.net}

MJS Takes

It Easy
MJS Music &
Entertainment
has introduced
five new Easy
Guitar And Easy Bass DVDs.
Each DVD focuses on a single
subject, such as scales, chords
or music theory. Onscreen
sheet music is displayed below
the DVD instructor, giving the
viewer the option of using
chord and note charts, tradi-
tional music notation, or tabla-
ture. MSRP: $12.95.
{mjspublications.com}

Clear

Listening

Audio-

Technica’s

new ATH-

M35

dynamic

stereo moni-

tor head-

phones include a foldable
design and storage pouch,
enhancing the headphones’
durability and lifespan. The
ATH-M35 employ a low-pro-
file, closed-back design for
clarity and superior isolation
in high-volume listening situa-
tions. The headphones fea-
ture a neodymium magnet
structure and have a
20-20,000 Hz frequency
response. MSRP: $139.
{audio-technica.com}
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APPLIED ACOUSTICS SYSTEMS
Montreal, QC H3B 1A6 Canada
514-871-4963; fax: 514-845-1875
applied-acoustics.com

APPLIED ELECTRONICS
Newport News, VA 23606
757-591-9371; fax: 757-591-9514
appliedelectronics.com

APPLIED MICROPHONE TECH.
Sparta, NJ 07871

973-729-9333; fax: 973-586-2344
appliedmicrophone.com

AQUARIAN

Anaheim, CA 92807
908-665-2727
aquariandrumheads.com

ARARAT MUSIC

Reseda, CA 91335
818-219-7077; fax: 815-846-8596
araratmusiconline.com

ARIOSO MUSICAL INSTRUMENTS
Dallas, TX 75247

214-905-8090; 214-905-8091
ariosoband.com

ARKAY MUSICAL STRINGS
Ronkonkoma, NY 11779
631-737-9111
arkaystrings.com

ARMADILLO ENTERPRISES
Tampa, FL 33634

813-600-3920; fax: 813-239-9110
armadilloent.com

ARMANDO CASES

Hesperia, CA 92345
760-559-0909; fax: 813-600-3933
armandocases.com

ARRIBA PRODUCTS

Hacienda Heights, CA 91745
888-244-0938; fax: 626-333-3010
arribacase.com

ART VISTA PRODUCTIONS

Los Angeles, CA 90066
310-439-2422; fax: 310-313-3432
artvista.net

ASHER GUITARS & LAP STEEL
Venice, CA 90291
310-821-2888

asherguitars.net

ASHLY AUDIO

Webster, NY 14580
800-828-6308; fax: 585-872-0739
ashly.com

ASSISTANCE AUDIO
Salt Lake City, UT 84106
801-486-2655
assistanceaudio.com

ATKINSON BRASS & CO.
Burbank, CA 91502
818-526-7790; fax: 818-526-7790
atkinsonhorns.com

ATLAS SOUND

Phoenix, AZ 85042
602-438-4545; fax: 602-438-8692
atlassound.com

ATOMIC GUITAR WORKS
Peoria, AZ 85345

623-878-4127; fax: 623-872-6158
atomicguitarworks.com

AUDIO EXCHANGE INTERNATIONAL
Rockland, MA 02370
axidistribution.com

AUDIO IMPRESSIONS

Hidden Hill, CA 91302
818-704-4606; fax: 818-704-5109
audioimpressions.com

AUDIO2000S

Moorpark, CA 93021
805-523-2759; fax: 805-523-2021
audio2000s.com

AUDIO-TECHNICA

1221 COMMERCE DRIVE.
STOW, OHIO 44224
330-686-2600; FAX: 330-686-0719

AUDIO-TECHNICA.COM

Celebrating 45 years of audio excel-
lence, Audio-Technica is renowned for
its microphones, wireless microphones,
headphones, mixers and electronics for

the audio industry.

MlcROPHONES]

AUDIX
MICROPHONES

9400 SW BARBER ST.
WILSONVILLE, OR 97070
800-966-8261; FAX: 503-682-7114

AUDIXUSA.COM

Audix has manufactured a full line of
dynamic, condenser and wireless micro-
phones for live sound, broadcast, stu-
dio and installation markets in the
United States since 1984.

AUDIOSKIN

Huntington Beach, CA 92649
714-894-3292; fax: 714-899-1030
audioskin.net

AURALEX ACOUSTICS
Indianapolis, IN 46256
317-842-2600; fax: 317-842-2760
auralex.com

AVALON DESIGN

Tustin, CA 92780

949-492-2000; fax: 949-492-4284
avalondesign.com

AVANT ELECTRONICS
Upland, CA 91786
909-931-9061
avantelectonics.com

AVIOM

West Chester, PA 19380
610-738-9005; fax: 610-738-9950
aviom.com

AVLEX

Kansas City, MO 64131
877-447-9216; fax: 818-581-9104
avlex.com

AXE HUGGER

Van Nuys, CA 91406
323-333-6904; fax: 818-345-1961
axehugger.com

AXEWRAPS
Portland, ME 04103
axewraps.com

AXEGUARDZ TECHNOLOGY
Santa Barbara, CA 93109
axeguardz.com

AXE TOTEM

San Francisco, CA 94109
415-335-4208; fax: 415-337-1542
axetotem.com

AXETRAK

Lake Forest, CA 92609
949-859-7293; fax: 949-859-1248
axetrak.com

AXIS PERCUSSION

Carson, CA 90745
310-549-1171; fax: 310-549-7728
axispercession.com

AXL MUSICAL INSTRUMENTS
Millbrae, CA 94030
415-508-1398; fax: 415-508-1396
axlusa.com

AZDEN

Franklin Square, NY 11010
516-328-7500; fax: 516-328-7506
azdencorp.com

AZOLA BASSES

Ramona, CA 92065
760-789-8581; fax: 760-787-1791
azola.com

B-BAND

Austin, TX 78734
512-266-3820
b-band.com

BABICZ DESIGN

Poughkeepsie, NY 12601
877-856-0780; fax: 845-790-5260
babiczguitars.com

BACKAXE

Wilton, CT 06897

203-834-0517; fax: 203-298-5529
backaxe.com

BARENREITER-VERLAG
Heinrich-Schiitz-Allee 35 Germany
49 56131050; fax: 49 5613105240
baerenreiter.com

BADEN GUITARS

Escondido, CA 92029
760-738-0370; fax: 760-738-0036
badenguitars.com

BAG END LOUDSPEAKERS
Barrington, IL 60010
847-382-4550; fax: 847-382-4551
bagend.com



BALDWIN PIANO CO.
Nashville, TN 37217
615-871-4500
baldwinpiano.com

BARI WOODWIND SUPPLIES
Sarasota, FL 34240
888-889-8302
bariwoodwind.com

BARKER MUSICAL INSTRUMENTS
Redmond, OR 97756

541-923-2571; fax: 541-923-2571
barkerbass.com

BARTOLINI PICKUPS

Livermore, CA 94550
925-321-4148; fax: 925-449-7692
bartolini.net

BASIX PERCUSSION
Northbrook, IL 60062
847-498-9850; fax: 847-498-5370
basixpercussion.com

THE BASS CO.

Los Angeles, CA 90013
562-698-1656
thebasscompany.com

BASSON SOUND EQUIPMENT
Carlsbad, CA 92008
760-929-0457
bassonsound.com

BBE SOUND

Huntington Beach, CA 92649
714-897-6766; fax: 714-896-0736
bbesound.com

BEACON BANJO CO.
Woodstock, NY 12498
845-679-8314; fax: 845-679-5483
beaconbanjo.com

BEARD GUITARS

Hagerstown, MD 21742
301-733-8271; fax: 301-791-7811
beardguitars.com

BEATO

Carson, CA 90746
310-637-1180; fax: 310-637-1374
beatobags.com

BECKER STRINGED INSTRUMENTS
Bloomfield, CT 06002

860-504-8888; fax: 860-509-8890
kamanmusic.com

BEBOP INSTRUMENTS
Redway, CA 95560
877-286-4701; fax: 585-244-0855
mflpdistribution.com

BEE BASSES

McMinnville, OR 97128
503-917-1122; fax: 707-923-3241
beebasses.com

BEECHLER MOUTHPIECES
Northridge, CA 91324
818-993-3710; fax: 818-993-3241
beechler.com

BEHRINGER USA

Bothell, WA 98011
425-672-0816; fax: 425-673-7647
behringer.com

BENAVENTE GUITARS
Grants Pass, OR 97527
615-691-0110

benaventeguitars.com

BENEDETTO GUITARS
Savannah, GA 31406
912-692-1400; fax: 912-692-1403
benedettoguitars.com

BENSON AUDIO LABS
Palatine, IL 60067
bensonaudiolabs.com

BERKLEE PRESS
Boston, MA 02215
617-747-2146; fax: 617-247-2149
berkleepress.com

BERNIE RICO JR. GUITARS
Hesperia, CA 92345
760-956-6619; fax: 760-956-3419
ricojrguitars.com

BEST-TRONICS

Tinley Park, IL 60477
708-802-9677; fax: 708-802-9676
best-tronics.com

BETTER BUILT WORKSHOPS
Naperville, IL 60563
630-305-0754; fax: 630-305-0754
betterbuiltworkshops.com

BEYERDYNAMIC

Farmingdale, NY 11735
613-293-3200; fax: 631-293-3288
beyerdynamic-usa.com

BGE ALLIANCE GROUP
Champaign, IL 61824
217-819-4164; fax: 217-819-4184
bgefinancial.com

BGW SYSTEMS

Montebello, CA 90640
323-278-0001; fax: 323-278-0083
bgw.com

BIAS

Petaluma, CA 94952
707-782-1866; fax: 707-782-1874
bias-inc.com

BIG BANG DISTRIBUTION
Northridge, CA 91324
800-547-6401; fax: 818-727-1126
bigbangdist.com

BIG BENDS
Plainwell, MI 49080
888-788-2363
bigbends.com

BIG FISH AUDIO

Valencia, CA 91355
661-295-0761; fax: 661-295-8612
bigfishaudio.com

BIG IDEA GUYS

San Jose, CA 95112
408-377-0900; fax: 408-213-1085
bigislandkoa.com

BIG ISLAND ACOUSTIC KOA
Kailu Kona, HI 96740
808-326-9825
hotpickusa.com

BIGHEART SLIDE

Santa Ana, CA 92701
714-547-1974; fax: 714-568-0545
bigheartslide.com

®

BIG ISLAND
UKULELE

3057 KOAPAKA ST. F1
HONOLULU, HI 96819
808-833-0871; FAX: 808-443-0157
o )
BIGISLANDUKULELE.COM

Big Island Ukulele is a supplier of qual-
ity, solid koa ukuleles at affordable
prices. Distribution is worldwide.

BIGSBY

Savannah, GA 31402
912-748-7070; fax: 912-748-6005
bigsbyguitars.com

BILL LAWRENCE PRODUCTS
Corona, CA 92880
951-371-1494; fax: 951-371-9191
billlawrenceusa.com

BLACK DIAMOND STRINGS
Sarasota, FL 34340
800-375-3234; fax: 941-341-0556
blackdiamondstrings.com

BLACK SWAMP PERCUSSION
Zeeland, MI 49464
616-879-0066; fax: 616-879-0068
blackswamp.com

E.K. BLESSING

Elkhart, IN 46514

574-293-0833; fax: 574-293-8398
ekblessing.com

BLUE MICROPHONES

Westlake Village, CA 91362
818-879-5200; fax: 818-879-7259
bluemic.com

BLUTHNER USA

Lansing, MI 48906
800-954-3200; fax: 517-886-1574
bluthnerpiano.com

BOGNER AMPLIFICATION

North Hollywood, CA 91605
818-765-8929; fax: 818-765-5299
bogneramplification.com

BOMBER BAGS
Alameda, CA 94502
510-864-2111
bomberbags.com

BOSE

Framingham, MA 01701
508-879-7330; fax: 508-766-6543
bose.com

BOSPHORUS CYMBALS
Kennesaw, GA 30144
678-354-1060; fax: 678-354-9300
bosphoruscymbals.com

BOSTON GUITARS IMPORTS
Brockton, MA 02301
888-422-3228; fax: 508-590-0179
bostonguitarimports.com

BOURGEIOS GUITARS
Lewiston, ME 04240
410-254-4433
pantheonguitars.com

CiIE0ss

BOSS

5100 S. EASTERN AVE.
LOS ANGELES, CA 90040
323-890-3700; FAX: 323-890-3701

BOSSUS.COM

BOURNS

Riverside, CA 92507
951-781-5500
bourns.com

BOUTIQUE MUSIC

Lombard, IL 60148
630-916-4404; fax: 630-916-4473
boutiquemusicinc.com

BRADY DRUM

Armadale, WA 6112 Australia
61-894972212; fax: 61-894972242
bradydrums.com

BRAZEN GUITARS
Covina, CA 91722
626-610-3404
brazenguitars.com

BREEDLOVE GUITAR CO.

Bend, OR 97701

541-385-8339; fax: 541-385-8183
breedloveguitars.com

BREEZY RIDGE INSTRUMENTS
Center Valley, PA 18034
800-235-3302; fax:610-691-3304
jpstrings.com

BRIAN MOORE GUITARS

Cold Spring, NY 10516
845-809-5347; fax: 845-808-5348
brianmooreguitars.com

BRIDGECRAFT USA

La Mirada, CA 90638
714-523-2222; fax: 714-523-3499
bridgecraftonline.com

BRIGGS GUITARS
Raleigh, NC 27615
919-847-6562

briggsguitars.com

Breitkopf

BREITKOPF &
HARTEL

WALKMUHLSTRARE 52
65195 WIESBADEN, GERMANY
49-611-45008 0; FAX: 49-611- 45008 59-61
L )
BREITKOPF.COM

BRILINGTTON ACCORDIONS
Citrus Heights, CA 95621
916-729-1357
brilingttonaccordions.com

BROMER SOUND LLC

Marietta, PA 17547

717-426-1664; fax: 717-426-1664
bromersound.embargspace.com
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Sonic Skulls

Levy’s Sonic-Art
guitar straps have
been perennial best
sellers, and this
year, the strap
manufacturer has
introduced more
new designs. These
are sublimation-
printed on 2-inch
polyester webbing and come
with polyester ends and tri-
glide adjustment. Pictured is
model MPS2 in three of the
many new designs available.
{levysleathers.com}

Micro o
Snare "% o
The new . ".
LP Micro o
Share

shell has been reduced to 3-
by 6-inch pocket dimensions,
yet it carries a big sound. A
quick-release on-off lever
engages snare wires in mil-
liseconds. Fully drum key tun-
able, the Micro Snare quickly
attaches to a variety of clamps
and bar-type holders from 3/8
to 1/2 inches in diameter.
{Ilpmusic.com}

Amped

Acoustics

The new Godin

Multiac Grand Concert

Duet Ambiance is the

next generation of the

electro/acoustic

nylon-string guitar.

It's ideal for clas-

sical or flamenco

players that

require amplified

sound. |
It features a '

dual-source pre-

amp with feedback

control and an undersaddle

transducer. It also has custom

Fishman electronics that let

the player select between four

blendable sound imaging mic

settings. The Ambiance’s

design unites a larger-cham-

bered mahogany body with a

solid-cedar top and a neck

that joins the body at the 12th

fret. MSRP: $1,795.

{godinguitars.com}
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BRUBAKER GUITARS
Reisterstown, MD 21136
410-207-7756
brubakerguitars.com

BSX BASS
Aliquippa, PA 15001
724-378-8697
bsxbass.com

BUCHLA & ASSOCIATES
Berkeley, CA 94709
buchla.com

BUDDA AMPLIFICATION
San Francisco, CA 94105
877-8660-3439
budda.com

BUDDY RICH DRUM

Dudley, MA 01571
774-272-0591; fax: 508-943-0263
buddyrichdrumcompany.com

BUFFET CRAMPON
Jacksonville, FL 32250
904-821-0234; fax: 904-821-0315
buffet-crampon.com

BURKART-PHELAN

Shirley, MA 01464

978-425-4500; fax: 978-425-9800
burkart.com

BURRISS AMPS

Lexington, KY 40510
859-381-0152; fax: 859-231-0376
burrissamps.com

BUSHMAN MUSIC WORKS
Nashville, IN 47448
812-988-8084; fax: 812-988-4134
bushmanmusic.com

C.F. PETERS CORP
Glendale, NY 11385
718-416-7800; fax: 718-416-7805
edition-peters.com

CAD PROFESSIONAL

Solon, OH 44139

440-349-4900; fax: 440-248-4902
cadmics.com

C&C CUSTOM DRUMS
Gladstone, MO 64118
816-468-1121
candccustomdrums.com

C.B.Il. PRO WIRING SYSTEMS
Oriskany, NY 13424
800-346-3462; fax: 315-337-0215
chbicables.com

CA GUITARS

Lafayette, LA 70507
337-233-4119; fax: 337-233-4551
compositeacoustics.com

CAKEWALK

Boston, MA 02210
617-423-9004; fax: 617-423-9007
cakewalk.com

CALICCHIO MUSICAL INSTRUMENTS

Tulsa, OK 74105
918-743-4922; fax: 918-743-4931
calicchio.com

CALZONE CASE CO.

Bridgeport, CT 06605
800-243-5152; fax: 203-336-4406
calzonecase.com

CANNONBALL MUSICAL INST.
Sandy, UT 84070

801-563-3081; fax: 801-563-3263
cannonballmusic.com

CANVAS GUITARS

Walnut, CA 91789

909-839-0757; fax: 909-839-0723
canvasguitars.com

CARL FISCHER

New York, NY 10012
212-777-0900; fax: 212-477-3273
carlfischer.com

CARRUTHERS GUITARS
Venice, CA 90291
310-392-3919
carruthersguitars.com

CARTER STEEL GUITARS
Mesquite, TX 75149
972-475-2324; fax: 972-412-7353
carterstarter.com

CARVIN

San Diego, CA 92128
800-854-2235
carvin.com

CASA PERCUSSION

Pittsburgh, PA 15208
412-247-3370; fax: 412-247-3350
casapercussion.com

CASCADE MICROPHONES
Olympia, WA 98502
360-867-1799; fax: 360-866-0087

CASE TECHNOLOGY

Ipswich, MA 01938
978-356-6011; fax: 978-356-6022
casetechnology.com

THE CASE WORLD

City of Industry, CA 91744
909-657-5413; fax: 909-623-0046
caseworld.tv

CASEXTREME

San Diego, CA 92117
858-273-0572; fax: 858-273-8410
casextreme.com

CASIO

Dover, NJ 07801

973-361-5400; fax: 973-537-8964
casio.com

CE DISTRIBUTION

Tempe, AZ 85283

480-755-4712; fax: 800-760-6789
cedist.com

BARI

CAVANAUGH CO.

1805 APEX ROAD
SARASQTA, FL 34240
941-379-9911; FAX: 941-387-3617

CAVANAUGHCOMPANY.COM

CECILIO MUSICAL INSTRUMENTS
La Puente, CA 91744

877-232-4546

ceiliomusic.com

CEDAR CREEK CUSTOM CASE SHOPPE
Qilville, VA 23129

800-370-2991

cedarcreekcases.com

CELESTION PRO DIVISION

Ipswich IP6 ONL UK

44-147-383-5300; fax: 44-147-383-5301
celestion.com

CENTURY GUITAR

Hillsboro, OH 45133
937-393-4391; fax: 937-393-4391
centuryguitars@yahoo.com

CENTURY STRINGS

Chino, CA 91710

909-548-0845; fax: 909-586-6226
centurystrings.com

CERWIN-VEGA

Hollywood, FL 33312
954-316-1501; fax: 954-316-1590
cerwin-vega.com

CGM MUSIC

Cape Girardeau, MO 63701
800-457-1537; fax: 888-217-6220
cgmmusic.com

CHARLES DOUBLE REED

North Conway, NH 03860
800-733-3847; fax: 603-356-9891
charlesmusic.com

CHARITES STRINGS

Alpharetta, GA 30022
678-389-6648; fax: 678-691-1069
charitesstrings@comcast.net

CHAUVET
Hollywood, FL 33020
800-762-1084
chauvetlighting.com

CHERRY LANE MUSIC CO.

New York, NY 10016
212-561-3431; fax: 212-251-0822
cherrylane.com

CHICKEN SYSTEMS
Willmar, MN 56201
320-235-9798; fax: 360-838-7689

chickensys.com

CHARLES
DUMONT & SON

1085 DUMONT DRIVE
VOORHEES, NJ 08043
856-346-9100; FAX: 856-346-3452

DUMONTMUSIC.COM

CHRISLIN TRADING

Santa Rosa, CA 95403
707-566-8288; fax: 707-566-0288
violinandbow.com

HARVEY CITRON ENTERPRISES
Woodstock, NY 12498
845-679-7138
citron-guitars.com

CLARK SYNTHESIS

Littleton, CO 80120
303-797-7500; fax: 303-797-7501
clarksynthesis.com



CLASSICAL STRINGS

Walnut, CA 91789

909-468-9259; fax: 909-598-1282
classicalstringsusa.com

CHESBRO MUSIC

P.0. BOX 2009
IDAHO FALLS, 1D 83403
208-522-8691; FAX: 208-522-8712
B e
CHESBROMUSIC.COM

Chep

Fr Municians with Ligs

CHOPSAVER

P.0. BOX 20692
INDIANAPOLIS, IN 46220
317-259-1447; FAX: 317-259-1447

*

CHOPSAVER.COM

CLAUDE LAKEY MOUTHPIECES
Redmond, WA 98052
425-861-5920; fax: 425-861-5630
claudelakey.com

STEVE CLAYTON

Talent, OR 97540

541-535-4440; fax: 541-535-4449
steveclayton.com

CLEARSONIC

Hudson, OH 44236
330-650-2054; fax: 330-247-4126
clearsonic.com

CLEVINGER BASS

Oakland, CA 94610
510-444-2542; fax: 510-444-2542
clevinger.com

CLASSIC MUSIC
INSTRUMENTS

P.0. BOX 580713
PLEASANT PRAIRIE, WI 53158
888-942-2642

HOFNER.COM

COFFIN CASE

North Hollywood, CA 91601
818-760-2180; fax: 818-760-2145
coffincase.com

COLLINGS GUITARS
Austin, TX 78737
512-288-7770
collingsguitars.com

COLORADO CASE
Fort Collins, CO 80524
970-226-1048
coloradocase.com

COLORIFFIC

Hemet, CA 92544

951-927-5538; fax: 951-300-4706
coloriffic.com

COMMUNITY PRO. LOUDSPEAKERS
Chester, PA 19013

800-523-4934; fax: 610-874-0190
loudspeaker.net

COMPLETELY OBLIVIOUS
Highland, MI 48357
248-230-0242
pointlesspicks.com

COMPOSITE ACOUSTICS
Lafayette, LA 70509
337-233-4119; fax: 337-233-4551
compositeacoustics.com

CONCORD INTERNATIONAL
Elgin, IL 60124

847-836-8688; fax: 847-836-8288
concordgroup.com

CONCORD PIANO
Hillsboro, OR 97124
503-648-5247

CONKLIN GUITARS & BASSES
Springfield, MO 65801
417-886-3525; fax: 417-886-2934
conklinguitars.com

CONN-SELMER
Elkhart, IN 46515
574-522-1675
conn-selmer.com

CONNOLLY & CO.

East Northport, NY 11731
631-757-0110
connollyandco.com

CONTOUR DESIGN
Windham, NH 03087
contourdesign.com

COPLEY INSTRUMENTS
Nashville, TN 37217
800-811-0109
copleyinstruments.com

CORDOBA GUITARS

Santa Monica, CA 90404
301-586-1180; fax: 310-586-1181
cordobaguitars.com

CORE ONE CREATIVE
Torrance, CA 90505
310-539-1692
coreoneproduct.com

CORT MUSICAL INSTRUMENTS
Northbrook, IL 60062
847-498-6491; fax: 847-498-5370
cort.com

COUCH GUITAR STRAPS
Signal Hill, CA 90755
562-595-6965
couchguitarstraps.com

CORY KEYBOARD PRODUCTS
Ventura, CA 93003
805-654-0158; fax: 805-654-0162
corycare.com

COUNTRYMAN ASSOCIATES
Menlo Park, CA 94025
650-364-9988; fax: 650-364-2794
countryman.com

INVENTORY

MANAGERS

Retailers on streamlining inventory
and getting product out the door

USE TECHNOLOGY

Ron Kennebeck, Rieman Music; Urbandale, lowa
e are really tearing apart what we’ve sold, when
we’ve sold it and how we’ve sold it. We're
being very careful about what we buy and how.

For the first time, we are using our software sys-
tems, Tri-Tech AlMsi, for automatic reordering, and
that’s helping us weed out some of the product we
would tend to lump in on buys before.

[The program] suggests the orders according to
sales at the different locations we have. If one of
our outlying locations is doing well with a particular
mouthpiece, it's making sure we’re not running out
of that mouthpiece there. We’re relying on that
more and more to help make smarter buying deci-
sions. In the last six months, it has really proven
itself. We have better cash flow and margins.

ADD VALUE

Billy Cuthrell, Progressive Music Center; Raleigh, N.C.

e are getting more selective, in-house, about

what we want to stock, so a lot of our adver-
tising is branded “hand-selected” or “hand-picked”
or “value-picked.” We
might not have a guitar
style in 50 different colors,
but we’ve got guitars that
we’ve hand-picked at The
NAMM Show and we feel
are a good value for the
students. You tell cus-
tomers, “It might cost
$250, but you don’t have
to spend another $250
further down the road.
This is a valued-picked guitar.”

CREATIVE FINANCING

Steve Kinchen, Hall Piano; Metairie, La.

I n our post-Katrina marketplace, we’ve had to be
very careful managers of our inventory. You have
to boil things down and anticipate what your clients

are going to buy and make sure you have that
inventory in stock. We try to remember that we are
in the retail business, not a museum. We’ve had to
be really light on our feet in terms of finding cre-
ative financing options for our clients. We’ve come
up with an in-house financing program that allows
us to give out convenient monthly payment terms
at an acceptable interest rate.

‘We try to
remember that
we are In the
retail buisness,
not a museum.’
— Steve Kinchen
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Real Feel
Wyman Piano
now distributes
the Orla line of
digital pianos,
which includes
the new Stage
Ensemble portable piano. The
Stage Ensemble incorporates
more than 350 orchestral
sounds, including a stereo
grand piano sound. The 88-
note, hammer-action key-
board; the multi-layer sampling
technology; and the new
Touch Sensitivity control sys-
tem ensure the quality and feel
of a grand piano. A USB
memory stick can record up to
16 tracks of musical data or
play back commercially avail-
able standard MIDI files.
{wyamanpiano.com}

Guitar

' .f Supercharger

= 1
e

Graph Tech Guitar Labs
has improved guitar per-
formance with its new
Supercharger Kits. The
three acoustic kits include a
TUSQ high-performance sad-
dle and bridge pins. Electric
kits are available for Tele and
Strat (American, import or off-
set) and for guitars equipped
with 4-mm or 6-mm post
Tune-O-Matic bridges. They
include black TUSQ XL nuts
and String Saver Original sad-
dles. ResoMax Bridge color
choices are available in
chrome, nickel, gold and black
nickel. MSRP: $39.95-$99.95.
{graphtech.com}

Compact Tuner

The Boss TU-12EX features a
needle-type meter and LED
tuning guide in a sleek, thin-
line body and compact size.
New features include a flat
tuning function (up to six
semitones lower), auto-off and
Accu-Pitch, which helps musi-
cians verify their tuning by
sounding a beep when the
correct tuning is reached.
{bossus.com}
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CRAFTER USA, INC.

Ashland, VA 23005
804-798-2006; fax: 888-798-2125
crafterusa.com

CRANE SONG

Superior, WI 54880
715-398-3627; fax: 715-398-3279
cranesong.com

CRAVIOTTO DRUM CO.
Freedom, CA 95019
831-763-0855; fax: 831-763-0854
craviottodrums.com

CREATION AUDIO LABS
Hermitage, TN 37076
615-884-7520; fax: 615-884-7521
creationaudiolabs.com

CRESCENT INDUSTRIES

Santa Fe Springs, CA 90670
562-926-0369; fax: 562-926-0379
crescentdirect.com

CREST AUDIO

Meridian, MS 39305
601-486-200; fax: 601-486-1188
crestaudio.com

CROWN AUDIO

Elkhart, IN 46517

574-294-8093; fax: 574-294-8169
crownaudio.com

CURT MANGAN, INC.

Cortez, CO 81321

970-564-5935; fax: 970-564-5932
curtmangan.com

CUSTOM LUTHIER

Kennett Square, PA 19348
610-925-2613; fax: 610-514-3737
customluthier.com

CYCLING '74

San Francisco, CA 94103
415-974-1818; fax: 415-974-1812
cycling74.com

D’ADDARIO & CO.

Farmingdale, NY 11735
631-439-3300; fax: 631-439-3333
daddario.com

D’ANDREA

Syosset, NY 11791
516-496-2200; fax: 516-496-2425
dandreapicks.com

D-TAR

Santa Barbara, CA 93111
805-964-9610

dtar.com

D’ANGELICO GUITARS OF AMERICA

Colts Neck, NJ 07722
732-380-0995; fax: 732-380-1303
dangelicodirect.biz

D’AQUISTO STRINGS

Deer Park, NY 11729
631-586-4426; fax: 631-586-4472
daquisto.com

D’PERGO

Windham, NH 03087
800-886-9469
dpergoguitars.com

DAISY ROCK GUITARS

Van Nuys, CA 91410
818-891-5999; fax: 818-895-5301
daisyrock.com

DAMAGE CONTROL ENGINEERING
Westlake Village, CA 91361
damagecontrolusa.com

DAN OF ALL TRADES

Berkeley, CA 94703
510-703-2880; fax: 510-845-DOAT
danofalltrades.com

DAN'L GUITARS
Austin, TX 78739
512-282-7688

danlguitars.com

DANA B. GOODS
Ventura, CA 93003
800-741-0109; fax: 805-644-6332
danabgoods.com

DANELECTRO GUITARS
Camarillo, CA 93011

fax: 805-383-2050
danelectro.com

DANGEROUS MUSIC
Edmeston, NY 13335
607-965-8011; fax: 607-965-8012
dangerousmusic.com

DANMAR PERCUSSION PRODUCTS
Irvine, CA 92614

949-756-8481; fax: 949-756-9214
danmarpercussion.com

DAVA CO.
Albuquerque, NM 87112
davapick.com

D.A.S. AUDIO OF AMERICA
Miami, FL 33166

305-436-0521; fax: 305-436-0528
dasaudio.com

DAVE SMITH INSTRUMENTS
St. Helena, CA 94574
707-963-7006; fax: 707-286-5501
davesmithinstruments.com

DANSR
(VANDOREN)

818 W. EVERGREEN AVE.
CHICAGO, IL 60642
312-475-0464; FAX: 312-475-0958

DANSR.COM

DAVID GAGE STRING INSTRUMENTS
New York, NY 10013

212-274-1322; 212-274-9634
davidgage.com

DB TECHNOLOGIES

Hampton, NH 03843
603-926-4602; fax: 603-926-4606
dbtechnologies.com

DBX PROFESSIONAL PRODUCTS
Sandy, UT 84070

801-566-8800; fax: 801-568-7662
dbxpro.com

DBZ GUITARS
Houston, TX 77040
dbzguitars.com

DDRUM

Tampa, FL 33634

813-600-3920; fax: 813-600-3933
ddrum.com

DE LORENE ACOUSTICS
Chilliwack, BC V2K 4H1 Canada
604-795-2229; fax: 604-795-4488
delorene.com

DEAN GUITARS

Tampa, FL 33634

813-600-3920; fax: 813-600-3933
deanguitars.com

DEAN MARKLEY STRINGS
Santa Clara, CA 95054
408-988-2456; fax: 408-988-0441
deanmarkley.com

DEERING BANJO CO.

Spring Valley, CA 91977
619-464-8252; fax: 619-464-0833
deeringbanjos.com

DEG MUSIC / DYNASTY

Lake Geneva, WI 53147
262-248-8314; fax: 262-248-7953
dynastybi.com

DEGENNARO GUITARS
Wyoming, MI 49548
616-617-0829
degennaroguitars.com

DELL’ARTE INSTRUMENTS

El Cajon, CA 92020
619-596-7739; fax: 619-596-7799
dellartemusic.com

DEMARS GUITARS
Norwich, VT 05055
802-649-2098
demarsguitars.com

DEMETER AMPLIFICATION
Templeton, CA 93465
805-461-4100; fax: 805-267-4079
demeteramps.com

DENON ELECTRONICS
Itasca, IL 60143
201-762-6500
denondj.com

DIAMOND AMPLIFICATION
Houston, TX 77040
713-934-0100; fax: 713-934-0155
diamondamplification.com

DIANE MARKIN

El Segundo, CA 90245
310-322-1551; fax: 310-322-0222
rubensteinpianos.com

DIGIDESIGN

Daly City, CA 94014
650-731-6300; fax: 650-731-6399
digidesign.com

DIGITECH
Sandy, UT 84070
801-566-8800
digitech.com

DIMARZIO

Staten Island, NY 10310
718-981-9286; fax: 718-720-5296
dimarzio.com



DINGWALL DESIGNER GUITARS
Saskatoon, SK S7N 1B3 Canada

306-242-6201; fax: 306-242-6404
dingwallguitars.com

DIPLOMAT
Hewlett, NY 11557
516-967-0005
psgpi@aol.com

DIPINTO GUITARS

Philadelphia, PA 19125
215-427-7805; fax: 215-427-7807
dipintoguitars.com

DIRECT SOUND

St. Louis, MO 63129
314-845-7667; fax: 314-845-8640
extremeheadphones.com

DIVERSI MUSICAL INSTRUMENTS
Woodlyn, PA 19094

610-579-9047

diversiorgan.com

DISC MAKERS

Pennsauken, NJ 08110
800-468-9353; fax: 856-661-3458
discmakers.com

DISC STORAGE SOLUTIONS
Irvine, CA 92612
949-836-3133
discstoragesolutions.com

DISCRETE DRUMS

Villanova, PA 19085
610-637-9908; fax: 610-971-4810
discretedrums.com

DIRECT SOUND

4405 MERAMEC BOTTOM ROAD, SUITE J
ST. LOUIS, MO 63129
314-845-7667; FAX: 314-845-8640

EXTREMEHEADPHONES.COM

DISPLAY AND PLAY

The Woodlands, TX 77384
936-321-4626
displayandplay.com

DOCZAC ENTERPRISES

Blaine, WA 98230

604-535-3636; fax: 604-535-0236
doczac.com

DOVER PUBLICATIONS
Mineola, NY 11501
516-294-7000; fax: 516-742-6953
doverpublications.com

DR HANDMADE STRINGS
Emerson, NJ 07630
201-599-0100; fax: 201-599-0404
drstrings.com

DRAGONFLY CLOTHING CO.
Fullerton, CA 92833
714-446-1030; fax: 714-879-2503
dragonflyclothing.com

DRAMASTIC AUDIO

Acton, MA 01720

978-263-5096; fax: 978-264-4301
dramasticaudio.com

DRAYTON PRODUCTIONS
Pasadena, CA 91109
866-742-8767; fax: 626-578-9963

phatfoot.com

DIXON

P.0. BOX 507
BLOOMFIELD, CT 06002
860-509-8888

KAMANMUSIC.COM

DRUM GLOVE MUSIC
Eastchester, NY 10709
914-202-7339

drumglovemusic.com

DRUM TECH

Northridge, CA 91325
888-378-6832; fax: 413-538-8274
drumtech.com

DRUM WORKSHOP / PDP / GON BOPS
Oxnard, CA 93030

805-485-6999; fax: 805-485-1334
dwdrums.com

DRUMNETICS

Denver, CO 28037
704-822-2595; fax: 704-827-1735
drumnetics.com

DRUMS FOR NORTH AMERICA
Studio City, CA 91604
818-753-7811, fax: 818-753-1313

DUALLIST DRUM PEDALS
Kilmarnock, KA1 1BB UK
44-01503555999; fax: 323-317-4964
theduallist.com

DUCKS DELUXE

Las Vegas, NV 89133
702-878-4948; fax: 702-878-4959
ducksdeluxe.com

DUESENBERG USA

Fullerton, CA 92832
714-580-1547; fax: 714-871-9154
duesenbergusa.com

DUNLOP MANUFACTURING
Benicia, CA 94510
707-745-2722
jimdunlop.com

DUNNETT CLASSIC DRUMS
Delta, BC V4K 3E4 Canada
604-643-9939

dunnet.com

DUSTY STRINGS CO.

Seattle, WA 98119
206-634-1656; fax: 206-691-3712
dustysprings.com

DYNACORD U.S.A.

Burnsville, MN 55337
952-884-4051; fax: 952-884-0043
dynacord.com

DYNAFLEX INTERNATIONAL
Anaheim, CA 92806
714-630-0909; fax: 714-632-5470
dynaflexpro.com

E & E EXPORTS

Signal Hill, CA 90755
562-988-3447; fax: 562-989-3037
ee-exports.com

E-MU SYSTEMS

Scotts Valley, CA 95067
831-438-1921; fax: 831-438-8612
emu.com

E.M. WINSTON

Mount Pleasant, SC 29464
800-456-1841; fax: 843-416-1147
emwinston.com

E-PAD! ENTERPRISE PRACTICE PADS
Northridge, CA 95066

818-889-2723; fax: 818-889-3725
epadco.com

EARTHWORKS AUDIO PRODUCTS
Milford, NH 03055

603-654-2427; fax: 603-654-6107
earthworksaudio.com

EASTMAN STRINGS
Clarksburg, MD 20871
800-624-0270
eastmanstrings.com

EASTWEST COMMUNICATIONS
West Hollywood, CA 90028
323-957-6969; fax: 310-957-6966
soundsonline.com

EASTWOOD GUITARS
Georgetown, ON L7A 4B5 Canada
905-702-8291
eastwoodguitars.com

EBLITZ AUDIO LABS

Torrace, CA 90501
310-322-3333; fax: 310-322-3334
eblitzaudiolabs.com

EBSEL PRO AUDIO
Leadgate, Durham DH8 7PW UK
ebsel.com

ECHO DIGITAL AUDIO
Carpinteria, CA 93013
805-684-4593; fax: 805-684-6628
echoaudio.com

ECLECTIC BREAKS
Cross Lane, London N8 7SA UK
eclecticbreaks.com

EDGE TECHNOLOGIES
Tacoma, WA 98421
800-275-2015
profit-plus.com

EDUCATIONAL MUSIC ACCESSORIES
San Clemente, CA 92673
949-481-5873; fax: 949-369-3850
musicwithcolors.com

EDWARD AMPLIFICATION

Stoney Creek, ON L8G 4W6 Canada
905-664-1274; fax: 905-664-5319
edwardamp.com

EFKAY MUSICAL INSTRUMENTS
Lachine, QC H8T 2P| Canada
514-633-8877; fax: 514-633-8872
efkaymusic.com

EGNATER CUSTOM AMPLIFIERS
Huntington Park, CA 90255
323-277-4119; fax: 323-277-4110
egnater.com

E.K. BLESSING CO.

Elkhart, IN 46514

800-348-7409; fax: 574-293-8398
ekblessing.com

EL DORADO GUITAR ACCESSORIES
Pasadena, CA 91109

626-791-4995; fax: 626-791-4995
eldoradostraps.com

ELECA INTERNATIONAL INC.
Walnut, CA 91789

909-468-1382; fax: 909-468-1652
elecaamps.com

ELECTRO-VOICE

Burnsville, MN 55337
952-736-3837; fax: 952-736-4582
electrovoice.com

ELECTRONAUT CO.
Chicago, IL 60612
773-495-2348
electronaut.info

ELIMINATOR LIGHTING

Los Angeles, CA 90058
323-948-0480; fax: 323-415-6226
eliminatorlighting.com

£laldon

ELDON BAND
INSTRUMENTS

P.0. BOX 507
BLOOMFIELD, CT 06002
860-509-8888
B e
KAMANMUSIC.COM

ELITE MUSIC BRANDS
Clearwater, FL 33763
727-793-0079; fax: 727-216-0342
elitemb.com

ELIXIR STRINGS
Elkton, MD 21921
800-367-5533; fax: 410-996-8585
elixirstrings.com

©

ELECTRO-
HARMONIX

32-33 47TH AVE.
LONG ISLAND CITY, NY 11101
800-633-5477; FAX: 718-937-9222

EHX.COM

ELSEVIER

New York, NY 10010
212-633-3656; fax: 212-633-3112
elsevier.com

EMEDIA MUSIC
Seattle, WA 98105
888-363-3424
emediamusic.com
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Attention
Grabber
The Audix
CabGrabber lets
sound engineers
and musicians
place a mic on
a guitar amplifier
or cabinet without a mic stand.
The CabGrabber will accom-
modate cabinets ranging from
8 to 14 inches in depth. The
tubular arm is threaded to hold
a standard microphone clip
and can rotate 180 degrees.
MSRP: $79. {audixusa.com}

Vocal Toolbox

The Electro-Harmonix Voice
Box is a vocal synthesis tool-
box. It creates two- to four-part
harmonies directly from vocals,
in the same key as the accom-
panying instrument. Voice Box
features nine programmable
presets, professional-quality
pitchshifting algorithms for
realistic harmonies, natural
glissando and a Gender
Bender knob that creates
male/female format modifica-
tion. The unit is also a focused,
256-band articulate vocoder.
See the Voice Box in action at
youtube.com/ehx. {ehx.com}

Heavy

Atrtillery
EMD has
unveiled
Stagg’s new,
heavy-duty,
solid-state
backline. A
series of large-
scale, high-powered guitar
and bass amplifiers in combo
or full-stack format, these are
true workhorses. They are
powerful enough for any
venue but versatile enough
for any musical style.
{staggmusic.com}
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EMERY & WEBB INSURANCE
Fishkill, NY 12524

845-896-6727; fax: 866-279-1253
emerywebb.com

EMG PICKUPS

Santa Rosa, CA 95402
707-525-9941; fax: 707-575-7046
emgpickups.com

EMINENCE SPEAKER
Eminence, KY 40019
502-845-5622; fax: 502-845-5653
eminence.com

EMMC

Deer Park, NY 11729
631-234-0600; fax: 631-243-0605
emmcmusic.com

EMPIRE WHOLESALE

Los Angeles, CA 90021
213-748-5200; fax: 213-748-5505
empirepro.com

ENGL AMPLIFIERS
Bochum 44803 Germany
engl-amps.com

P.0. BOX 487
LA VERGNE, TN 37086
615-793-8787
e )
STAGGMUSIC.COM

EMD offers a wide choice of musical prod-
ucts, including guitars, amplifiers, drums,

percussion, brass, woodwind, stringed
instruments, pro audio and accessories.

Brands include: Stagg, Ashdown, Hayden,

Lodestone and Challenge.

ENTERTAINMENT MUSIC MARKETING CORP.

Deer Park, NY 11729
800-345-6013; fax: 631-243-0605
emmcmusic.com

EPIFANI

Brooklyn, NY 11232
718-832-4664; fax: 718-832-9250
epifani.com

EPIPHONE
Nashville, TN 37217
615-871-9545
epiphone.com

ERNIE BALL/MUSICMAN
San Luis Obispo, CA 93401
805-544-7726
ernieball.com

ESP GUITAR

North Hollywood, CA 91605
800-423-8388; fax: 818-506-1378
espguitars.com

ESTONIA PIANO FACTORY
Stony Point, NY 10980
845-947-7763; fax: 845-947-7863
estoniapiano.com

ETA SYSTEMS

Waukegan, IL 60085
800-321-6699; fax: 330-677-4477
etasys.com

E.T.I. SOUND SYSTEMS
Huntington Park, CA 90255
732-240-3715; fax: 323-277-4108
b-52pro.com

EUPHONIC AUDIO

Princeton, NJ 08550
732-267-1316; fax: 732-678-5140
eaamps.com

ESSENTIAL
SOUND PRODUCTS

P.0. BOX 81998
ROCHESTER, MI 48308
248-375-2655; FAX: 248-375-2701

ESSENTIALSOUND.COM

EUPHONIX

Palo Alto, CA 94306
650-855-0400
euphonix.com

EUROPEAN AMERICAN MUSIC DISTRIB.
New York, NY 10001

fax: 212-461-6940

eamdc.com

EUROPEAN MUSICAL IMPORTS
Hillsdale, NJ 07642
201-781-6113
europeanmusical.com

EVENT ELECTRONICS

Santa Barbara, CA 93140
805-566-7777; fax: 805-566-7771
eventelectronics.com

EVENTIDE

Little Ferry, NJ 07643
201-641-1200
eventide.com

EVERETT GUITARS
Atlanta, GA 30341
404-634-1350
everettguitars.com

EVERJOY MUSIC
Irvine, CA 92606
714-363-3000
everjoy.com

EVERLY MUSIC CO.

North Hollywood, CA 91605
818-503-2700; fax: 818-503-9919
everlymusic.com

EVIDENCE AUDIO

San Clemente, CA 92673
949-306-7390; fax: 909-752-7258
evidenceaudio.com

EZ DUPE ENTERPRISES
City of Industry, CA 91748
877-686-8868
ezdupe.com

EZQUEST

Anaheim, CA 92806
714-666-1716; fax: 714-660-8861
ezg.com

F BASS

Hamilton, ON L8L 6C1 Canada
905-522-1582

fbass.com

F. E. OLDS AND SON

Westfield, NJ 07091
908-233-5354; fax: 908-789-3025
feolds.com

FACELIFT

Rickmansworth, Herts WD3 4JY UK
44-192-389-6975; fax: 44-192-389-6985
guitarfacelift.com

FACTORY METAL PERCUSSION
Santa Fe Springs, CA 90670
760-868-4808
factorymetalpercussion.com

FANDRICH & SONS PIANOS
Stanwood, WA 98292
360-652-8980; fax: 360-652-3954
fandrich.com

FARGEN AMPLIFICATION

North Highlands, CA 95660
916-971-4992; fax: 916-338-4992
fargenamps.com

FARLEY’S ESSENTIALS
Gold Hill, OR 97525
541-855-2527
farleysessentials.com

FARNELL GUITARS
Upland, CA 91786
909-910-7551
farnellguitars.com

FATPRO TECHNOLOGIES
Orangevale, CA 95662
877-454-4404

fatpro.com

FBT USA

Berlin, CT 06037
800-333-9383
fot.it

FDW WORLDWIDE

Middleton, WI 53562
608-227-2040; fax: 608-831-1890
fdw-w.com

FENDER MUSICAL INSTRUMENTS
Scottsdale, AZ 85250
480-596-9690; fax: 480-443-9527
fender.com

FENGLING U.S. MUSICAL INSTRUMENTS
El Monte, CA 91731
626-575-5126; fax: 626-575-5127

FERNANDES GUITARS INTERNATIONAL
North Hollywood, CA 91601
818-487-1940; fax: 818-760-0937
fernandesguitars.com

FERREE'S TOOLS

Battle Creek, MI 49014
269-965-0511; fax: 269-965-7719
ferreestools.com

FIBERPLEX

Annapolis Junction, MD 20701
301-604-0100; fax: 301-604-0773
fiberplex.com

FIBES DRUM CO.

Austin, TX 78704

512-416-9955; fax: 512-416-9956
fibes.com



FIRST ACT
Boston, MA 02116
617-226-7888
firstact.com

FISHMAN

Andover, MA 01810
978-253-5423; fax: 978-988-0770
fishman.com

FITNESS AUDIO DISTRIBUTORS
Santa Cruz, CA 95060
800-347-4626
fitnessaudiodistributors.com

FLAXWOOD USA
Bowie, MD 20716
301-648-3848

FLEA MARKET MUSIC
Clinton, CT 06413
860-664-1669
fleamarketmusic.com

THE FJH MUSIC CO.

Fort Lauderdale, FL 33317
954-382-6061; fax: 954-382-3073
fihmusic.com

FLAVOREEDS

Fort Wayne, IN 46805
260-373-2233; fax: 260-373-2242
flavoreeds.com

FLIGHT FORM CASES

Bedford Park, IL 60638
708-458-8989; fax: 708-458-9023
flightform.com

FLOYD ROSE GUITARS
Oakhurst, NJ 07755
732-918-7001; fax: 732-918-7002
floydrose.com

FODERA GUITARS

Brooklyn, NY 11232
718-832-3455; fax: 718-832-3458
fodera.com

FOLKCRAFT INSTRUMENTS
Woodburn, IN 46797
800-433-3655

folkcraft.com

FORD DRUM

Santa Ana, CA 92705
714-744-2467; fax: 714-744-2467
forddrums.com

FOSTEX
Booton, NJ 07005
fostex.com

FOXX PEDALS

Provo, UT 84604

801-224-2998; fax: 801-224-8798
foxxpedals.com

FRANK HUANG INTERNATIONAL
Farmingdale, NY 11735
631-845-7488; fax: 631-845-7448
frankhuang.com

FRANKLIN STRAP
Franklin, TN 37064
888-222-9830; fax: 615-791-6590
franklinstrap.com

FREDERICK HARRIS MUSIC
Mississauga, ON L5R 1B8 Canada
800-387-4013; fax: 905-501-0929
frederickharrismusic.com

FREEHAND SYSTEMS

Los Altos, CA 94022
650-941-0742; fax: 650-941-0207
freehandsystems.com

FRITZ BROTHERS GUITARS
Albion, CA 95410
707-937-6060
fritzbrothersguitars.com

FRONTIER DESIGN GROUP
Lebanon, NH 03603
603-448-6283; fax: 603-448-6398
frontierdesign.com

FULL DISCOUNT WHOLESALE
Middleton, WI 53562
800-828-0509; fax: 608-831-1890
fulldiscount.com

FUCHS AUDIO TECH

Clifton, NJ 07015

973-772-4420; fax: 973-772-4460
fuchsaudiotechnology.com

FULL-ON MANAGEMENT
Twinsburg, OH 44087
614-638-0148; fax: 330-425-8353
fullonmanagement.com

FURMAN SOUND

Petaluma, CA 94954
707-763-1010; fax: 707-763-1310
furmansound.com

FUTURE RETRO SYNTHESIZERS
Salina, KS 67401

785-827-9278; fax: 785-827-9278
future-retro.com

FUTZ PRACTICE PEDAL
Souderton, PA 18964
800-697-5583; fax: 215-723-2370
hansenfutz.com

G7TH

Leicester, LE2 0QD UK
44-116-255-7492; fax: 44-116-285-5932
g7th.com

G & H INDUSTRIES

Centreville, Ml 49032
269-467-4417; fax: 269-467-9017
ghplugs.com

G & L GUITARS

Fullerton, CA 92831
800-233-8346; fax: 714-896-0736
glguitars.com

G. EDWARD LUTHERIE
Minneapolis, MN 55413
800-741-3045
gelbass.com

G. GOULD MUSIC

San Francisco, CA 94122
415-508-1952; fax: 415-759-5399
ggould.com

G. HOLTZ MUSICAL INSTRUMENTS
Elkhart, IN 46516
574-295-9222; fax: 574-522-1801

GABBANELLI ACCORDIONS & IMPORTS
Houston, TX 77035

713-728-9898; fax: 713-728-9393
gabbanelliaaccordions.com

GAD - GRUND AUDIO DESIGN
Council Bluffs, IA 51501
712-322-3900; fax: 712-322-3407
grundorf.com

GALAXY AUDIO

Wichita, KS 67216
316-263-2852; fax: 316-263-0642
galaxyaudio.com

GALILEO MUSIC

Falmouth, MA 02541
508-457-6771; fax: 408-457-6772
galileomusic.com

GALLIEN KRUEGER

Stockton, CA 95206
209-234-7300; fax: 209-234-8420
gallien.com

GATOR CASES

Lutz, FL 33548

813-221-4191; fax: 813-221-4181
gatorcases.com

GARY KRAMER ENTERPRISES
El Segundo, CA 90245
310-335-5240
garykramerguitar.com

GCI TECHNOLOGIES
Edison, NJ 08837
732-346-0061
gci-technologies.com

GE MONEY

Kettering, OH 45420
866-209-4457
gemoney.com/music

GEAR BY OWNER

Davie, FL 33325

954-473-5026; fax: 954-476-0294
gearbyowner.com

GEM SOUND

Bronx, NY 10455

718-292-5972; fax: 718-292-7976
gemsound.com

GEMSTONE MUSICAL

Elkhart, IN 46515

574-295-5280; fax: 574-295-8323
gemstonemusical.com

GENELEC

Natick, MA 01760

508-652-0900; fax: 508-652-0909
genelec.com

GENERALMUSIC

Bensenville, IL 60106
630-766-8230; fax: 630-766-8281
generalmusic.us

smart SZ=y

ONLINE AID

Todd Heid, Heid Music; Appleton, Wis.

How retailers use popular Web sites

to find buyers and advice

NEW LIFE ONLINE

'm trying to get more aggressive with some of the older

inventory and bring new life into it. We’ve been e-blasting
more. And we’ve been categorizing who we want to target
more. If | have a bunch of old drumheads and mallets that |
want to get rid of for pennies on the dollar, I'm e-blasting it.
We’re going to start using Craigslist for heavy gear someone
might want locally. It’s within our own market and might be
our own regular customers, but they’re seeing something
they might not have seen before.

It can be a little more maintenance, but at least you feel

good about getting some things out of your store.

ASK A FACEBOOK FRIEND

Liane Rockley, Rockley Music; Lakewood, Colo.
[W hen considering a new product,] | talk to my dealer
friends. A lot of us are now on Facebook together. Ill
post a question on a retail friend’s Facebook page and say,
“Have you heard about so-and-so? We’re thinking about this
company.” Sometimes, you can put a question under your
status like, “Liane is wondering about these guitars.” Then,
someone will reply to that. It’s like a NAMM-extended con-
versation with your business friends. I’'m still new to
Facebook, but I'm already using it as a tool. That’s been a

real fun thing, and it’s quick.
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Aloha Ukulele
Big Island Ukulele’s Solid
Curly Koa Tenor ukulele
is made with real wood
rope-style binding and
custom-geared tuners
with hand-made koa
buttons. MSRP:
$739.99.

{bigisland
ukulele.com}

Rezo Returns

Zildjian has introduced seven
additional models within the A
Custom Rezo series. The new
14- and 15-inch A Custom
Rezo hi-hats, paper-thin 10-
and 12-inch Rezo splashes,
and 16- and 18-inch A
Custom Rezo pang cymbals
are anchored by the 21-inch A
Custom Rezo ride. This
medium-heavy ride cymbal
has an unlathed but brilliant
finish bell area that provides
extra weight to establish a
bright and cutting bell sound.
{zildjian.com}

Shred

Machine

The SyrenXT is the
second-generation

Syren by Tregan

Guitars. The new look

of the SyrenXT

features a two-

tone paint job,

Floyd Rose-

licensed

tremolo, Grover

tuners, black

hardware and a

tapered back. A passive/active
switch, along with the built-in,
powered pre-amp, offers
greater flexibility when playing.
In passive mode, the alnico
humbuckers give players
smooth tones for strumming.
The active mode adds more
bite, enhancing the tone and
harmonics, turning the XT into
a shredding machine.
{treganguitars.com}
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GEORGE L'S CABLES

Madison, TN 37116
615-868-6976; fax: 615-868-4637
georgels.com

GENEVA INTERNATIONAL
Wheeling, IL 60090
847-520-9970; fax: 847-520-9593
geneva-intl.com

GEPCO INTERNATIONAL

Des Plaines, IL 60018
847-795-9555; fax: 847-795-8770
gepco.com

GERMAN AMERICAN TRADING CO.
Tampa, FL 33682
813-961-8405; fax: 813-961-8514

GET'M GET'M WEAR

West Hollywood, CA 90046
323-656-3882; fax: 323-656-0399
getmgetm.com

GETZEN CO.

Elkhorn, Wi 53121
262-723-4221; fax: 262-723-4245
getzen.com

GIANNINI

Salto, SP 13329600 Brazil
55-144-028-8405
gianniniguitars.com

GIARDINELLI

Liverpool, NY 13090
315-652-4792; fax: 315-652-4534
giardinelli.com

GIBSON

Nashville, TN 37217
615-871-4500
gibson.com

GIG BAGS

Lower Hopton, Mirfield WF14 8PJ UK
44-1484431725

gig-bags.com

GIG GEAR

Winnipeg, MB R2Y 1J8 Canada
204-293-7320
giggearinternational.com

GIG-FX

Waltham, MA 02451
978-263-6432
gig-fx.com

GIGLIOTTI & SONS INC.
Tacoma, WA 98406
253-226-9710
gig-fx.com

GHS STRINGS

2813 WILBER AVE.
BATTLE CREEK, MI 49015
800-388-4447; FAX: 800-860-6913

GHSSTRINGS.COM

GLARESOFT
Tucson, AZ 85745
glaresoft.com

GLASSER BOWS

Bronx, NY 10466

718-994-1613; fax: 718-324-1918
glasserbows.com

GLOBAL SOURCING

New York, NY 10022
212-572-9820; fax: 212-572-9824
gs-ny.com

GLOBAL TRUSS

Los Angeles, CA 90058
323-213-4627; fax: 323-415-6226
globaltruss.com

GLOWTRONICS

Union City, NJ 07087
773-722-9122; fax: 773-722-9120
glowtronics-store.com

GLYPH TECHNOLOGIES

Ithaca, NY 14850

607-275-0345; fax: 607-275-9464
glyphtech.com

GMS DRUM

Farmingdale, NY 11735
631-293-4235; fax: 631-293-4246
gmsdrums.com

GO-EN INTERNATIONAL
Glen Ellen, CA 95442
707-996-1333
goeninternational.com

GOLD CREST

Santa Barbara, CA 93111
805-683-9000; fax: 805-683-7661
mightybright.com

GOLD TONE MUSICAL INST.
Titusville, FL 32780
321-264-1970; fax: 321-269-4910
goldtone.com

GOLDBUG PRODUCTS

Delavan, WI 53115

262-740-1678 ; fax: 262-740-1323
goldbugproducts.com

GOLDFISH GUITARS

League City, TX 77573
281-381-7230; fax: 409-515-0578
goldfishguitars.com

GOODALL GUITARS

Kailua Kona, HI 96745
808-329-8237; fax: 808-329-2708
goodallguitars.com

o

gultars

GODIN GUITARS

19420 CLARK GRAHAM AVE.
BAIE D'URFE, QC H9X 3R8, CANADA
514-457-7977; FAX: 514-457-5774

GODINGUITARS.COM

GORG INTERNATIONAL
Wayneshoro, VA. 22980
540-943-8060; fax: 540-949-4674

C.A. GOTZ JR.
Wernitzgrun, D-08258 Germany
gotzviolins.com

GRAND WORKSHOPPE PIANO CO.
New Hartford, NY 13413
315-724-3200; fax: 315-724-3223

ODLYKE]
DISTRIBUTI

GODLYKE

P.0. BOX 3076
CLIFTON, NJ 07012
973-T77-7477; FAX: 973-777-7078

GODLYKE.COM

GREEN MONSTER MUSIC
Sherman Oaks, CA 91423
818-783-6581; fax: 818-783-6581
greenmonstermusic.com

GRETSCH CO.

Savannah, GA 31402
912-748-7070; fax: 912-748-6005
gretsch.com

GRIP PEDDLER

San Clemente, CA 92673
949-361-9999; fax: 949-361-9998
grippeddler.com

GRIZZLY INDUSTRIAL
800-523-4777; fax: 800-438-5901
grizzly.com

GRK MANUFACTURING
Hamilton, OH 45011
800-289-2362; fax: 800-556-6128
grkmfg.com

GROTRIAN PIANO CO.
Braunschweig 38049 Germany
grotrian.de

GROVER MUSICAL PRODUCTS
Cleveland, OH 44114
216-391-1234; fax: 216-391-8999

grotro.com

GRAPH TECH

5-7551 VANTAGE WAY
DELTA, BC V4G 1C9, CANADA
604-940-5353; FAX: 604-940-4961

GRAPHTECH.COM

GROVER PRO PERCUSSION
Woburn, MA 01801
781-935-6200; fax: 781-935-5522
groverpro.com

GRUNDORF

Council Bluffs, IA 51501
712-322-3900; fax: 712-322-3407
grundorf.com

THE GUITAMMER CO.
Westerville, OH 43086
614-898-9370; fax: 815-346-9532
thebuttkicker.com




GUISTAR PICKS HALLMARK GUITARS HANSENFUTZ

Moon Township, PA 15108 Greenbelt, MD 20768 Souderton, PA 18964
412-264-1028; fax: 412-262-4447 240-473-1157 215-825-7619; fax: 215-723-2370
guistarpicks.com hallmarkguitars.com hasenfutz.com

GUITAR EDGE HAMILTON METALCRAFT HAMILTON STANDS

Milwaukee, Wi 53213 Pasadena, CA 91103 Lebanon, OH 45036
414-774-3630; fax: 414-774-3259 626-795-4811 513-228-9400; fax 513-229-9402
guitaredgemag.com hmetal.com hamiltonstands.com

GUITAR JONES HAMMOND SUZUKI USA HANSER MUSIC GROUP

Brea, CA 92631 Addison, IL 60101 Hebron, KY 41048
guitarjonesusa.com 630-543-0277; fax: 630-543-0279 859-817-7100; fax: 851-817-7150
GUITARRAS JUAN HERNANDEZ hammondorganco.com hansermusicgroup.com
Valencia 46120 Spain

34-961852252

guitarrasjuanhernandez.com

GUITARS MANUEL RODRIGUEZ AND SONS

Toledo 45221 Spain

34-925520954; fax: 34-925520982

guitars—m—r»sons.com

GUITARWAVS -

Bethesda, MD 20814 - since 1887 -

guitarwavs.com

GULF MUSIC SALES
Anaheim, CA 92806
714-666-1569; fax: 714-666-0106
gulfmusicsalesonline.com - 1] ~y !‘ -.} I - = Ll
Full Range ot Quality Stringed Instruments
GUPTILL MUSIC )
Ty
Santa Ana, CA 92704 Haéuna u, Ulermany
714-556-8013; fax: 714-556-8203 E .
guptillmusic.com

GULBRANSEN

Buffalo, NY 14213

619-296-5760; fax: 619-296-7157
gulbransen.com

GVOX

East Brunswick, NJ 08816
732-565-3842; fax: 201-624-7514
gvox.com

GWW GROUP

Elkhorn, WI 53121
262-442-0254; fax: 262-723-2068
gwwecases.com

H. E. DESIGNS
Kenosha, WI 53140
262-658-8011; fax: 262-658-8018

HAILUN DISTRIBUTION
Lilburn, GA 30047
770-381-3871
hailunusa.com

HAKEN AUDIO
Champaign, IL 61821
hakenaudio.com

HALL CRYSTAL FLUTES
Rochester, WA 98579
360-273-6216; fax: 360-273-6217
hallflutes.com

HALLET, DAVIS & CO. PIANOS
Stony Point, NY 10980
845-429-0106; fax: 845-429-6920
halletdavispianos.com

HALO CUSTOM GUITARS Crama
Houston, TX, 77077 CBI I Miskaa
408-873-8606; fax: 408-873-7670 Tastu sinis Toll-Free BE8-042-0MIC (2642) Tel: 262-564-0023 www, HofnerLom

haloguitars.com
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B buys

Sound Blocker
Acoustics
First’s
BlockAid is a
vinyl sound
barrier that
blocks
unwanted
noise and reduces sound trans-
mission without reducing
space. Constructed of non-
reinforced, high-temperature
vinyl with no lead fillers, this
material is as heavy as lead, yet
easily cuts with a utility knife. It
is available in 20-, 30- or 60-
foot rolls. {acousticfirst.com}

Order Up!

Retail Up! offers interactive
Web sites for full-line and
specialty retailers and suppli-
ers. The Web sites can be set
up as a lead-generating prod-
uct showcase or to provide
secure e-commerce between
retailers and their customers.
The company’s latest effi-
ciency tool, Order Up!, lets
dealers send customers’
orders directly from the cus-
tomer-order page to any sup-
plier that will drop-ship their
items. {retailup.com}

Inspired

Sparrow (A
Sparrow Guitars is *'"*
now distributed by
LPD Music.
Inspired by hot
rods, motorcycles,
pinball, tattoos and
rock 'n’ roll,
Sparrow
Guitars offers
traditional
body styles
with custom
paint fin-
ishes, pin-
striping and
sound quality.
{lpdmusic.com}
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HAPPY NECKS

Los Angeles, CA 90026
213-840-7364; fax: 323-953-2889
necksock.com

HARDMAN PIANOS
Stony Point, NY 10980
hardmanpiano.com

e

HAL LEONARD

7777 W. BLUEMOUND ROAD
MILWAUKEE, WI 53213
414-774-3630; FAX: 414-774-4176

HALLEONARD.COM

HARMONIC VISION

Chicago, IL 60601

630-584-8513; fax: 630-584-7828
harmonicvision.com

HARPSICLE HARPS
Rising Sun, IN 47040
812-438-3032; fax: 812-438-3089
harpsicleharps.com

HARRIS MUSICAL PRODUCTS
Stoughton, MA 02072
800-559-7425; fax: 781-341-0778
harrismusical.com

HART DYNAMICS
Destin, FL 32541
800-769-5335
hartdynamics.com

HAWAII PACIFIC
Aiea, HI 96701
808-487-1193

HEADKASE

Fort Wayne, IN 46808
800-352-8265; fax: 260-483-5616
headkase.com

HEET SOUND PRODUCTS

Los Angeles, CA 90012
213-687-9946; fax: 213-625-1944
ebow.com

HEIL SOUND

Fairview Heights, IL 62208
702-365-5155; fax: 702-365-5145
heilsound.com

HENMAN BEVILACQUA GUITARS
Oceanside, CA 92056
310-430-2796

henbev.com

HENRIKSEN

Golden, CO 80401
303-674-0842; fax: 303-674-0440
jazzamp.com

HENRY IMPORT & EXPORT
Brisbane, CA 94005
415-468-8012; 415-468-8528
henryie.santu.com

HERITAGE GUITAR

Kalamazoo, MI 49007
269-385-5721; fax: 269-385-3519
heritageguitar.com

HERMES TRADING CO.

Pharr, TX 78577

956-781-8472; fax: 956-781-6748
hermes-music.com

HIGH SPIRITS FLUTES
Patagonia, AZ 85624
520-394-2900; fax: 520-394-2312
highspirits.com

HIGHLAND GUITAR CO.
Mississauga ON L5S 172 Canada
800-928-1522
highlandguitarcompany.com

HILL GUITAR CO.

Ben Lomond, CA 95005
831-336-9317; fax: 831-336-9428
hillguitar.com

HIPSHOT PRODUCTS
Interlaken, NY 14847
607-532-9404; fax: 607-532-9530
hipshotproducts.com

HIPTRIX

Algonquin, IL 60102
847-710-2292; fax: 847-658-2292
hiptrix.com

HODGE PRODUCTS

Roseland, VA 22967
434-361-1945; fax: 434-361-1200
hodgepro.com

HOFNER

Pleasant Prairie, WI 53158
888-942-2642
hofner.com

HOHNER

Glen Allen, VA 23059
804-515-1900; fax: 800-446-6010
hohnerusa.com

HOLLYWOOD WINDS

Fremont, CA 94539
510-252-9768; fax: 510-252-9849
hollywoodwinds.com

HOLZTER

Lake Geneva, WI 53147
877-657-7200; fax: 509-463-9259
holzter.com

HOMEBREW ELECTRONICS
Glendale, AZ 85308
602-501-0187
homebrewelectronics.com

HOMESPUN TAPES

Woodstock, NY 12498
845-246-2550; fax: 845-246-5282
homespun.com

HORIZON MUSIC

Jackson, MO 63755
573-651-2726; fax: 573-651-8720
horizonmusic.com

HORNETS DRUMSTICKS
Portland, OR 97203
503-283-2953; fax: 503-283-2963
hornetsdrumsticks.com

HOSA TECHNOLOGY

Buena Park, CA 90620
714-522-8878; fax: 714-522-4540
hosatech.com

HOT STICKS

Waveland, MS 39576
228-467-6596; fax: 228-466-4819
hotsticksdrumsticks.com

HOWELL & FORSYTH GUITARS
San Jose, CA 95126
408-379-5000
howellandforsyth.com

NIK HUBER GUITARS
Rodgau 63110 Germany
nikhuber-guitars.com

HUDSON MUSIC
Briarcliff Manor, NY 10510
919-762-5663
hudsonmusic.com

HOUSE OF TROY

Hyde Park, VT 05655
866-431-6983; fax: 802-888-2942
houseoftroy.com

HUGHES & KETTNER
Nashville, TN 37211
716-297-2920
hughes-and-kettner.com

HUMAN BASE BASSES

Orange, CA 92867
714-538-1285; fax: 714-633-7881
salwender.com

HOSHINO USA

P.0. BOX 886
BENSALEM, PA 19020
215-638-8670; FAX: 215-245-8583
o
HOSHINOUSA.COM

HUMES & BERG MFG. CO.

East Chicago, IN 46312
219-397-1980; fax: 219-397-4534
humes-berg.com

HUNGRY LION IMPORTS
Haverhill, MA 01832
888-457-4677; fax: 866-565-9333
hungrylion.com

HUSS AND DALTON GUITAR CO.
Staunton, VA 24401
540-887-2313; fax: 540-887-2383
hussanddalton.com

HYBRID CASES

Holbrook, NY 11741
631-563-1181; fax: 631-563-1390
hybridcases.com

HYPERMEDIA INTERNATIONAL
Irvine, CA 92620

800-920-9889
hypermediaintl.com

I-STUDIO

Villanova, PA 19085
484-582-0727; fax: 610-971-4810
discretedrums.com

IAG AMERICA

Mira Loma, CA 91752
508-850-3950; fax: 508-850-3905
iagamerica.com



ICE PIX

Los Angeles, CA 90028
323-466-2315; fax: 323-461-4094
ice-pix.com

ICON INTERNATIONAL DIGITAL
Middleton, WI 53562
608-829-3450; fax: 608-829-1972
icon-global.com

ICOUSTIC ENTERPRISES
Anaheim, CA 92808
714-273-1859; fax: 972-503-4660
icoustic.com

IK MULTIMEDIA

Sunrise, FL 33323

954-846-9101; fax: 954-846-9077
ikmultimedia.com

ILIO

Westlake Village, CA 91361
818-707-7222; fax: 818-707-8552
ilio.com

IMPACT INDUSTRIES

Wausau, WI 54403
715-842-1651; fax: 715-845-1605
impactind.com

INNOVATION DRUM CO.
Bloomfield Hills, MI 48032
248-757-2953; fax: 248-626-3758
innovationdrums.com

INNOVATIVE PERCUSSION
Nashville, TN 37211
615-333-9388; fax: 615-333-9354
innovativepercussion.com

INTER-AMERICAN TRADING
Denver, CO 80237
303-696-2613; fax: 303-750-3403
i-at.com

INTER-M AMERICAS

Cherriots, CA 90703
526-921-0313; fax: 526-921-0370
inter-m.com

INTERNATIONAL WOODWIND
Hollywood, CA 90038
323-462-2389; fax: 323-462-2390
internationalwoodwind.com

IPLAYMUSIC

Mountain View, CA 94041
650-237-3121; fax: 650-237-3125
iplaymusic.com

ISP TECHNOLOGIES

Waterford, MI 48329
248-673-7790; fax: 248-673-7696
isptechnologies.com

ISTANBUL AGOP CYMBALS
Chatsworth, CA 91311
818-882-3673; fax: 818-882-3676
istanbulcymbals.com

1ZOTOPE

Cambridge, MA 02139
857-277-9989; fax: 617-588-0471
izotope.com

J &L MUTUAL INT'L
Rancho Cucmonga, CA 91730
909-931-3585; fax: 909-931-2158

JA MUSIK USA
Elkhart, IN 46515
866-594-8664
jamusikusa.com

JAMES TRUSSART CUSTOM GUITARS
Los Angeles, CA 90026

213-989-1554

jamestrussart.com

JAMEY AEBERSOLD JAZZ AIDS
New Albany, IN 47150
812-945-4281; fax: 812-949-2006

JAZZKAT AMPLIFIERS

Toms River, NJ 08755
732-240-0544; fax: 732-240-9144
jazzkatamps.com

JBL PROFESSIONAL

Northridge, CA 91329
818-894-8850; fax: 818-830-1220
jblpro.com

JEAN WELLES WORSHIP GUITAR
Los Angeles, CA 90064
310-477-6192; fax: 310-862-4780
worshipguitarclass.com

JEANNE

Blaine, MN 55449

800-831-7691; fax: 763-754-6000
jeanne-inc.com

JEFF EARL DESIGN

Millville, CA 96062

530-680-5278; fax: 530-547-7214
jdesigncabs.com

JJ GUITARS

Warwickshire CV36 5L.Z UK
44-7973825085; fax: 44-1608684220
jiguitars.com

JLH PRODUCTS

Lake Forest, CA 92609
949-859-7293; fax: 949-859-1248
jlhproducts.com

JODAVI

La Mirada, CA 90638
562-677-1245; fax: 562-404-6510
jodavi.net

JODI HEAD

New York, NY 10002
212-995-5116; fax: 212-995-5116
jodihead.com

jJ‘Bulﬁl:L—

JJ BABBITT

2201 INDUSTRIAL PKWY.
ELKHART, IN 46516
574-293-6514; FAX: 574-293-9465
B )
JIBABBITT.COM

JODYJAZZ

Savannah, GA 31401
912-234-1622; fax: 912-233-4991
jodyjazz.com

JOE MORRELL MUSIC

Bristol, TN 37620

800-545-5811; fax: 423-968-5409
morrellmusic.com

JOEMEEK

Gardena, CA 90247
310-323-9050; fax: 310-323-9051
joemeek.com

JOEUN ENTERPRISES
Los Angeles, CA 90004
213-384-1213; fax: 213-252-1918
joeunenterprises.com

JOHN PEARSE STRINGS
Center Valley, PA 18034
610-691-3302; fax: 610-691-3304
jpstrings.com

JON KAMMERER GUITARS
Keokuk, 1A 52632

319-526-7651; fax: 319-526-7649
jonkammererguitars.com

JONES MFG

Ann Arbor, MI 48104
734-717-8652; fax: 734-662-4201
jonesmfgmusic.com

JONES DOUBLE REED PRODUCTS
Spokane, WA 99202
509-747-1224; fax: 501-838-5153

JP GUITARS

Puyallup, WA 98374
253-841-2954; fax: 253-845-8357
jpguitars.com

JORDAN ELECTRIC VIOLINS
Concord, CA 94520
925-671-9246; fax: 925-687-6797
jordanmusic.com

JR MUSIC SUPPLY
Woonsocket, RI 02895
401-762-2278; fax: 401-762-2215
jrmusicsupply.com

JT MUSICAL

South Elgin, IL 60177
847-622-7262; fax: 847-622-7262
jtmusical.com

JUPITER BAND INSTRUMENTS
Austin, TX 78709

800-283-7646; fax: 512-288-6445
jupitermusic.com

K.C. STRINGS

Merriam, KS 66203
913-677-0400; fax: 913-677-4506
kestrings.com

K & K SOUND SYSTEM

Coos Bay, OR 97420
541-888-3517; fax: 541-888-4846
kksound.com

K&S MUSIC

Berkeley Heights, NJ 07922
908-790-0400; fax: 908-790-0407
kandsmusic.com

K2 DEVICES

Anaheim, CA 92805
714-999-1156; fax: 714-999-8640
k2cnc.com

KAHLER INTERNATIONAL
Oceanside, CA 92056
760-643-0000; fax: 760-643-0074
kahlerusa.com

KALA BRAND MUSIC

Petaluma, CA 94954
707-775-4073; fax: 949-209-5839
kalaukulele.com

KAMAKA HAWAII

Honolulu, HI 96813
808-531-3165; fax: 808-531-3167
kamakahawaii.com

It’s time

to carry
an original!

Tregan Guiters are built 1o play
like puitars twice the price, and
designed like no other guitar on
the market. That's a good thing,
because cuslomers are
immediately drawn 1o the
unique styles of Tregan
Guitars. But it's the
comfortable feel, fast action,
and cool tones that gets them
hooked

Tregan Guitars makes vour job
CAsier ...
With great reviews im national

magazings and customer
pricing well below one m

thousand dollars, it's easy to
show your customers they get
maore for their money with ﬂ

Tregan Guitars.,

]
Cio o gﬁ;"r

www.ireganguitars.com
1o see the entire Lne-up,
then give us call abouwt ]
becoming an Authorieed f;‘_‘:
Tregan Guitar Dealer .ﬂﬂ'

SYRENZ

877-262-0018

www.treganguitars.com
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KANSTUL MUSICAL INSTRUMENTS
Anaheim, CA 92805

714-563-1000; fax: 714-563-3328
kanstul.net

KASHA AMPLIFIERS
Simi Valley, CA 93065
818-584-2299

kashaamplifiers.com

KAMAN MUSIC CORP.
Bloomfield, CT 06002
860-509-8888
kamanmusic.com

KAUFMAN GUITARS
San Diego, CA 92167
619-990-8177

kaufmanguitars.com

KAWAI AMERICA

Rancho Dominguez, CA 90220
310-631-1771; fax: 310-604-6913
kawaius.com

KAY GUITAR CO.

Newport Beach, CA 92658
949-752-0050; fax: 949-752-0056
kayguitar.com

KAYSOUND IMPORTS
Champlain, NY 12919
514-633-8877; fax: 514-633-8872
kaysound.com

KAZOOBIE

Port Richey, FL 34668
727-847-0054; fax: 928-244-5602
kazoos.com

KEELEY ELECTRONICS
Edmond, OK 73034
405-341-2025; fax: 405-359-5193
rkfx.com

KELLY CONCEPTS

Lincoln, NE 68506

402-421-1169; fax: 402-421-1169
kellyshu.com

KELLER PRODUCTS
Manchester, NH 03108
603-627-7887; fax: 603-627-3110
kellershells.com

KELLY MOUTHPIECES
Fond Du Lac, WI 54935
920-922-9888; fax: 920-922-7308
kellymouthpieces.com

KEMBLE & CO.

Bucks MK1 1 JE UK
44-1908371771; fax: 44-1908270448
kemble-pianos.co.uk

KEN SMITH BASSES

Syosset, NY 11791
516-496-2200; fax: 516-496-7989
kensmithbasses.com

KERLY MUSIC
Jersey City, NJ 07306
917-689-8641
kerlymusic.com

asdes T P

KENDOR MUSIC

P.0. BOX 278, 21 GROVE ST.
DELEVAN, NY 14042
716-492-1254; FAX: 716-492-5124

KENDORMUSIC.COM

smart &=y

ASK FOR

THE D

Doug Ponier, Ponier Music; Marietta, Ga.

e’re always looking to get the best price. It's the only

way to compete with the big places. We wait for
deals or specials. Even if we call and say, “We’ve got a
kid who wants to special order this guitar,” we’ll ask, “If
we buy two of them, can we get free freight?” We're
always trying to angle to save that extra dollar. We try to
meet minimum requirements to get free freight, especially
with big-ticket items. If you buy $25,000 or more and get
free freight, that can save you $200-$300 on those big
boxes. And we try to pay on time to get a percentage dis-

count on early pay.

Some vendors have been easier to work with than oth-
ers. For example, one supplier at The NAMM Show had a
special where, if you bought $8,000 [in gear], you got a
free TV, which | declined and got free freight instead.
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KETRON

Brooklyn, NY 11228
718-232-6436; fax: 718-232-6453
ketron.it

THE KEYBOARD CORP.
Elizabethtown, KY 42702
270-737-5797; fax: 270-737-6640

KIMA MUSIC PRODUCTS

South El Monte, CA 91733
626-575-9886; fax: 626-575-9882
kimamusic.com

KIMAXE GUITARS
Los Angeles, CA 90007
213-746-2848; fax: 213-747-1161

KING DOUBLEBASS
Santa Ana, CA 92701
714-973-0549; fax: 714-973-0960
kingdoublebass.com

KISO GUITARS
Glen Ellen, CA 95442
707-996-1333

KIWAYA USA

Renton, WA 98056
877-454-9292 fax: 253-941-3231
kiwayaukuleles.com

NEIL A. KJOS MUSIC CO.

San Diego, CA 92117
858-270-9800; fax: 858-270-3507
kjos.com

KLARK TEKNIK

Burnsville, MN 55337
952-884-4057; fax: 952-884-0043
telex.com

KLEIN GUITARS

Sonoma, CA 95476
707-996-2196; fax: 707-935-6665
kleinguitars.com

KNUCKLEHEAD STRINGS
Spanish Fork, UT 84660
knucklehead.com

KO’OLAU GUITAR & UKULELE
Wahiawa, HI 96786
808-622-1064; fax: 808-622-1646
koolauukulele.com

KOALA MUSIC BOOKS

Clearwater, FL 33762
800-367-7250; fax: 866-367-7250

learntoplaymusic.com

KORG USA

316 S. SERVICE ROAD
MELVILLE, NY 11747
631-390-6868; FAX: 631-390-6869

KORG.COM

KOT BASSES

Lake Oswego, OR 97034
503-536-5424
jakekot.com

GARY KRAMER GUITAR

El Segundo, CA 90245
310-335-5248; fax: 310-335-5245
garykramerguitar.com

KRANK AMPLIFICATION

Tempe, AZ 85282

480-967-5803; fax: 480-968-6733
krankamps.com

KREMONA

El Dorado Hills, CA 95762
916-355-8585; fax: 240-465-4796
kremona.com

KRK SYSTEMS

Hollywood, FL 33312
954-316-1580; fax: 954-316-1590
krksys.com

KXK GUITARS
Portland, OR 97204
kxkguitars.com

KYSER MUSICAL
PRODUCTS

28141 STATE HWY. 64
CANTON, TX 75103
866-500-2799; FAX: 903-567-2704
E o e
KYSERMUSICAL.COM

LA BELLA STRINGS
Newburgh, NY 12550
800-750-3034
labella.com

LACE MUSIC PRODUCTS
Huntington Beach, CA 92649
714-898-2776; fax: 714-893-1070
lacemusic.com

LAKLAND
Chicago, IL 60614
773-871-9637
lakland.com

LANEY

Halesowen, West Midlands, B62 8HD UK
44-1215086666; fax: 44-1215086677
laney.co.uk

LATIN PERCUSSION

160 BELMONT AVE.
GARFIELD, NJ 07026
973-478-6903; FAX: 973-772-3568
B e )
LPMUSIC.COM

From congas and bongos to
drum set accessories, brackets
and stands to Brazilian drums,

LP offers a broad range of
high-quality instruments.

Brands include: LP, Matador,

Aspire and RhythMix.



LARK IN THE MORNING
Fort Bragg, CA 95437
707-964-5569; 707-964-1979
larkinam.com

JEAN LARRIVEE GUITARS
Oxnard, CA 93033
805-487-9980; fax: 805-487-9980
larrivee.com

LASAR MUSIC

Brentwood, TN 37027
615-377-4913; fax: 615-373-4986
heritageguitar.com

LATCH LAKE MUSIC PRODUCTS
Eagan, MN 55121

651-688-2540; fax: 651-688-6234
latchlakemusic.com

BILL LAWRENCE GUITAR DESIGN
Corona, CA 92880

951-371-1494; fax: 951-371-9191
billlawrence.com

LAWTON PERCUSSION

Arroyo Grande, CA 93420
805-473-9389; fax: 805-473-9389
lawtonpercussion.com

H.G. LEACH GUITARS
Cedar Ridge, CA 95945
530-477-2938
leachguitars.com

LECTROSONICS

Rio Rancho, NM 87124
505-892-4501; fax: 505-892-6243
lectrosonics.com

LEEDY DRUMS

Savannah, GA 31402
912-748-7070; fax: 912-748-6005
leedydrums.com

LEGERE REEDS

Barrie, ON L4N 7J6 Canada
705-735-1559; fax: 705-735-4097
legere.com

LEVITON/NSI

Little Neck, NY 11362
800-824-3005; fax: 800-832-9538
leviton.com

LEXICON

Sandy, UT 84070

801-566-8800; fax: 801-568-7662
lexiconpro.com

LIGHTRONICS

Virgina Beach, VA 23454
757-486-3588; fax: 757-486-3391
lightronics.com

LIGHTWAVE SYSTEMS
Carpinteria, CA 93013
805-684-3216
lightwave-systems.com

LIMEX
Nephi, UT 84648
435-623-0758; fax: 435-623-4922

LINE 6

Calabasas, CA 91302
818-575-3600; fax: 877-865-4636
line6.com

ROGER LINN DESIGN

Berkeley, CA 94107
510-898-4878; fax: 510-898-5434
rogerlinndesign.com

LIPE GUITAR
Tujunga, CA 91042
818-352-6212
lipeguitars.com

LITTLE LABS
Los Angles, CA 90068
800-642-0064
littlelabs.com

LITTLITE

Hamburg, MI 48139
810-231-9373; fax: 810-231-1631
littlite.com

LJ HUTCHEN

Plainview, NY 11803
516-433-7001; fax: 516-433-0007
ljhutchen.com

LEVY’S
LEATHERS

190 DISRAELI FREEWAY
WINNIPEG, MB R3B 274, CANADA
204-957-5139; FAX: 204-943-6655

LEVYSLEATHERS.COM

LODESTONE GUITARS
Maldon, Essex CM9 4NJ UK
lodestoneguitars.com

LOMAX CLASSIC MOUTHPIECES
Springfield, MO 65807
417-865-0996; fax: 417-865-0996
lomaxclassic.com

LONG BEACH MUSIC
La Mirada, CA 90637
714-739-1200
longbeachmusic.com

LONG HOLLOW LEATHER
Franklin, TN 37064
615-794-7147; fax: 615-794-7970

longhollowleather.com

LM PRODUCTS

1325 MERIDIAN ST.
ANDERSON, IN 46016
800-876-7651; FAX: 765-641-1205

LMPRODUCTS.COM

LONGO CUSTOM DRUMS
Sybertsville, PA 18251
570-788-5820
longodrums.com

LOOPERLATIVE AUDIO PRODUCTS
San Jose, CA 95120

415-921-9626; fax: 415-992-5667
looperlative.com

THE LORENZ CORP.

Dayton, OH 45401
937-228-6118; fax: 937-223-2042
lorenz.com

LORIENTE GUITARS

Santa Monica, CA 90404
310-586-1180; fax: 310-586-1181
lorienteguitars.com

LOUD TECHNOLOGIES
Woodinville, WA 98011
425-487-4333; fax: 425-487-4337
loudtechnic.com

LOWDEN GUITARS

Down, Northern Ireland BT30 9UP UK
44-02844619161; fax: 44-02844617043
georgelowden.com

LOWEND DISTRIBUTION
Murfreesboro, TN 37129
lowenddistribution.com

LOWREY ORGAN CO.
LaGrange Park, IL 60526
708-352-3388; fax: 708-352-3464

lowrey.com
@@.ns C

LPD MUSIC

32575 INDUSTRIAL DRIVE
MADISON HEIGHTS, MI 48071
248-585-9630

LPDMUSIC.COM

LPD Music, established in 1963, is
a full-line distributor of musical
instruments, accessories and pro
audio equipment. Brands include:
American DJ, Community, Darling

Divas, DBX, Furman, Intelli Tuners,

Italia, Korg, Lexicon, Paracho Elite,

Phonic, Shure, Soundcraft, Tascam,

TKO, Sabian and Zildjian.

LR BAGGS

Nipomo, CA 93444
805-929-3545; fax: 805-929-2043
Irbaggs.com

LUDWIG DRUM CO.

Elkhart, IN 46515

574-522-0648; fax: 574-295-5405
ludwig-drums.com

LUDWIG MUSIC PUBLISHING
Boca Raton, FL 33487
800-434-6340; fax: 561-241-6347
ludwigmusic.com

LUMA PRIME

Sherman Oaks, CA 91423
323-864-1856; fax: 818-906-7413
theslapstik.com

THE LUTE HOLE CO.

North Miami Beach, FL 33179
888-475-5883

lutehole.com

LUTHIER MUSIC

New York, NY 10036
212-397-6038; fax: 212-397-6048
luthiermusic.com

ROAD
TESTED

billy sheehan
rotosound player

ROTOSOQUND
MUSIC STRINGS -
AT THEE HEART OIF

ROCIKCN ROLL

SINCE 1958

into the music
www.rotosound.com

www.myspace.com/rotosoundmusicstrings
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LYNNS CORP. OF AMERICA
Compton, CA 90220
310-635-8877; fax: 310-635-1274
lynnscorp.com

LYNX STUDIO TECHNOLOGY, INC.

Costa Mesa, CA 92627
714-545-4700; fax: 714-545-4777
lynxstudio.com

LYON & HEALY HARPS
Chicago, IL 60607
312-786-1881
lyonhealy.com

M-AUDIO

Inwindale, CA 91706
626-633-9050; fax: 626-633-9060
m-audio.com

M & A SALES
Rockville, MD 20850
800-323-6500

M & M DISTRIBUTING

Ann Arbor, MI 48104
800-987-8723; fax: 800-997-8723
mandmdistributing.com

M.A.S. IMPORTS
Fredericksburg, VA 22407
202-460-9895; fax: 540-786-6200
masimports.com

M.M.S.

Brentwood, TN 37025
615-331-3002; fax: 615-331-0339
conquestsound.com

M-TECH

Middleton, WI 53562
608-836-5505; fax: 608-836-6530
usmasters.com

M BASSES
Terryville, CT 06786
860-583-0543
mbass.com

MACPROVIDEO.COM
Vancouver, BC V6E 4L7 Canada
604-628-7981

THE MACROBERT CORP.

Kilmarnock, Ayrshire KA1 1BB Scotland
44-1503555999; fax: 323-417-4964
thedualist.com

MAD PROFESSOR AMPS
Orivesi 35100 Finland
358-400-400011
mpamp.com

MADISON AMPS

Loveland, CO 80538
970-214-0416; fax: 866-366-1259
madisonamps.com

MAESTRO BUSINESS

Corpus Christi, TX 78475
361-993-1790; fax: 361-993-1731
maestrobiz.com

THE MAGIC FLUKE CO.

New Hartford, CT 06057
860-496-1508; fax: 860-496-1508
fleamarketmusic.com

MAGIC PARTS

Petaluma, CA 94954
707-769-5100; fax: 707-769-5105
musicparts.com

MAGNUM OPUS GUITARS
Marina Del Rey, CA 90292
310-827-3361
magnumopusguitars.com

MAJOR MUSIC SUPPLY
San Francisco, CA 94118
415-221-6666; fax: 415-221-9666
majormusicsupply.com

MAKEMUSIC!

Eden Prairie, MN 55344
952-937-9611; fax: 952-937-9760
makemusic.com

smart =S =y

SHARPEN UP

Mike Henry, Hugo Helmer Music; Burlington, Wash.
We’re sharpening up a little bit this year. We're
paying really close attention to details. We're
looking for 90-day turns, and if we can’t turn it in 90
days, we’re finding a way to move it down the road
and replace it with something that is going to turn.
We’re trying to keep the high-end stuff to a minimum
and concentrate on the mid-priced and lower-priced
things that are turning and have higher-profit margins.
Everything is generally down, but we are surpris-
ingly selling some high-end things. But a high-end
item for us is not a car or house. | think people, while
they can’t pull off something like a car or a house, if
they’re into music, they might consider buying that
guitar they’ve always wanted. I’'m surprised by that

and encouraged.
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MALDEN GUITARS
Los Angeles, CA 90067
310-553-2214
maldenguitars.com

MALLETECH

Asbury Park, NJ 07712
732-774-0011; fax: 732-774-0033
mostlymarimba.com

MANHASSET SPECIALTY CO.
Yakima, WA 98907
800-795-0965; fax: 509-248-3834
manhasset-specialty.com

MANIAC MUSIC
Indianapolis, IN 46240
317-340-1160
sustainiac.com

MANLEY LABORATORIES
Chino, CA 91710

909-627-4256; fax: 909-628-2482
manleylabs.com

MANNE GUITARS
Via Paraiso 28, Schio, VI 36015 lItaly
manne.com

MAPEX

LaVergne, TN 37086
615-793-2050; fax: 615-793-2070
mapexdrums.com

MARATHON PROFESSIONAL
Los Angeles, CA 90021
213-488-0198; 213-488-5187
marathonpro.com

MARCINKIEWICZ

Canby, OR 97013

503-263-2456; fax: 503-263-2484
marcinkiewicz.com

MARI STRINGS
New York, NY 10023
212-799-6781; fax: 212-721-3932

MARK OF THE UNICORN
Cambridge, MA 02138
617-576-2760; fax: 617-576-3609
motu.com

MAPES PIANO STRING CO.
Elizabethton, TN 37644
423-543-3195; fax 423-543-7738
mapeswire.com

MARLO PLASTIC PRODUCTS
Manalapan, NJ 07726
732-792-1988; fax: 732-792-1996
marloplastics.com

MARSHALL AMPLIFICATION
Melville, NY 11747
631-390-6500; fax: 516-333-0688
marshallamps.com

MARSHALL ELECTRONICS

El Segundo, CA 90254
310-333-0606; fax: 310-333-0688
mxlmics.com

MARTIN GUITAR

Nazareth, PA 18064
610-759-2837; fax: 610-759-6360
martinguitar.com

MARTIN PROFESSIONAL
Sunrise, FL 33325

954-858-1800; fax: 954-858-1811
martinpro.com

MARTIN ROLAND INTERNATIONAL
El Monte, CA 91732

626-579-5966; fax: 626-579-6360
martinroland.com

MASON & HAMLIN PIANO CO.
Sacramento, CA 95834
916-567-9999; fax: 916-567-1941
masonhamlin.com

MASTER RECORDING SUPPLY
Santa Ana, CA 92707
714-556-6700; fax: 714-556-5970
mrsmedia.com

MASTER WORKS
Arlington, TX 76001
817-472-6991, fax: 817-472-7704

MASTERWORK CYMBALS
Blok No:14-15, Esenyurt. Istanbul, Turkey
masterworkcymbals.com

MASTERWRITER

Santa Barbara, CA 93101
805-892-2656; fax: 805-892-2696
masterwriter.com

MATCHLESS AMPLIFIERS

Los Angeles, CA 90025
310-444-1922; fax: 310-444-1942
matchlessamplifiers.com

MATON GUITARS

Box Hill, Vic 3128 Australia
61-398969500; fax: 61-398969501
maton.com

Mayfair

MAYFAIR MUSIC

2600 JOHN ST., UNIT 203
MARKHAM, ON L3R 3W3, CANADA
905-475-1848; FAX: 905-474-9870

MAYFAIRMUSIC.COM

MATROX GRAPHICS

Dorval, Quebec HIP 2T4 Canada
514-822-6000; fax: 514-822-6298
matrox.com

MAUI XAPHOON
Paia, HI 96779
Xxaphoon.com

MAVEN PEAL INSTRUMENTS
East Calais, VT 05650
802-456-1607; fax: 802-456-1609
mavenpeal.com

MAY INTERNAL MIKING SYSTEM
Irvine, CA 92614

949-757-1717; fax: 949-757-0717
randallmay.com

MAYAS MUSIC PUBLISHING
Van Nuys, CA 91411
800-521-2323; fax: 818-785-0711
mayasmusic.com

MBT LIGHTING & SOUND

North Charleston, SC 29419
843-745-8501; fax: 843-745-8502
mbtlighting.com



MCDSP

Mountain View, CA 94043
650-318-0005; fax: 707-220-0994
mcdsp.com

MCNALLY INSTRUMENTS
Rockaway, NJ 07866
973-983-9153; fax: 973-625-7794
strumstick.com

MCSWAIN GUITARS

Valley Village, CA 91607
323-252-1393; fax: 310-861-1119
mcswainguitars.com

MECHANICAL MUSIC CORP.
Arlington Heights, IL 60004
847-398-5444; fax: 847-398-5441

MEDIA SPECIALTY RESOURCES
Fairfax, CA 94930
415-454-2087; fax: 415-454-2171
studio-panel.com

MEDIASYNC

Chino, CA 91710

909-287-0609; fax: 909-287-0699
rsgaudio.com

MEGASTAR MUSIX RESOURCES
South San Francisco, CA 94080
650-583-7464; fax: 650-583-7491

MEGA SYSTEMS GROUP

San Antonio, TX 78238
210-684-2600; fax: 210-855-6279
ovosystems.com

MEINL

Nashville, TN 37207
615-227-5090; fax: 615-227-0290
meinl.com

MEISELECTRIC
Troy, Ml 48084
248-362-3252; fax: 248-362-4533

MELANCON GUITARS
Thibodaux, LA 70301
985-447-4090; fax: 985-447-4099
melanconguitars.com

MERANO MUSICAL INSTRUMENTS
El Monte, CA 91731

626-575-5126; fax: 626-575-5127
merano.us

MEISEL STRINGED INSTRUMENTS
Springfield NJ 07081

973-379-5000; fax: 973-379-5020
meiselmusic.com

MEL BAY PUBLICATIONS
Pacific, MO 63069
636-257-3970; fax: 636-257-5062
melbay.com

MERLIN 5 PRODUCTS

Fullerton, CA 92831
714-879-7508; fax: 714-879-0951
merlinSproducts.com

MESA BOOGIE/MESA ENGINEERING
Petaluma, CA 94954

707-778-6565; fax: 707-765-1503
mesaboogie.com

MESO CORPORATION
Ontario, CA 91761
909-947-5898; fax: 909-947-5880

MESSE FRANKFURT

Atlanta, GA 30339

770-984-8016; fax: 770-984-8023
messefrankfurt.com

METASONIX

Lakeport, CA 95453
707-263-5343; fax: 707-263-7214
metasonix.com

METROPOLITAN MUSIC

Stowe, VT 05672

866-846-5461; fax: 802-253-9834
metmusic.com

MI-SI ELECTRONICS DESIGN
Newton, MA 02461
617-795-2146; fax: 617-795-2146
mi-si.com

MIAMI PARTS

Miami, FL 33166

305-594-3908; fax: 305-594-0408
miamiparts.com

MICHAEL KELLY GUITAR CO.
Clearwater, FL 33763
727-793-0079; fax: 727-216-0342
michaelkellyguitars.com

MICHAEL LEWIS INSTRUMENTS
Grass Valley, CA 95949
530-272-4124
michaellewisinstruments.com

MICROBOARDS TECHNOLOGY
Chanhassen, MN 55317
952-556-1600; fax: 952-556-1620
microboards.com

MICROSONIC

Ambridge, PA 15003
724-266-9480; fax: 724-266-9482
earmolds.com

MID-EAST MFG.

West Melbourne, FL 32904
321-724-1477; fax: 321-952-1080
mid-east.com

MIDAS

Burnsville, MN 55337
952-884-4051; fax: 952-884-0043
midasconsoles.com

MIDDLE ATLANTIC PRODUCTS
Fairfield, NJ 07004
973-839-1011; fax: 973-839-1976
middleatlantic.com

MIDISOFT CORP.

Torrance, CA 90505
310-602-5000; fax: 310-602-0890
midisoft.com

MIDI 9

San Diego, CA 92122
800-757-6434; fax: 858-551-9366
midi9.com

MIGHTY BRIGHT MUSIC LIGHTS
Santa Barbara, CA 93111
805-683-9000; fax: 805-683-7661
mightybright.com

MIGHTY MITE

Northbrook, IL 60062
847-498-6483 fax: 847-498-5370
mightymite.com

MIKE BALTER MALLETS
Prospect Heights, IL 60070
847-541-5777; fax: 847-541-5785
mikebalter.com

MIKE CURRY GUITARS
Newhall, CA 91321
661-254-8490
mikecurryguitars.com

MIKE LULL CUSTOM GUITARS
Bellevue, WA 98005
425-643-8074; fax: 425-746-5748
mikelull.com

MILLENNIA MEDIA
Placerville, CA 95667
530-647-0750; fax: 530-647-9921

M S

MJS MUSIC &
ENTERTAINMENT

9699 W FORT ISLAND TRAIL
CRYSTAL RIVER, FL 34429
352-564-4100; FAX: 352-795-1658
e )
MJSPUBLICATIONS.COM

Guitar and bass instructional DVDs,
books and CDs. National best sellers:
Total Scales Techniques and
Applications, EZ DVDs and Guitar/Bass
DVD #1 Beginner Basics & Beyond.

DJ MILLER MUSIC DISTRIBUTORS
Nederland, CO 80466
303-545-9650; fax: 303-545-9694
djmillermusic.com

MILLS ACOUSTICS
Mobile, AL 36693
251-661-6942
millsacoustics.com

MINARIK GUITARS
Glendale, CA 91207
818-243-3733; fax: 818-243-3779
minarikguitars.com

MINDPRINT

Nashville, TN 37211
615-833-4477; fax: 615-833-6242
mindprint.com

MINIMUSIC

San Francisco, CA 94121
415-831-1514; fax: 240-539-6046
minimusic.com

MIXMEISTER TECHNOLOGY
Kirkland, WA 98112
703-637-9378
mixmeister.com

MKS PRO STAGE PRODUCTS
Topeka, KS 66609

785-862-4723; fax: 785-862-5723
pedalpad.com

MMO MUSIC GROUP

Elmsford, NY 10523
800-669-7464; fax: 914-592-2751
musicminusone.com

MODERN CASE CO.
Ewen, MI 49925
906-988-2780; fax: 800-744-7027

MODERN POSTCARD

Carlsbad, CA 92008
760-431-7084; fax: 760-268-1700
modernpostcard.com

MODULUS GUITARS

Novato, CA 94949
415-884-2300; fax: 415-884-2373
modulusguitars.com

MOJAVE AUDIO
Burbank, CA 91504
818-847-0222
mojaveaudio.com

MOJO MUSICAL SUPPLY
Burgaw, NC 28425
910-259-7291; fax: 910-259-7292
mojotone.com

MOLLARD CONDUCTING BATONS
Bath, OH 44210

330-659-7081; fax: 330-659-7083
mollard.com

MONO CASES

San Rafael, CA 94901
415-830-5522; fax: 415-532-2386
monocase.com

MONOLITH COMPOSITE
Carlisle, ON LOR 1HO Canada
905-689-6173; fax: 905-689-7093

MONSTER CABLE PRODUCTS
Brisbane, CA 94005
415-840-2000; fax: 415-468-4311
monstercable.com

MONTEVERDE MUSIC

Greeley, CO 80631
970-339-9633; fax: 970-339-9633
monteverdemusic.com

MOODY FINE LEATHER STRAPS
Valencia, CA 91355
888-613-9272
moodyleather.com

MOOG MUSIC

Asheville, NC 28804
828-251-0090; fax: 828-254-6233
moogmusic.com

MOONLIGHT ILLUMINATION
Pico Rivera, CA 90660
562-942-0403; fax: 562-942-0766
moonlightusa.com

MORIDAIRA

Fairfield, CA 94534
707-864-1442; fax: 707-864-1209
morrisguitars.com

MORLEY

Cary, IL 60013

847-639-4646; fax: 847-639-4723
soundenhancements.com

MOSER CUSTOM SHOP

Sylmar, CA 91342

818-834-6616; fax: 818-302-0006
mosercustomshop.com

MOSES

Eugene, OR 97405
541-484-6068; fax: 541-684-8579
mosesgraphite.com
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MOTION SOUND

Salt Lake City, UT 84123
801-265-0917; fax: 801-265-0978
motion-sound.com

MOTTO INTERNATIONAL
Castro Valley, CA 94552
510-881-5118; fax: 510-881-2594
motointl.com

MOTU

Cambridge, MA 02138
617-576-2760; fax: 617-576-3609
motu.com

MOUNTAIN RYTHYM

Lakefield, ON KOL 2HO Canada
905-764-6543; fax: 905-764-6685
mountainrythym.com

MPR ENTERPRISES
Gold Hill, OR 97525
800-964-9827; fax: 541-855-1691

MRP DRUMS

Oceanside, NY 11572
516-766-1836; fax: 516-766-1837
mrpdrums.com

MPATHX

Wichita, KS 67202
316-262-8788; fax: 316-262-8799
mpathx.com

MTD (MICHAEL TOBIAS DESIGN)
Kingston, NY 12401
845-246-0670; fax: 845-246-1670
mtdbass.com

MULTI-CARVER

Greenville, SC 29605
864-299-1070; fax: 864-277-1433
mulitcarver.com

smart CE8=y

VENDOR VALUES

MURAMATSU AMERICA
Bloomfield Hills, MI 48303
248-540-6424; fax: 248-645-5446
muramatsu-america.com

MUSE RESEARCH

Menlo Park, CA 94025
650-326-5400; fax: 650-326-5401
museresearch.com

MUSICKEY

Idaho Falls, ID 83403
208-522-8691; fax: 208-522-8620
chesbromusic.com

MUSIC INDUSTRIES CORP.
Garden City, NY 11530
516-794-1888; fax: 516-794-4099
musicindustries.com

MUSIC MAESTRO
Marina Del Rey, CA 90292
310-305-1974; fax: 310-305-3225

MUSIC MAKER PUBLICATIONS
Boulder, CO 80301
303-516-9118; fax: 303-516-9119
musicmakerpub.com

THE MUSIC LINK

Brisbane, CA 94005
888-552-5465; fax: 414-570-0651
themusiclink.net

MUSIC MARKETING INC.
Toronto, ON M3B 2V9 Canada
416-646-0900; fax: 416-789-1667
musicmarketing.ca

THE MUSIC PEOPLE

Berlin, CT 06037

860-829-9229; fax: 860-828-1353
musicpeopleinc.com

Two retailers weigh in on what they
look for when choosing a vendor

KEN COVINGTON

Ken’z Guitars; Georgetown, Texas

* How quickly they can get the product to me.
« If they’ll offer free shipping if | order so much.

(That always helps.)

* How personable they are.

MIKE HENRY

Hugo Helmer Music; Burlington, Wash.

« If there’s demand for the product. We listen to

our customers.

= \We pay attention to the trades and our sales
track to find out what people are buying.

= Before we’ll actually hook up with a new vendor,
there has to be good margin. We have to think
there will be turns and favorable buying terms

from the vendor.
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MUSIC MINUS ONE
Elmsford, NY 10523-9921
800-669-7464
musicminusone.com

MUSIC PLAYER NETWORK

San Mateo, CA 94403
650-513-0300; fax: 650-238-0263
musicplayer.com

MUSIC PRODUCTS GROUP
Berkley, MI 48072
248-553-3400; fax: 248-533-2800

MUSIC-SEARCH

Portland, OR 97266
503-777-9515; fax: 503-777-0137
musicsearchusa.com

MUSIC STAR PRODUCTIONS
Concord, CA 94518
925-685-1804; fax: 925-349-6593
musicstarproductions.com

MUSIC TECHNOLOGY
Springfield, VA 22151
703-764-7005; fax: 703-764-0079
musictechnology.com

MUSIC SALES CORP

New York, NY 10010
212-254-2100; fax: 212-254-2013
msdealers.com

MUSIC XPC

Toronto, ON M3B 2V9 Canada
416-789-7100; fax: 416-789-1667
musicxpc.com

MUSIC YELLOW PAGES
New York, NY 10016
musicyellowpages.com

MUSICAL DISTRIBUTORS GROUP
Boonton, NJ 07005

866-632-8346; fax: 973-335-7779
musicaldistributors.com

MUSICIAN’S WHOLESALE AMERICA

Nashville, TN 37211
888-277-0880; fax: 615-832-7537
mwcamerica.com

MUSICIAN’S WORKSHOP
Austin, TX 7874

512-452-8348; fax: 512-327-6603
workshoprecords.com

MUSICORP

North Charleston, SC 29406
843-745-8501; fax: 843-745-8502
musicorp.com

MUSICMEDIC.COM

Southport, NC 28461
910-667-0270; fax: 866-349-5689
musicmedic.com

MUSICON VALLEY
Tampa, FL 33682
813-961-8405; fax: 813-961-8514

MUSICRAIN

Orem, UT 84058

800-640-0762; fax: 801-802-6463
musicrain.us.com

MUSITEK

Ojai, CA 93023

805-646-5841; fax: 805-646-8099
musitek.com

MXL MICROPHONES
El Segundo, CA 90245
310-333-0606; fax: 310-333-0688
mximicrophones.com

MY RARE GUITARS

Georgetown, ON L7G 4B5 Canada
905-702-8291
eastwoodguitars.com

MYKLAS MUSIC PRESS
Denver, CO 80218
310-333-0688; fax: 800-826-1286

N.Y. GUITAR & BASS BOUTIQUE
New York, NY 10019
212-399-3413; fax: 212-399-3414
avellacoppolo.com

NADY SYSTEMS

Emeryville, CA 94608
510-652-2411; fax: 510-652-5075
nady.com

THEODOR NAGEL
Hamburg 20539 Germany
49-407811000
theodor-nagel.com

NATIONAL PIANO FINANCE & LEASING CO.
Chagrin Falls, OH 44022
440-247-8388; fax: 440-247-3684

NATIONAL RESO-PHONIC GUITARS
San Luis Obispo, CA 93401
805-546-8442; fax: 805-546-8430
nationalguitars.com

NATIVE INSTRUMENTS
Hollywood, CA 90028
323-467-5260; fax: 323-467-5236
native-instruments.com

NAMM

NAMM

5790 ARMADA DRIVE
CARLSBAD, CA 92008
760-438-8001; FAX 760-438-7327

NAMM.ORG

NAUTILUS MASTER TECHNOLOGY
Westminster, CA 92683
714-894-4000; fax: 714-893-5523
nautilusproaudio.com

NEATO

East Haven, CT 06512
203-466-5170; fax: 800-984-9800
neato.com

NECHVILLE MUSICAL PRODUCTS
Bloomington, MN 55431
952-888-9710; fax: 952-884-4500
nechville.com

NECK SOCK

Los Angeles, CA 90026
213-840-7364; fax: 323-953-2889
necksock.com

NEMC

Mountainside, NJ 07092
908-232-6700; fax: 908-789-3025
nemc.com



NEOTECH

Belgrade, MT 59714
406-388-1377; fax: 406-388-2063
neotechstraps.com

NEUTRIK

Lakewood, NJ 08701
732-901-9488; fax: 732-901-9608
neutrikusa.com

NEW MILLENNIUM ACOUSTIC DESIGN
Waterville, VT 05492

802-644-5607
carbonfibermandolin.com

NEW SENSOR

Long Island City, NY 11101
800-633-5477; fax: 718-937-9222
newsensor.com

NEWBAY MEDIA
New York, NY 10019
212-378-0400
nbmedia.com

NICKEL DRUMWORKS

Seattle, WA 98119
206-788-0524; fax: 206-788-9508
nickeldrumworks.com

NOBLE U.S.A.

Rolling Meadows, IL 60008
847-364-6038; fax: 847-364-6045
nobleusa.com

NOMAD DRUMS
Long Beach, CA 90815
562-596-3530

NORDENHOLZ DISTRIBUTING
East Northport, NY 11731
631-628-0105; fax: 631-75
nordenholz.com

NORDSTRAND GUITARS
Yucaipa, CA 92399
909-790-2548
nordstrandguitars.com

NORMANDY GUITARS
Salem, OR 97302
normandyguitars.com

NORTH AMERICAN MUSIC
Stony Point, NY 10980
845-429-0106; fax: 845-429-6920

NORTH AMERICAN WOOD PRODUCTS
Portland, OR 97281

503-620-6655; fax: 503-598-7959
nawpi.com

NORTHERN HARDWOODS
South Range, MI 49963
906-487-6400; fax: 906-487-6415
northernhardwoods.com

NORTHWOOD GUITARS
Langley, BC V3A 5E6 Canada
604-514-7576; fax: 604-514-7586
northwoodguitars.com

NOTATION TECHNOLOGIES
Philadelphia, PA 19147
215-551-1701; fax: 215-551-1705
notationtechnologies.com

NOTELOGIC

Red Oak, TX 7515
800-566-8012; fax: 972-230-6296
notelogic.com

NOTION MUSIC
Greensboro, NC 27401
336-275-9654
notionmusic.com

NS DESIGN
Nobleboro, ME 04555
207-563-7705
nedsteinberger.com

NUMARK / AKAI / ALESIS
Cumberland, RI 02864
401-658-3131,; fax: 401-658-3640
numark.com

OASIS

Columbia, MD 21044
410-772-5380; fax: 410-995-9221
oasishumidifiers.com

ODDS ON RECORDING STUDIOS
Henderson, NV 89014
702-697-5351; fax: 702-697-5341
oddsonrecording.com

ODYSSEY INNOVATIVE DESIGNS
Azusa, CA 91739

877-563-9773; fax: 626-334-0226
odysseygear.com

OFF-SET DOUBLE BASS DRUM PEDAL
Coalport, PA 16627

814-672-5780; fax: 814-6725671
off-set.net

OHANA MUSIC

Long Beach, CA 90804
626-922-2848
ohana-music.com

OLD DOG

Laurel, MD 20723

301-362-1420; fax: 301-362-1421
olddogproducts.com

OLEG PRODUCTS

Van Nuys, CA 91405
818-904-0030; fax: 818-904-0303
olegproducts.com

OLIVER MUSIC

Anaheim, CA 92806
714-632-5959; fax: 714-632-5900
olivermusic.com

45 years ago, LP hit the scene 7o
and took performing live ™ .
to a whole new level. /

Today we continue to raise the bar. -

Since 1964, Latin Percussion has
peen creating the waorkd's best and most
innavative hand percussion instruments.

HNeow wa'ne celebrating by neloasing a line af
A5th Anniversary Drams. Based on the first
congas introduced by LR, these beautitl drums
have an exclusive 45th Anniversary engraving
and ane only availabie for a imited tme.

Play the best.




OLYMPUS

OLYMPUS
IMAGING AMERICA

3500 CORPORATE PKWY.
CENTER VALLEY, PA 18034
484-896-5000

OLYMPUS.COM

OLSEN AUDIO GROUP
Scottsdale, AZ 85260
480-998-7140; fax: 480-998-7192
olsenaudio.com

OME BANJOS

Boulder, CO 80301
303-449-0041; fax: 303-449-1809
omebanjos.com

OMNISISTEM LIGHTS & EFFECTS
Kent, WA 98032

253-395-9500; fax: 253-395-9494
omnisistem.com

ON-STAGE STANDS

Berlin, CT 06037

860-829-9229; fax: 860-828-1353
onstagestands.com

ONBOARD RESEARCH
Carrollton, TX 75006
214-239-4005; fax: 214-239-4006
turners.com

ONORI ACCESSORIES
Woodland Hills, CA 91365
800-560-2099; fax: 818-888-9917
onorimusic.com

ONETOUCH

Rancho Cucamonga, CA 91730
909-948-2800; fax: 909-948-2801
onetouchcd.com

OPEN LABS

Austin, TX 78744

512-444-6222; fax: 512-233-2963
openlabs.com

ORANGE COUNTY DRUM & PERCUSSION
Santa Ana, CA 92705

714-564-0667; fax: 714-564-9012
ocdrum.com

ORANGE MUSIC ELECTRONIC CO.
Atlanta, GA 30341

404-303-8196; fax: 404-303-7176
orangeamps.com

ORIGINAL EQUIPMENT SUPPLY
Anaheim, CA 92801
714-991-9348; fax: 714-520-8306
oesus.com

ORLANDO’S WIND INSTRUMENTS
West Covina, CA 91791
626-523-0069; fax: 626-430-6412
orlandobandandinstruments.com

ORPHEUS MUSICAL INSTRUMENTS
San Antonio, TX 78202

210-637-0414; fax: 210-637-0232
orpheusmusic.com

ORTOFON

Ossining, NY 10562
914-762-8646; fax: 914-762-8649
ortofon.com
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OSP WORLDWIDE BUYERS GROUP
Fort Smith, AR 72901

501-255-6978; fax: 501-225-3090
ospworldwide.com

OTARI

Chatsworth, CA 91311
818-734-1785; fax: 818-734-1786
otari.com

OTTO MUSICA

Philadelphia, PA 19103

866-388 6886; fax: 215-636-0584
ottomusica.com

THE OVERSEAS CONNECTION
Broomfield, CO 80020
303-465-9585; fax: 303-469-1455
overseasconnection.com

PACIFIC DIGITAL
Irvine, CA 92606
949-252-1111; fax: 949-252-9397

PACIFIC NATIVE HARDWOODS
Winton, CA 95388
209-358-7333; fax: 209-358-9209

P&D WHOLESALE MUSIC SUPPLY
Stratford, CT 06615

800-823-5188; fax: 203-377-2576
pdwholesale.net

PAD-SAVER H.W. PRODUCTS INC.
San Leandro, CA 94577
510-614-8722; fax: 510-614-8663
padsaver.com

PAGE DRUMS

San Diego, CA 92104
619-299-3266; fax: 619-299-3266
pagedrums.com

PAISTE AMERICA

Brea, CA 92821

714-529-2222; fax: 714-671-5869
paiste.com

PALM WINDS
Arcadia, CA 91006
626-281-6796; fax: 626-357-6321

PALM GUITAR

Southbury, CT 06488
203-264-1413; fax: 203-264-1513
palmguitar.com

PALMERINO MUSIC

Windsor, ON N8X 1T1 Canada
519-252-4054; fax: 519-258-1441
palmerinomusic.com

PAN-HANDLER INDUSTRIES
Hillsboro, OH 45133
937-393-4391; fax: 937-393-4391

PANTHEON GUITARS

Lewiston, ME 04240
410-254-4433; fax: 207-786-2104
patheonguitars.com

PAUL L. JANSEN & SON
Oshkosh, WI 54901
800-236-2437; fax: 920-231-5450
pljansen.com

PEACE MUSICAL CO.

City of Industry, CA 91748
626-581-4510; fax: 626-581-4710
peacedrum.com

PEACE PICK PROJECT

Santa Ana, CA 92711
714-663-0071; fax: 714-953-0676
strum-n-comfort.com

PEACELAND MUSIC
Torrance, CA 90505
310-650-4021
peacelandmusic.com

PAUL REED SMITH GUITARS
Stevensville, MD 21666
410-643-9970; fax: 410-643-9980
prsguitars.com

PEARL

Nashville, TN 37211
800-947-3275; fax: 615-833-6242
pearldrum.com

PETERSON TUNERS

11601 S. MAYFIELD AVE.
ALSIP, IL 60803
708-388-3311; FAX: 708-388-3341

PETERSONTUNERS.COM

PEARL RIVER PIANO

Ontario, CA 91761
909-673-9155; fax: 909-673-9165
pearlriverusa.com

PEARSON CASES

Greeley Hill, CA 95311
209-878-0380; fax: 209-878-0370
pearsoncases.com

PEAVEY ELECTRONICS
Meridian, MS 39305
601-483-5365; fax: 601-486-1188
peavey.com

PEDALSNAKE

Raleigh, NC 27606
919-828-7652; fax: 919-834-4295
pedalsnake.com

M.V. PEDULLA GUITARS
Rockland, MA 02370
781-871-0073; fax: 781-878-4028
pedulla.com

PEGASUS STRINGED INSTRUMENT CO.
Elkhart, IN 46516
219-294-2717; fax: 219-294-1164

PENN-ELCOM

Garden Grove, CA 92841
714-230-6231; fax: 714-230-6222
penn-elcom.com

PERCUSSIVE INNOVATIONS
Pinon Hills, CA 92372
760-868-4808; fax: 760-868-4812
factorymetalpercussion.com

PERRI'S LEATHERS

Concord, ON L4K 4H5 Canada
905-761-8549; fax: 905-761-9971
perris.ca

PERSIS INTERNATIONAL
Chicago, IL 60657
800-445-0695

PERZINA

Sante Fe Springs, CA 90670
562-926-1906; fax: 562-926-0577
pianoempire.com

PHIL JONES BASS

Saint Louis, MO 63114
314-814-3383; fax: 636-536-1338
philjonesbass.com

PHOENIX MUSICAL INSTRUMENTS

Santa Cruz, CA 95063
866-752-9764; fax: 866-752-9764

PHONIC AMERICA

Tampa, FL 33634

813-890-8872; fax: 813-890-6861
phonic.com

PIANO CREDIT

Painesville, OH 44077
800-827-6056; fax: 800-671-7550
pianocreditcompany.com

PIANODISC

Sacramento, CA 95834
916-567-9999; fax: 916-567-1941
pianodisc.com

PIANO EMPIRE

Santa Fe Springs, CA 90670
562-926-1906; fax: 562-926-0577
pianoempire.com

PIANO FORCE
Tampa, FL 33619
877-542-8807
pianoforce.com

PIANOMART.COM
Pittsford, NY 14534
800-683-6451
pianomart.com

PIGNOSE INDUSTRIES

North Las Vegas, NV 89030
702-648-2444; fax: 702-648-2440
pignoseamps.com

PIGTRONIX
Brooklyn, NY 11215
917-941-2861
pigtronix.com

PIKCARD USA

Chatsworth, CA 91313
818-734-7074; fax: 818-474-7009
pikcard.com

PILGRIM MUSIC CANADA

St. Catharines, ON L2N7P8 Canada
416-473-5499; fax: 905-228-2516
bigsmusic.com

PINTECH USA

Greenville, SC 29608
864-242-2150; fax: 864-232-8440
pintechworld.com

PIONEER ELECTRONICS

Long Beach, CA 90810
310-952-2000; fax: 310-952-2990
pioneerprodj.com

PJLA MUSIC

Barrington, IL 60010
847-382-3210; fax: 847-382-4626
pjlamusic.com

PLAYERS MUSIC ACCESSORIES
Mesa, AZ 85204

800-817-0017

playersmusic.com



PLANET WAVES

Farmingdale, NY 11735
631-439-3300; fax: 631-439-3333
planetwaves.com

PLAYINTIME PRODUCTIONS
Paoli, PA 19301

800-310-0087; fax: 610-644-1412
playintime.com

PLAYPRO SOFTWARE

Santa Clara, CA 95056
408-969-0800; fax: 408-969-0200
playpro.com

PLUGZILLA

Little Ferry, NJ 07643
201-641-7716; fax: 360-838-6867
plugzilla.com

PLUS24

West Hollywood, CA 90038
323-845-1171; fax: 323-845-1170
plus24.com

PMI AUDIO GROUP

Gardena, CA 90247
310-323-9050; fax: 310-323-9051
pmiaudio.com

POCKET SONGS

Elmsford, NY 10523
800-669-7464; fax: 914-592-2751
pocketsongs.com

THE POINT TECHNOLOGIES
Coalport, PA 16627
814-672-5780; fax: 814-672-5671
pointtremolo.com

POLYBLEND SYSTEMS
Bedford, NS B4A 3K9 Canada
902-832-7139; fax: 902-832-7122
diamondpedals.com

PORK PIE PERCUSSION
Canoga Park, CA 91303
818-992-0783; fax: 818-992-1358
porkpiedrums.com

PORTASTAND

N. Stillwater, MN 55082
657-283-6995
portstand.com

VERNE Q. POWELL FLUTES
Maynard, MA 01754
978-461-6111; fax: 978-461-6155
powellflutes.com

POWER WRIST BUILDERS
San Jose, CA 95120
800-645-6673
powerwristbuilders.com

POWERLUNG

Houston, TX 77043
713-465-1180; fax: 713-465-5742
powerlung.com

POWERSOFT AUDIO USA
Totowa, NJ 07512
973-785-2005; fax: 973-785-1105

POWERSTIX

Escondido, CA 92029
1-877-797-7849; fax: 760-747-9642
powerstix.com

POWOW AUDIO

Tsim Sha Tsui, Kowloon, Hong Kong
852 - 2316-2390; fax: 852 - 2316-2210
powwowaudio.com

PRAISELAND MUSIC

Monrovia, CA 91016
626-303-2100; fax: 626-303-2116
praislandmusic.com

PRO-ACTIVE

3319 N. RIDGE AVE.
ARLINGTON HEIGHTS, IL 60004
847-398-5480; FAX: 847-398-5441

PRO-ACTIVEWEBSITES.COM

PRECISION MUSIC TECHNOLOGIES
Phoenix, AZ 85019

602-795-0631; fax: 602-861-6991
precisionmusictech.com

PRECISION PAD
Nogales, AZ 85648
520-761-1971; fax: 520-761-1973

PREMIER

Wigston, Leicester LE18 4DF UK
44-1162773121; fax: 44-116 2776627
premier-percussion.com

PRESONUS

Baton Rouge, LA 70806
225-216-7887; fax: 225-926-8347
presonus.com

THEODORE PRESSER CO.

King of Prussia, PA 19406
610-592-1222; fax: 610-592-1229
presser.com

PRESTINI INTERNATIONAL
Nogales, AZ 85621
520-287-4931; fax: 520-287-7049
prestiniusa.com

PRIDDIS MUSIC

Pleasant Grove, UT 84062
800-326-3062; fax: 801-785-6705
priddis.com

PRIMEDIA BUSINESS
Emeryville, CA 94608
510-653-3307; fax: 510-653-5142
primediabusiness.com

AWEBIEE
L

Retailers’ Source For
All Things Musical

USIC 800-527-5292

il (LA PLAYA

e Madinon b, Wi o7y TOIl Free Fax: 800-227 32 Tomorrow's eCommerce Solutions, Today
www.lpdmusic.com *» email: sales@lpdmusic.com
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PRIMERA TECHNOLOGY
Plymouth, MN 55447
763-475-6676; fax: 763-475-6677
primera.com

PRINCETON CASE WEST

Santa Maria, CA 93455
805-928-8840; fax: 805-928-7961
pcwest.net

PRINCETON DIGITAL

Princeton, NJ 08540
609-497-0328; fax: 609-497-0329
princetondigital.com

PRISM
Emeryville, CA 94608
510-653-3307; fax: 510-563-5142

PRO AUDIO REVIEW
Alexandria, VA 22312
703-852-4600; fax: 703-852-4582
proaudioreview.com

PRO CO SOUND

Kalamazoo, MI 49007
269-388-9675; fax: 269-388-9681
procosound.com

PRO SING

Pinellas Park, FL 33781
800-776-7464; fax: 888-388-9741
prosing.com

PRO STAGE GEAR

Nashville, TN 37203
866-787-2461; fax: 615-269-4434
pedaltrain.com

PRO TEC INTERNATIONAL
Fullerton, CA 92831
714-441-0114; fax: 714-441-0625
protecmusic.com

PROBAG

Vienna, VA 22182

214-230-1006; fax 703-204-0497
probag-net.com

smart 8=y

TASTE TEST

SMALL GOQODS

Tristann Rieck, Brass Bell; Milwaukee

PROCASES

Los Angeles, CA 90058
323-585-4447; fax: 323-585-4448
procases.com

PRODUCT SOURCE BUYERS GUIDE
Emeryville, CA 94608
510-985-3208; fax: 913-514-6920

PRO-MARK

Houston, TX 77025
713-314-1100; fax: 713-669-8000
promark.com

PROEL

El Paso, TX 79907
915-591-5848; fax: 915-591-5849
proelgroup.com

PROFESSIONAL AUDIO CONCEPTS
Anaheim, CA 92806
714-632-0181; fax: 714-633-0594

PROPELLERHEAD SOFTWARE
Stockholm 118-63 Sweden
propellerheads.se

PROSOUND COMMUNICATIONS
San Fernando, CA 91340
818-367-9593; fax: 818-367-9593
prosoundcommunications.com

PURESOUND PERCUSSION
North Hollywood, CA 91605
818-392-7680; fax: 818-392-7678
puresoundpercussion.com

PYLE PRO AUDIO

Brooklyn N.Y. 11204
718-535-1800; fax: 718-236-2400
pyleaudio.com

Q LIGHTING

Lexington, KY 40510
859-232-8998; fax: 859-231-0376
g-lighting.com

he biggest buying mistake | have made, personally, is

when | think something is really cool, | think every-
body should buy it. | think, “I would give this item to
every one of my nieces and nephews. I'll buy 10 because
| think they’re so hot, and they’ll sell out in a week.” It's
never large-ticket items, just $40 things | think are so
great. Then it comes in, and even the staff says, “What
were you thinking?” The product sits here. | think, “How

did | get so off?”

| am more careful about it now. If | think it’s so hot,
we’ll try two or three instead. Remember: Your own per-
sonal choices are not what appeals to everyone. It's bet-
ter to make choices in moderation until you've tested it.
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Q-UP ARTS

Salt Lake City, UT 84152
801-746-1005; fax: 801-746-1005
quparts.com

QA WORLDWIDE

Clearwater, FL 33762
727-528-1000; fax: 727-528-1232
qaworldwide.com

QRS MUSIC TECHNOLOGIES
Naples, FL 34109

800-247-6557; fax: 239-597-3936
grsmusic.com

QSC AUDIO PRODUCTS

Costa Mesa, CA 92626
714-754-6175; fax: 714-754-6174
gscaudio.com

QUANTUM AUDIO DESIGNS
Benton, MO 63736
573-545-4404; fax: 573-545-4411
quantumaudiodesigns.com

QUANTUM TECHNOLOGIES
Huntsville, AL 35806
256-922-1200; fax: 256-922-1221
heartechnologies.com

QUIRETEC DESIGNS

Santa Barbara, CA 93105
877-784-7383; fax: 805-267-4115
quiretec.com

QWIKSTIX

Nashua, NH 03064
603-578-0493; fax: 603-578-0493
qwikstix.com

R.C. DAVIS

San Francisco, CA 94124
510-612-0467; fax: 415-401-7883
rcdavisamps.com

REMO

28101 INDUSTRY DRIVE
VALENCIA, CA 91355
661-294-5600; FAX: 661-294-6700

REMO.COM

R.E.T. PERCUSSION

Decatur, IL 62522

217-620-8410; fax: 217-362-9215
retpercussion.us

RESOPHONIC OUTFITTERS
Hagerstown, MD 21742
301-733-8271; fax: 301-791-7811
beardguitars.com

RETAIL BUSINESS SOLUTIONS
Henderson, NV 89052
702-897-6708; fax: 702-897-6708
rbsolution.com

REUNION BLUES

Petaluma, CA 94952
800-950-1095; fax: 707-762-1899
reunionblues.com

RHODES MUSIC

Sherman Oaks, CA 91403
310-597-8301; fax: 818-981-7602
rhodespiano.com

RETAIL UP
RETAIL UP!

7913 TARANTO DRIVE
AUSTIN, TX 78729
800-691-8172; FAX: 267-295-7918

RETAILUP.COM

Retail Up! is the leading provider
of turnkey Web site solutions and
the only Touch-Screen POS system
in the industry. Now retailers can
send customer orders to any sup-
plier directly from the customer
order pages on their site.

RHYTHM BAND INSTRUMENTS
Fort Worth, TX 76101
800-424-4724; fax: 800-784-9401
rhythmband.com

RHYTHM TECH

New Rochelle, NY 10801
914-636-6900; fax: 914-636-6947
rhythmtech.com

RHYTHMONICS

Vista, CA 92081

949-689-9124; fax: 760-457-3001
rhythmonics.com

RHYTHMS EXOTIC AFRO PERCUSSIONS
Sunnyvale, CA 94086

408-246-1002; fax: 408-246-8310
afrorhythms.com

RIBBECKE GUITAR
Healdsburg, CA 95448
707-431-0125
ribbeckehalfling.com

ROLAND

5100 S. EASTERN AVE.

LOS ANGELES, CA 90040
323-890-3700: FAX: 323-890-3701
o
ROLANDUS.COM

Roland is a manufacturer and distribu-
tor of electronic musical instruments,
including keyboards and synthesizers,
guitars, electronic percussion, digital
recording equipment, amplifiers, audio
processors, and multimedia products.

RICKENBACKER INTERNATIONAL
Santa Ana, CA 92707
714-545-5574; fax: 714-754-0135
rickenbacker.com

RIGEL INSTRUMENTS
Cambridge, VT 05444
802-644-5900; fax: 802-644-2280
rigelmandolin.com



RIMRISER
Woodside, NY 11377
917-501-9973
rimriserusa.com

RIVERA AMPLIFICATION

Sun Valley, CA 91352
818-767-4600; fax: 818-394-2097
rivera.com

RJIM MUSIC TECHNOLOGY
Vista, CA 92081

760-597-9450; fax: 888-484-0829
rjmmusic.com

RKS GUITARS
Oxnard, CA 93030
805-988-2144
rksguitars.com

ROAD READY CASES

Santa Fe Springs, CA 90670
562-906-6186; fax: 562-906-6186
roadreadycases.com

ROBE AMERICA

Sunrise, Florida 33325

954- 615-9100; fax: 954-615-9105
robeamerica.com

ROBOKEY USA

St. Louis, MO 63146
314-983-9797; 888-884-0004
robokey.com

ROC-N-SOC

Waynesville, NC 28786
828-452-1736; fax: 828-452-1732
rocnsoc.com

ROCHE-THOMAS
Dubuque, IA 52003
563-556-3556; fax: 563-556-0405
rochethomas.com

ROTOSOUND

4605 LANKERSHIM BLVD., SUITE 209
NORTH HOLLYWOOD, CA 91602
800-675-2501; 818-505-0582

ROTOSOUND.COM

ROCK HOUSE

W. Harrison, NY 10604
914-447-4614
rockhousemethod.com

ROCKET SHELLS

Sacramento, CA 95841
916-334-2234; fax: 916-334-4310
rocketshells.com

ROCKNROLLER MULTICART
Ventura, CA 93003
805-664-6621; fax: 805-644-6332
rocknrollercart.com

ROCKTRON

Battle Creek, MI 49015
269-968-3351; fax: 269-968-6913
rocktron.com

R@ZDE MICROPHONES, LLC
Santa Barbara, CA 93140-4189
805-566-7777; fax: 805-566-0071
rodemic.com

RODGERS INSTRUMENTS
Hillsboro, OR 97124
503-648-4181; fax: 503-681-0444
rodgersinstruments.com

ROGER NICOLS DIGITAL
Clearwater, FL 33755
727-230-1603; fax: 727-230-1556
rogernicholsdigital.com

ROGERS DRUMS
Buena Park, CA 90620
714-522-9011; fax: 714-522-9301

ROLAND SYSTEMS GROUP
Bellingham, WA 98226
360-594-4282; fax: 360-594-4272
rolandsystemsgroup.com

ROLLS

Salt Lake City, UT 84107
801-263-9053; fax: 801-263-9068
rolls.com

ROOTS OF RHYTHM

Chagrin Falls, OH 44023
440-543-5181, fax: 440-543-2963
worlddrumming.net

ROSS SPECIALTY WOODS BROKER
Santa Cruz, CA 95060
831-459-9329; fax: 831-459-6933

ROWAN CUSTOM GUITARS
Garland, TX 75040
972-495-2413; fax: 972-495-2413
rowanguitars.com

ROY BENSON
Northbrook, IL 60062
847-498-9850; fax: 847-498-5370

ROYER LABS
Burbank, CA 91504
818-847-0121
royerlabs.com

RSQ

Chino, CA 91710

909-287-0609; fax: 909-287-0699
rsqaudio.com

RUBY TUBES
Petaluma, CA 94954
707-769-5100
magicparts.com

RUFF RIDER PRODUCTS
Grover Beach, CA 93433
805-481-2593; fax: 805-481-8978

RUPERT NEVE DESIGNS
Wimberley, TX 78676
512-847-3013; fax: 512-847-8869
rupertneve.com

ST. BLUES

Memphis, TN 38103
901-578-3588; fax: 901-578-3580
saintblues.com

S.L.T. STRINGS CO.

Akron, OH 44311

330-434-8010; fax: 330-434-6654
sitstrings.com

SABINE

Alachua, FL 32615
386-418-2000; fax: 386-418-2001
sabine.com

SAGEMAN DRUMS

Laguna Beach, CA 92651
949-497-6469; fax: 949-494-3783
sagemandrums.com

SABIAN
4 SAGA,
219 MAIN ST. o
MEDUCTIC, NB E6H 2L5, CANADA
506-272-2019; FAX: 506-272-2040
SAGA

SABIAN.COM

137 UTAH AVE.
SOUTH SAN FRANCISCO, CA 94080

SADOWSKY GUITARS 650-588-5558; FAX: 650-871-7590

Brooklyn, NY 11201
718-422-1123,; fax: 718-422-1120
sadowsky.com

SAGAMUSIC.COM

SAFE & VAULT MASTERS

San Marcos, CA 92069
800-941-7233; fax: 760-744-7437
safemaster.com

SALVI HARPS

Piasco, CN 12026 Italy

39-0175 270511, fax: 39 0175 270512
salviharps.com

SAFEHOOP

Louisville, KY 40218
502-550-2904; fax: 502-459-8142
safehoop.com

SALWENDER INTERNATIONAL
Orange, CA 92867
714-538-1285; fax:714-633-7881
salwender.com

SAGE GUITARS

East Hartford, CT 06108
860-983-6013; fax: 860-568-5590
sageguitars.com

SAMICK MUSIC CORP.

Gallatin, TN 37066
615-206-0077; fax: 615-452-0451
smcmusic.com

—_— —_—
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Digital Pianos & Keyboards

“From laly...the Land of Music, History & Design™
Now available in the USA!

Portable Digital Pianos & Ensemble
Traditional Styled Digital Pianos
Grands & Ensemble
Digital Church Keyboard
Eight Models to Choose From

“You Just Gotta Hear & See Them”
oo to
www.wymanpiano.com/digital

Contact:
fnfeda wyntaspiano.com
041.661,0200

Distributed by
Wyman Piano Company
Colusa, CA USA
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SAMSON

45 GILPIN AVE., SUITE 100
HAUPPAUGE, NY 11788
631-784-2200; FAX: 631-784-2201
B e

SAMSONTECH.COM

ANTONIO SANCHEZ GUITARS
Paterna, Valencia 46-988 Spain
antoniosanchezguitars.com

SANTA CRUZ GUITAR CO.
Santa Cruz, CA 95060
831-425-0999; fax: 831-425-3604
santacruzguitar.com

SARA-TRANS ENGINEERING EXPORTS
Noida, U.P, 201305 India
91-1202460918; fax: 91-1202460977
sara-intl.com

CARL SAUTER
Spaichingen D-78549 Germany
sauter-pianos.de

SAVAREZ

Cedex 69643 France
33-437403200
savarez.com

SAXRAX STANDS
Upminister, Essex UK
44-7977011950
saxrax.com

SCHECTER GUITAR RESEARCH
Burbank, CA 91504
818-846-2700; fax: 818-846-2727
schecterguitars.com

SCHERTLER USA
Kirland, WA 98033
425-822-0102; fax: 424-822-0739
schertlerusa.com

SCHILKE MUSIC PRODUCTS
Melrose Park, IL 60160
708-343-8858; fax: 708-343-8912
schilkemusic.com

SCHIMMEL PIANO

Lititz, PA 17543

800-426-3205; fax: 717-626-0657
schimmel-piano.de

SCHOENHUT PIANO

Saint Augustine, FL 32095
904-810-1945; fax: 904-823-9213
toypiano.com

SCHREIBER & KEILWERTH

Nauheim 64569 Germany
49-615-297-580; fax: 49-615-297-58155
schreiber-keilwerth.com

SCHREYER AUDIO
Carlsbad, CA 92010
760-213-8939

schreyeraudio.com

SCHROEDER CABINETS
Hacienda Heights, CA 91745
626-806-8804; fax: 562-907-2862
schroedercabinets.com
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SCHULMERICH

Sellersville, PA 18960
800-772-3557; 215-257-2771
schulmerichbells.com

SCHULZE POLLMANN PIANOS
Stony Point, NY 10980
845-429-0106; fax: 845-429-6920
schulzepollmann.com

SCOTT CAO VIOLINS

Campbell, CA 95008
408-378-3665; fax: 408-257-3659
scottcaoviolins.com

SCOTT’S HIGHLAND SERVICES
London, ON N5V 3G5 Canada
519-453-0892; fax; 519-453-6303
scottshighland.com

SE ELECTRONICS

Rohnert Park, CA 94928
617-623-5581; fax: 617-623-5857
seelectronics.com

SEALE KEYWORKS
Franklin, TN 37064
615-370-8300
sealekeyworks.com

SEYMOUR DUNCAN

5427 HOLLISTER AVE.
SANTA BARBARA, CA 93111
805-964-9610; FAX: 805-964-9749

SEYMOURDUNCAN.COM

SEEMINGLY OBVIOUS
Fairfax, VA 22031
703-652-8466
guitarjacket.com

SEK’D AMERICA

Santa Rosa, CA 95401
707-566-2105; fax: 707-566-2106
ucik.com

SELENIUM LOUDSPEAKERS
Redondo Beach, CA 90277
562-921-5138; fax: 562-921-5128
seleniumloudspeakers.com

JHER MUIC €O,

SHER MUSIC CO.

P.0. BOX 445
PETALUMA, CA 94953
800-444-7437; FAX: 707-763-2038
o e
SHERMUSIC.COM

The finest in jazz and Latin
music books, including the
new Real Book series, the
Real Easy Books, and Mark
Levine's best-selling jazz
piano and jazz theory
books.

&

SHAWNEE MUSIC

1107 17TH AVE. SOUTH
NASHVILLE, TN 37212
800-962-8584; FAX: 800-971-4310

SHAWNEEPRESS.COM

SELLMARK ELECTRONICS
Palm Coast, FL 32164
386-447-8878; fax: 386-447-8575
sellmarkelectronics.com

HENRI SELMER PARIS

Paris 75011 France
33-149238740; fax: 33-143572495
selmer.fr

SELTRON COMPONENTS
County Durham DH8 7PW UK
01207 588600; fax: 01207 588533

LOTHAR SEMMLINGER
Baiersdorf 91083 Germany
lothar-semmlinger.de

SENNHEISER
Old Lyme, CT 06371
860-434-9190; fax: 860-434-1759

sennheiserusa.com

SHUBB CAPOS

578 MARTIN AVE.
ROHNERT PARK, CA 94928
707-843-4068: FAX: 707-8434069

SHUBB.COM

Since 1974, Shubb Capos
has offered unique solutions
for musician’s needs.

’Muzm};o?a»

SIERRA GUITARS

P.0. BOX 63366
N. CHARLESTON, SC 29419
800-845-1922; 843-745-8502

SIERRAGUITARS.NET

Inspired by the Sierra Nevada
Mountains, Sierra Guitars utilizes
high-quality materials and origi-

nal, cutting-edge design tech-

niques, resulting in a clean,
earthy acoustic tone.

SENSAPHONICS HEARING CONSERVATION
Chicago, IL 60622

312-432-1714; fax: 312-432-1738
sensaphonics.com

SEPI GROUP (ACCUTRONICS/EBTECH)
Cary, IL 60013

847-639-4723; fax: 847-639-4723
sepigroup.com

SERATO AUDIO RESEARCH
Auckland 1142 New Zealand
64-93794944; fax: 64-93794945
serato.com

SEXAUER WOODWORK & DESIGN
Petaluma, CA 94952

707-782-1044

sexauerluthier.com

SF MODEL

South San Francisco, CA 94080
650-871-2889; fax: 650-871-2869
sfmodels.net

SHAKER MICROPHONE

Queen Creek, AZ 85242
480-987-8456; fax: 480-987-8456
shakermicrophone.net

SHARKTOOTH CROSSOVER PICK
Santa Ana, CA 92711
714-663-0071
strum-n-comfort.com

SHOUDA INTERNATIONAL USA
El Monte, CA 91733
626-350-3800; fax: 626-350-1101

SHOUTMEDIA

Traverse City, Ml 49684
887-846-0767; fax: 877-846-0767
shoutmedia.com

SHOW SOLUTIONS

Azusa, CA 91702

626-969-3638; fax: 626-334-0226
showsolutions.biz

SHURE

Niles, IL 60714

847-600-2000; fax: 847-600-1212
shure.com

SIBELIUS SOFTWARE

Walnut Creek, CA 94596
888-474-2354; fax: 925-280-0008
sibelius.com

SHS AUDIO

Indianapolis, IN 46217
317-780-0454; fax: 317-780-0677
shsaudio.com

SILKYN ELECTRONICS
Seattle, WA 98125
425-273-5900
silkyn.com

SIMBA PRODUCTS

Nashville, TN 37217
615-366-9007; fax: 615-366-9007
simbaproducts.com

SINOMAN MUSIC

Markham, ON L3R 3x2 Canada
905-470-8188; fax: 905-470-8139
sinomanmusic.com

SIR CHARLES BLUES LAB

Los Angeles, CA 90046
323-512-2977; fax: 801-681-8483
blueslab.org
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CAPOS

SKB

Orange, CA 92867
714-637-1252; fax: 714-283-0425
skbcases.com

SKP PRO AUDIO

Doral, FL 33172

305-436-8019; fax: 305-436-8044
skpaudio.com

SKYDOG PRODUCTIONS
Hermosa Beach, CA 90254
310-798-5710; fax: 310-798-0741

SKYWYRE ELECTRONICS
Oklahoma City, OK 73120
405-722-0077; fax: 405-752-8377
gofootloose.net

SLAPPA DISTRIBUTION
Charlotte, NC 28210
888-575-2772
slappa.com

SLAPSTIK

Sherman Oaks, CA 91423
818-907-7413; fax: 818-392-8682
theslapstick.com

SLIDER STRAPS

Anderson, IN 46016

800-237-7419; fax: 1-765-641-1205
slider-straps.com

SLS LOUDSPEAKERS

Ozark, MO 65721

417-883-4549; fax: 417-883-2723
slsaudio.com

SM PRO AUDIO
Melbourne, VIC 3189 Australia
smproaudio.com

SMG PUBLICATIONS
Santa Barbara, CA 93111
805-967-7779; fax: 805-967-7779

SMITH DRUMS
Bridgeport, CT 06608
877-553-7867
smithdrums.com

SNOW STRINGED INSTRUMENTS
Flushing, NY 11354

718-353-7402; fax: 718-353-7854
snowviolin.com

SOLDANO CUSTOM AMPLIFICATION
Seattle, WA 98199

206-781-4636; fax: 206-781-5173
soldano.com

SOLID STAND

Omaha, NE 68127
800-257-8263; fax: 402-339-4528
solidstand.com

SOLID STATE LOGIC

New York, NY 10036
212-315-1111; fax: 212-315-0251
solid-state-logic.com

SOLOWAY GUITARS
Portland, OR 97217
503-977-2727
solowayguitars.com

SONARE WINDS

Maynard, MA 01754
978-461-6111; fax: 978-461-6155
sonarewinds.com

SONG DEX
Portland, OR 97266
503-777-9515,; fax: 503-777-0137

SONIC MACHINE FACTORY
Newport Beach, CA 92660
714-206-8620; fax: 949-548-2110

SONIC NETWORK

Somerville, MA 02143
617-718-0202; fax: 617-718-0227
sonicimplants.com

SONIC REALITY

Sunrise, FL 33323

954-846-9409; fax: 954-835-0229
sonicreality.com

SONORA INTERNATIONAL
Bellerose, NY 11426
718-343-8700; fax: 718-343-7979
sonorastrings.com

SONY ELECTRONICS

Park Ridge, NJ 07656
201-930-1000; fax: 201-358-4907
sony.com/professional

SOUND BACK

Van Nuys, CA 91412
818-894-0535; fax: 818-894-6516
soundback.com

SOUND BARRIER

Miami, FL 33166

305-594-3929; fax: 305-594-0969
soundbarrier.com

SOUND ENHANCEMENT PRODUCTS
Cary, IL 60013

847-639-4646; fax: 847-639-4723
soundenhancements.com

SOUND ENHANCER

The Woodlands, TX 77380
281-367-4561; fax: 281-681-0475
soundenhancer.com

SOUND INNOVATIONS

Ventura, CA 93001
805-641-0363; fax: 805-641-3274
soundinnovationslic.com

SOUND TO EARTH

Logan, MT 59741

406-284-4390; fax: 406-284-4413
soundtoearth.com

SOUNDCRAFT

Northridge, CA 91329
818-894-8850; fax: 818-830-1220
soundcraft.com

SOUNDTOYS

Burlington, VT 05401
802-951-9700; fax: 802-951-9799
soundtoys.com

SOUNDTRACK USA

Miami, FL 33178

305-593-1669; fax: 305-593-6995
soundtrackusa.com

SOURCE AUDIO
Woburn, MA 01801
781-932-8080
sourseaudio.net

SPANWAY IMPORTS

Sanger, TX 76266

940-458-7267; fax: 940-458-7367
stonebirds.com

SPARROW GUITARS

Vancouver, BC V6A 4J3 Canada
866-577-2776; fax: 604-253-3008
sparrowguitars.com

SPAUN DRUM CO.

Chino, CA 91710

909-364-0100; fax: 909-364-0199
spaundrums.com

SPECTOR DESIGN

Saugerties, NY 12477
845-246-1385; fax: 845-246-0833
spectorbass.com

SPECTRAFLEX

Defuniak Springs, FL 32433
850-892-3233; fax: 850-892-3900
spectraflex.com

SPECTRASONICS
Burbank, CA 91510
818-955-8481; fax: 818-955-8613
spectrasonics.net

SPERZEL

Cleveland, OH 44135
216-281-6868; fax: 216-281-6810
sperzel.com

SQUAREBEAT DRUMSTICKS
Linden, CA 95236
209-887-9431
squarebeatsticks.com

ST. LOUIS MUSIC

Saint Louis, MO 63114
314-429-3439; fax: 866-587-2263
stlouismusic.com

STAGE MUSIC

Raleigh, NC 27606
919-828-7652; fax: 919-834-4295
pedalsnake.com

STAGE NINJA

Indianapolis, IN 46204
917-829-1506; fax: 317-829-1511
stageninja.net

STANDBACK (TRIAD PRODUCTS)
Germantown, MD 20874
301-524-9939; fax: 301-590-0984
standback.net

STANTON MAGNETICS
Hollywood, FL 33312
954-316-1500; fax: 954-316-1590
stantondj.com

STARR LABS

San Diego, CA 92126
858-271-9827; fax: 858-271-9844
starrlabs.com

STASH PICKS

Simi Valley, CA 93065
805-578-2305; fax: 805-578-9740
stashpicks.com

STARTECH INTERNATIONAL
Sacromento, CA 95821
916-488-3480; fax: 916-489-9052
startech-intl.com

Play in tune.

¢ shubb®@shubb.com

Revitalize
Your Love For Music

www.jodyjazz.com
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STEIGERMAN MUSIC CORP.
San Diego, CA 92108
888-651-8119
steigerman.com

STEINBERG MEDIA TECH.
Hamburg 22143 Germany
49-40210350; fax: 49-4021035300
steinberg.net

STELLAR INTERNATIONAL MUSIC
Fullerton, CA 92835
714-680-3058; fax: 714-441-0826

STELLARTONE
Ashland, OR 97520
541-779-8663
stellartone.com

STEPHI

Montreal, Quebec H2H 171 Canada
514-528-0216; fax: 514-528-1953
stephaccessories.com

STICK ENTERPRISES

Woodland Hills, CA 91367
818-884-2001; fax: 818-883-0668
stick.com

STONEBRIDGE GUITARS

Barrie, ON L4M 5A5 Canada
705-728-7571; fax: 705-728-0301
stonebridgeguitars.com

STORCASE TECHNOLOGY
Fountain Valley, CA 92708
714-438-1850; fax: 714-438-1847
storcase.com

smart &=y

GIFTS KEEP

ON GIVING

STORM MUSIC TECH.
Cleveland, OH 44116
440-846-0098; fax: 440-846-1455
indiestormguitars.com

STORY & CLARK PIANOS
Seneca, PA 16346
800-247-6557
storyandclark.com

STRING LETTER PUBLISHING
San Anselmo, CA 94979
415-485-6946; fax: 415-485-0831
stringletter.com

STRING MASTERS CUSTOM SHOP
Poway, CA 92064

858-679-9442; fax: 858-679-9424
stringmasters.com

STRING SWING, INC.

Ontario, WI 54651

608-435-6628; fax: 608-435-6120
stringswing.com

STRUM-N-COMFORT PICKS
Santa Ana, CA 92711
714-663-0071
strum-n-comfort.com

STRUNAL AMERICA
Mountainside, NJ 07092
908-301-1366; fax: 908-301-1367
strunal.com

STUART SPECTOR DESIGN
Saugerties, NY 12477
845-246-1385; fax: 845-246-0833
spectorbass.com

Carol Wilbur, Pender’s Music; Carrollton, Texas

he gifts we carry are consistent sellers throughout the

year. Teachers need to refill their prize boxes, and
band directors need to reward their students for going to
All-State. The thing about gifts is they’re almost always a
personal type of reward. When you deal with large gift
vendors, they have done the market research for you, so

you can get a huge variety with just one or two accounts.
These are some general tips:

e Don’t carry junk. Don’t be a dime store. There is a differ-
ence between junk and defective product. Every gift com-

pany I've worked with replaces defective product without

question.

* When customers ask for your opinion, be honest.
Even if it's going to cost you $10 or $15 selling them a
cheaper item. It adds a personal touch to business that

people remember.

* Even in slow times, carry some gifts. That will give

you the reputation of being someone customers can count
on when they need a gift.
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STUDER

Northridge, CA 91329
818-894-8850; fax: 818-830-1220
studer.ch

SUBMERSIBLE MUSIC
Seattle, WA 98104
drumcore.com

SUHR GUITARS

Lake Elsinore, CA 92530
951-471-2334; fax: 951-471-2557
suhrguitars.com

SUMMIT AUDIO

Gardnerville, NV 89410
775-782-8838; fax: 775-782-8350
summitaudio.com

SUNLITE INDUSTRIAL

El Monte, CA 91733
626-448-8018; fax: 626-448-9078
sunlitedrum.com

SUPER-SENSITIVE MUSICAL STRING CO.

Sarasota, FL 34240
941-371-0016; fax: 941-341-0556
supersensitive..com

SUPERSCOPE TECHNOLOGIES
Geneva, IL 60134

630-232-8900; fax: 630-232-8905
superscopetechnologies.com

SURINE ELECTRIC BASSES
Denver, CO 80206
303-388-3956; fax: 303-388-3956
surinebasses.com

SURROUND PROFESSIONAL
New York, NY 10016
surroundpro.com

SUZUKI

Santee, CA 92072

619-873-2000; fax: 619-873-1999
suzukimusic.com

SWITCHMUSIC.COM
La Mirada, CA 90638
562-404-9777
switchmusic.com

SYMETRIX

Mountlake Terrace, WA 98043
425-778-7728; fax: 425-778-7727
symetrixaudio.com

SYNCHRONICS
Memphis, TN 38120
synchronics.com

SYNFUL

Boulder, CO 80304
303-786-7619
synful.com

SYNTHAX

Boardman, OH 44512
330-259-0308; fax: 330-259-0315
synthax.com

TACKETT ENTERPRISES
Vacaville, CA 95688
209-221-2426
takslyd.com

TAILGATOR
Amesbury, MA 01913
978-270-3193
lasermetronome.com

TALOOSE GROUP
408-221-3277
powerwristbuilders.com

TALOS INSTRUMENTS
703-764-7005
musictechnology.com

TANGLEWOOD GUITARS

Dorval, Quebec HI9S 1A9 Canada
514-780-2073; fax: 514-780-2111
tanglewoodguitars.com

TANNOY NORTH AMERICA
Kitchener, ON N2M 5E1 Canada
519-745-1158; fax: 519-745-2364
tannoy.com

TASCAM

Montebello, CA 90640
323-726-0303; fax: 323-727-7635
tascam.com

TAYE DRUMS

Chino, CA 91710

909-628-9589; fax: 909-628-1799
tayedrums.com

TAYLOR GUITARS

El Cajon, CA 92020
619-258-1207; fax: 619-258-3797
taylorguitars.com

T.C. GROUP

Kitchener, ON N2M 5E1 Canada
579-745-1158; fax: 519-745-2364
tcgroup-americas.com

TCH

Buffalo, NY 14206

416-299-0089; fax: 716-892-4302
tchweb.com

TECH 21

Clifton, NJ 07012

973-777-6996; fax: 973-777-9899
tech2lnyc.com

TECHNICAL PRO
Brooklyn, NY 11220
888-842-6277
tpro.com

TECHNICS MUSICAL INSTS.
Secaucus, NJ 07094
201-271-3348; fax: 201-348-7484
technics1210.com

TECHNOTE AMERICA

Tampa, FL 33610

813-630-5003; fax: 813-630-5001
technotemusic.com

TED BREWER VIOLINS

Lincoln LN2 1BD UK
44-01522525161; fax: 44-1552874898
tedbrewerviolins.com

TELEFUNKEN NORTH AMERICA
South Windsor, CT 06074
860-882-5919; fax: 860-882-5980
telefunkenusa.com

TELEX COMMUNICATIONS
Burnsville, MN 55337
952-884-4051; fax: 952-884-0043
telex.com



TEUFFEL

Neu Ulm D-89233 Germany
49-7307961716
teuffel.com

TEXTRON FINANCIAL CORP.
Irvine, CA 92618

888-600-4933; fax: 714-388-3680
textronfinancial.com

THAT CORP.

Milford MA 01757

508-478-9200; fax: 508-478-0990
thatcorp.com

THAYERS NATURAL VOCAL CARE
Westport, CT 06881

203-226-0940; fax: 203-227-8183
thayers.com

THD ELECTRONICS

Seattle, WA 98119
206-781-5500; fax: 206-781-5508
thdelectronics.com

THEO WANNE MOUTHPIECES
Bellingham, WA 98229
theowanne.com

THG KNOBS

Sherman Oaks, CA 91411
818-438-7826
thgknobs.com

THINGS ARE BEAUTIFUL
Walnut, CA 91789

909-468-5081; fax: 909-468-5082
thingsarebeautiful.com

THINKWARE

Bellingham, WA 98226
360-594-4275; fax: 360-594-4272
rolandsystemsgroup.com

TIMBERLINE GUITARS

Poway, CA 92064

800-717-9952; fax: 858-679-9051
timberlineguitars.com

TIMBRE TONEWOOD

Nanoose Bay, BC VOP 9J9 Canada
250-468-0255; fax: 250-468-0245
timbretone.com

TREGAN

TREGAN GUITARS

97A BRIM BLVD.
CHAMBERSBURG, PA 17201
877-262-0018; FAX: 717-263-5038

TREGANGUITARS.COM

Tregan Guitars offers unique elec-
tric guitars and basses for sale
through music retailers under the
Tregan Guitars brand name.

TIMES SQUARE LIGHTING
Stony Point, NY 10980
845-947-3034; fax: 845-947-3047
tslight.com

TKL PRODUCTS

Qilville, VA 23129

804-749-8300; fax: 804-749-3442
tkl.com

.}TRI

TRI-TECHNICAL
SYSTEMS

3162 CEDAR CREST RIDGE
DUBUQUE, IA 52003
800-670-1736; FAX: 563-556-0405

** ** **k **k *

TECHNOLOGY4RETAILERS.COM

Tri-Technical Systems offers the
music retailer a complete POS and
business software application with

an integrated e-commerce suite.
AlMsi, combined with Active-e, is

a complete software solution.

TOADWORKS

Spokane, WA 99205
415-462-5539; fax: 708-570-8303
toadworksusa.com

TODARO’S MUSIC

Lansdowne, PA 19050
610-623-3555; fax: 610-690-0283
worldfrets.com

TOLITO MUSIQUE
Marcel, Metz 57000 France
tolito.com

TONE TUBBY

San Rafael, CA 94903
415-479-2124; fax: 415-479-2132
tonetubby.com

TONEGEAR

Brooklyn, NY 11231
888-258-0898
thestringcleaner.com

TONELUX DESIGNS
Woodbridge, VA 22192
973-728-2425; fax: 973-728-2931
tonelux.com

TONEPROS

Oakdale, CA 95361
209-848-4966; fax: 209-848-1365
tonepros.com

TONIUM
Stockholm 10460 Sweden
pacemaker.com

TONEWORKS

Melville, NY 11747

631-390-6500; fax: 631-390-6501
korg.com

TOP HAT AMP. AND DISTRIBUTION
Anaheim, CA 92801

919-762-9688

tophatamps.com

TORNAVOZ MUSIC

Santa Monica, CA 90404
310-586-1180; fax: 310-586-1181
tornavozmusic.com

TRAF GROUP, INC.
Lawrenceville, NJ 08648
trafgroup.org

TOTAL BRAND DELIVERY
Camarillo, CA 93012
818-883-8111; fax: 818-887-8877
totalbranddelivery.com

TOWNA4KIDS
Redmond, WA 98073
town4kids.com

TRADITION GUITARS

Tullahoma, TN 37388
931-455-6873; fax: 931-455-7434
traditionguitars.com

TRANS AUDIO GROUP

Las Vegas, NV 89128
702-365-5155; fax: 702-365-5145
transaudiogroup.com

TRAVELER GUITAR

Redlands, CA 92373
909-307-2626; fax: 909-307-2628
travelerguitar.com

TRAX DISTRIBUTORS

Lake Balboa, CA 91406
818-902-0619; fax: 818-902-2126
traxdist.com

TREEWORKS CHIMES

Nashville, TN 37203
615-780-2641; fax: 615-780-9911
treeworkschimes.com

TRIAD MAGNETICS

Corona, CA 92883
951-277-0757; fax: 951-277-2757
triadmagnetics.com

TRICK PERCUSSION PRODUCTS
Schaumburg, IL 60173
847-519-9911; fax: 847-519-1979
trickdrums.com

TRILLIAN GUITARS

Katy, TX 77450

713-703-5911; fax: 281-647-9254
trillianguitars.com

TRIPLETT HARPS/UKIYO UKULELES
San Luis Obispo, CA. 93401
866-831-5478; fax: 805-544-2777
triplettharps.com

TROPICAL MUSIC & PRO AUDIO
Miami, FL 33143

305-740-7454; fax: 305-740-7456
tropicalmusic.com

TRUE SYSTEMS

Tucson, AZ 85710

520-721-2735; fax: 520-722-4057
true-systems.com

TRUELINE DRUMSTICKS
Northfield Falls, VT 05664
802-485-4900; fax: 802-485-7800
truelinedrumsticks.com

JAMES TRUSSART CUSTOM GUITARS
Los Angeles, CA 90026

213-989-1554

jamestrussart.com

TRUTH CUSTOM DRUMS
Beaverton, OR 97008
503-641-4050; fax: 503-336-4455
truthdrums.com

TRX CYMBALS

Studio City, CA 91604
818-753-1310; fax: 818-753-1313
trxcymbals.com

TUBE-TECH

Alta Loma, CA 91737
909-948-0997; fax: 909-466-9799
tube-tech.com

If your customers have these

They'll want this!

It's the Best Lip Balm out there!

Chep

For Musicians with Lips

America's Premier Guitar & Bass Parts Su

*easy to install
*nodilling, no routing

alocks in two seconds

Send $4 U.S. for COLOR CATALOG
13027 Brittmoore Park Drive, Houston, Texas 77041
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TV JONES

Poulsbo, WA 98370
360-779-4002; fax: 360-779-1606
tvjones.com

TYCOON PERCUSSION

Chino, CA 91710

909-393-5555; fax: 909-393-5500
tycoonpercussion.com

TYLER RETAIL SYSTEMS
Clearwater, FL 33764
727-536-5588; fax: 727-532-6179
tylernet.com

U.S. BAND & ORCHESTRA SUPPLIES
St. Louis, MO 63114

314-429-3439; fax: 886-587-2263
usbandsupplies.com

U.S. MASTERS GUITAR WORKS
Middleton, WI 53562
608-836-5505; fax: 608-836-6530
usmasters.com

U.S. MUSIC

Mundelein, IL 60060
847-949-0444; fax: 847-949-8444
usmusiccorp.com

U.S. REGULATION BUGLE

Long Island, NY 11743
888-549-4108; fax: 631-423-6550
usregulationbugle.com

ULEAD SYSTEMS

Irvine, CA 92618

310-896-6388; fax: 310-512-6408
ulead.com

ULTIMATE EARS

Irvine, CA 92618

949-502-8343; fax: 949-502-8379
ultimateears.com

ULTIMATE SOUND BANK
Paris 75011 France
ultimatesoundbank.com

ULTIMATE SUPPORT SYSTEMS
Loveland, CO 80538
970-776-1927; fax: 970-776-1941
ultimatesupport.com

ULTRACASE

Anaheim, CA 92806
714-632-7343; fax: 714-632-7770
ultracase.com

ULTRASONE

Wildomar, CA 92595
951-678-9091; fax: 951-678-9036
ultrasone.com

UNI-PAR LIGHTING

Paducah, KY 42003
888-277-7844; fax: 270-898-8932
unipar.com

UNIGRIP DRUMSTICKS
Burbank, CA 91506
818-840-0280; fax: 818-841-5088
unigrip.net

UNITEC PRODUCTS
Canton, OH 44710
800-782-3296
unitecproducts.com

UNIVERSAL AUDIO

Scotts Valley, CA 95066
831-866-3737; fax: 831-461-1550
uaudio.com
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UNIVERSAL PERCUSSION
Columbiana, OH 44408
330-482-5750; fax: 330-482-5760
universalpercussion.com

UNK GUITAR

Tom Rivers, NJ 08753
732-286-2333; fax: 888-865-4877
unkguitars.com

UNO GUITARS

Tempe, AZ 85282

480-820-3644; fax: 480-820-3644
unoguitars.com

US MUSIC CORP

Mundelein, IL 60060
847-949-0444; fax: 847-949-8444
usmusiccorp.com

V2GO TECHNOLOGY

South ElImonte, CA 91733
626-582-8098; fax: 626-582-8908
v2gotech.com

VALUETONE MUSICAL SUPPLY
Irwindale, CA 91706
626-856-0889; fax: 626-869-0235

VAN WINTER DESIGN
Woodland Hills, CA 91367
818-883-1252
vanwinter.com

VATER PERCUSSION

Holbrook, MA 02343
781-767-1877; fax: 781-767-0010
vater.com

VAUGHNCRAFT PERCUSSION
Baldwin City, KS 66006
785-594-6776; fax: 785-594-6777
vaughncraft.com

VEILLETTE GUITARS
Woodstock, NY 12498
845-679-6154; fax: 845-679-6154
veilletteguitars.com

VERITAS INSTRUMENT RENTAL
Seminole, FL 33772
727-320-8626; fax: 800-446-9317
veritas-online.com

VHT AMPLIFICATION
Burbank, CA 91502
818-846-4000; fax: 818-840-4040

vhtamp.com

VIC FIRTH

65 SPRAGUE ST.

BOSTON, MA 02136
617-364-6869; FAX: 617-364-2571
e )
VICFIRTH.COM

VICTORIA AMPLIFIER

Naperville, IL 60564
630-820-6400; fax: 630-527-2221
victoriaamp.com

VILLEX

La Palma, CA 90623
714-933 0510
villex.com

VINPOWER

Alhambra, CA 91803
800-707-4748; fax: 626-282-6690
vinpowerdigital.com

VINTIQUE
Bergenfield, NJ 07621
201-926-0636
vintique.com

VIOLET AUDIO
Moorabbin, Melbourne, VIC 3189 Australia
violetaudio.com

VIPER ELECTRIC VIOLIN
Port Washington, NY 11050
516-767-6677
woodviolins.com

VIRTUOSOWORKS

Greensboro, NC 27401
336-275-2994; fax: 336-275-9654
notionmusic.com

VISCOUNT

Falmouth, MA 02541
508-457-6771; fax: 508-457-6772
galileomusic.com

VISCOUNT CHURCH ORGANS
Big Fork, MT 59911
406-982-3354; fax: 406-982-3383
viscount-organs.com

VISIOSONIC

Clearwater, FL 33755
727-799-3828; fax: 727-799-2747
visiosonic.com

VISUAL SOUND

Spring Hill, TN 37174
931-487-9001; fax: 931-487-9922
visualsound.net

VJ RENDANO WHOLESALE MUSIC
Cleveland, OH 44103

216-881-0599; fax: 216-432-3642
vjrendano.com

VOCALBOOTH.COM

Bend, OR 97708

541-330-6045; fax: 801-659-2475
vocalbooth.com

VOCOPRO

La Verne, CA 91750
909-593-8893; fax: 909-593-8890
vocopro.com

VOLCANO

Ocean View, HI 96737
808-929-9738
volcanopercussion.com

VOODOO LAB

Santa Rosa, CA 95403
707-545-0600; fax: 707-545-9777
voodoolab.com

VOX AMPLIFICATION

Melville, NY 11747
631-390-6868; fax: 631-390-6869
voxamps.com

WALKER LABS
San Bernardino, CA 92413
walker-labs.com

WALLACHER GUITAR HANGERS
Ventura, CA 93003
wallacher.com

WALTER PIANO CO.
Elkhart, IN 46514
574-266-0615; fax: 574-266-0889

WALTONS MUSIC

Chapel Hill, NC 27517
919-929-1330; fax: 919-929-2232
waltonsmusic.com

WARRIOR GUITAR

Rossville, GA 30741
706-891-3009; fax: 706-891-3935
warriorinstruments.com

WHACKY MUSIC

2085 MOUNTAIN ROAD
SEDONA, AZ 86336
928-282-3860; FAX: 928-282-3877
o
BOOMWHACKERS.COM

WARWICK

Heborn, KY 41048
859-817-7100; fax: 859-817-7150
hansermg.com

WATER VIOLET BOWS
Lancaster, PA 17601
717-892-3757; fax: 717-892-3758
watervioletbows.com

WASHBURN

Mundelein, IL, 60060
847-949-0444; fax: 847-949-8444
washburn.com

WATTGRINDER ENGINEERING
Rohnert Park, CA 94928
707-586-1155; fax: 707-585-7961
wattgrinder.com

WAVE ARTS

Arlington, MA 02474
781-646-3794; fax: 781-646-7190
wavearts.com

WAVE DISTRIBUTION

Milford, NJ 07480

973-728-2425; fax: 973-728-2931
wavedistribution.com

WAVEMACHINE LABS

Chicago, IL 60607
312-242-1773; fax: 312-226-8801
drumagog.com

WAVES

Knoxville, TN 37912
865-909-9200; fax: 865-909-9245
waves.com

WAY OUT WARE

Pismo Beach, CA 93449
805-773-7952; fax: 239-543-5874
wayoutware.com

WD MUSIC PRODUCTS

North Fort Myers, FL 33903
239-656-4337; fax: 239-337-4842
wdmusic.com

WEBER FINE ACOUSTIC
Manhattan, MT 59741
888-886-7598
soundtoearth.com
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WEBONLYPIANO.COM
Hollywood, CA 90028
323-962-3456
webonlypiano.com

WECHTER GUITARS

Paw Paw, MI 49079
269-657-3479; fax: 269-657-5608
wechterguitars.com

WEDGIE

Morgan Hill, CA 95037
408-779-3845; fax: 408-465-2117
wedgie.com

WELTMEISTER
Nephi, UT 84648
weltmeisteronline.com

WENZEL MEINL
Geretsried D-82538 Germany
meinl-weston.com

WERIL

Lake Geneva, WI 5147
800-558-9416; fax: 262-248-7953
werilusa.com

WEST COAST STRING INSTRUMENTS
Arcadia, CA 91006

626-599-8202; fax: 626-599-8272
westcoaststring.com

WESTHEIMER

Northbrook, IL 60062
847-498-6491; fax: 847-498--5370
westheimercorp.com

WESTONE LABORATORIES
Colorado Springs, CO 80906
719-540-9333; fax: 719-540-9183
westone.com/music

WEXLER MUSIC CO.
Scottsdale, AZ 85260
480-675-8888; fax: 480-675-8900
wexlermusic.com

WHEATWARE
Lake Forest, CA 92630
wheatware.com

WYMAN PIANO

P.0. BOX 506
COLUSA, CA 95932
513-543-0909; FAX: 206-350-7912

WYMANPIANO.COM

Wyman offers a full line of acoustic

grand and vertical pianos, as well as
Orla digital pianos and accessories, all
exquisite pianos of quality and value.

WHIRLWIND

Rochester, NY 14612
585-663-8820; fax: 585-865-8930
whirlwindusa.com

WILCOM LEASING
Rutherfordton, NC 28139
800-294-3984
pianosuperstore.us

SOLATION.

314-845-7667
extremeheadphones.com

Pertect headphone An axcellent cholce for
for serious musicians projact studios, personal
and studio engineers. audio, and travel. Using
Ultra-fidality high input passive isolation technology,
gﬁﬁ?wml ki this headphana eliminates
mmm {into 25 dB8 of surrounding
Il-u_'n n‘iui‘nphnnﬂl - ambiant sound.

Music Products
Designed in the UK

SONUUS

Take your favorite guitar in a new direction
with the GZM™ Universal
Guitar-to-MIDI Converter

Vimit our YouTube Channel
whianw . youtube.com/sonuusmusic

Universal Guitar-to-MIDI Converter

NOTATE « PERFORM * RECORD & CREATE * TUNE

SoONUUS

peterson

BTRONE TUNERS

WA . B ORUU S . OO

MAY 2009 | MUSIC INC. | 83



ALLIANCE OF INDEPENDENT MUSIC

MERCHANTS (AIMM)
610-640-1700; fax: 610-640-1279
musicmerchants.com

AUDIO ENGINEERING SOCIETY (AES)

212-661-8528; fax: 212-682-0477
aes.org

THE BOB MOOG FOUNDATION FOR

ELECTRONIC MUSIC
828-215-8414; fax: 828-683-0101
moogfoundation.org

CONFEDERATION OF EUROPEAN
MUSIC INDUSTRIES
49-6119545886; fax: 49-6119545885
cafim.org

DRUMS CORPS INTERNATIONAL
317-275-1212; fax: 317-713-0690
dci.org

GUITAR AND ACCESSORIES
MARKETING ASSOCIATION (GAMA)
212-795-3630; fax: 212-795-3630
discoverguitar.com

GUITARS IN THE CLASSROOM
858-755-2239
guitarsintheclassroom.com

HEARING EDUCATION AND

AWARENESS FOR ROCKERS (HEAR.)

415-409-3277
hearnet.com

HOUSE EAR INSTITUTE
213-483-4431; fax: 213-483-8789
hei.org

INTERNATIONAL BAND AND
ORCHESTRAL PRODUCTS

ASSOCIATION (NABIM)
866-496-8742; fax: 718-274-3214
nabim.org

INTERNATIONAL MUSIC PRODUCTS

ASSOCIATION (NAMM)
760-438-8001; fax: 760-438-7327
namm.org

WILKINS GUITAR

Van Nuys, CA 91406
818-909-7310; fax: 818-909-7439
wilkinsguitars.com

WILKERSON ULTIMATE SAX MOUTHPIECES
Covina, CA 91723

626-966-6763

wilkersonultimate.com
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ASSOCIATIONS

INTERNATIONAL MUSIC SOFTWARE
TRADE ASSOCIATOIN (IMSTA)
416-789-6849; fax: 416-789-1667
imsta.org

JOHN LENNON EDUCATIONAL
TOUR BUS

212-873-9300; fax: 212-579-4320
lennonbus.org

MESSE FRANKFURT
49 69 75 75-0; fax: 49 69 75 75-64 33
messefrankfurt.com

MIDI MANUFACTURER'S
ASSOCIATION (MMA)
714-736-9774; fax: 714-736-9775
midi.org

THE MIDWEST CLINIC
847-424-4163; fax: 847-424-5185
midwestclinic.org

MUSEUM OF MAKING MUSIC
760-438-5996; fax: 760-438-8964

museumofmakingmusic.org

MUSIC DISTRIBUTORS
ASSOCIATION (MDA)
972-233-9107; fax: 972-490-4219
musicdistributors.org

MUSIC FOR ALL FOUNDATION
800-848-2263; fax: 317-524-6200
music-for-all.org

MUSIC INDUSTRIES
ASSOCIATION OF CANADA
(MIAC)

416-490-1871; fax: 877-809-8600
miac.net

MUSIC MAGAZINE PUBLISHERS
ASSOCIATION (MMPA)
423-822-7910; fax: 423-822-7604
musicmags.net

MUSIC TEACHERS NATIONAL

ASSOCIATION (MTNA)
513-421-1420; fax: 513-421-2503
mtna.org

WILLIAM KRITZBERG GUITARS
Yorba Linda, CA 92886
714-777-6597; fax: 714-777-5152
wdkguitars.net

WILLIS MUSIC

Milwaukee, WI 53213
414-774-3630; fax: 414-774-3259
halleonard.com

MUSICAL INSTRUMENT
TECHNICIANS ASSOCIATION (MITA)
800-942-7870

mitatechs.com

MUSICARES
310-392-3777
musicares.com

NATIONAL ASSOCIATION FOR
MUSIC EDUCATION (MENC)
703-860-4000; fax: 703-860-1531
menc.com

NATIONAL ASSOCIATION OF SCHOOL
MUSIC DEALERS (NASMD)
972-233-9107; fax: 972-490-4219
nasmd.com

NATIONAL PIANO FOUNDATION
972-625-0110; fax: 972-625-0110
pianonet.com

NATIONAL PIANO TRAVELERS
ASSOCIATION (NPTA)
602-942-5800; fax: 602-942-9721
pianotravelers.com

PERCUSSION MARKETING COUNCIL
440-582-7006; fax: 440-230-1346
playdrums.com

PERCUSSIVE ARTS SOCIETY (PAS)
317-974-4488; fax: 317-974-4499
pas.org

PIANO TECHNICIANS GUILD (PTG)
913-432-9975; fax: 913-432-9986
ptg.org

THE RECORDING ACADEMY
310-392-3777; fax: 310-399-3090
grammy.com

RETAIL PRINT MUSIC DEALERS
ASSOCIATION (RPMDA)
972-233-9107; fax: 972-490-4219
printmusic.org

THE TECHNOLOGY INSTITUTE FOR

MUSIC EDUCATION (TI-ME)
617-747-2816
ti-me.org

WILSON GUITAR VENTURES
Issaquah, WA 98027
425-391-6446; fax: 425-391-6446
wilsonguitarventures.com

WINFALL MUSIC DISTRIBUTORS
South Plainfield, NJ 07080
800-262-8742; fax: 908-757-6327
winfallmusic.com

WINKLER WOODS
Honolulu, HI 96819
808-833-0871; fax: 808-443-0157
winklerwoods.com

WIZARD AMPS

Cornwall, ON K6H 32A Canada
613-938-6750; fax: 613-936-6856
wizardamplification.com

WIRGES PERCUSSION SYSTEMS
Little Rock, AR 72204
501-749-3055; fax: 209-439-3364
percussion-systems.com

WM. REES INSTRUMENTS
Rising Sun, IN 47040
812-438-3032; fax: 812-438-3089
harpsicleharps.com

WOOD VIOLINS

Port Washington, NY 11050
516-767-6677; fax: 516-767-3302
woodviolins.com

WYMAN PIANO CO.

Nashville, TN 37221
615-356-9143; fax: 206-350-7912
wymanpiano.com

WOODNOTE MUSIC

South EI Monte, CA 91733
626-350-1227; fax: 626-350-3816
woodnote-music.com

WORLD DRUMS

Tierra Amarilla, NM 87575
505-588-9086; fax: 610-487-9216
worlddrums.org

WORLD LIBERTY THAILAND
Pharakanong, Bangkok 10260 Thailand
66-27425632; fax: 66-27425653
karuracase.com

WORLD PERCUSSION

Bigfork, MT 59911
406-837-2750; fax: 406-837-2751
worldpercussion.biz

WORLDMAX

Nashville, TN 37217
615-365-3965; fax: 615-365-9850
worldmaxusa.com

WREN CHEST CO.
Seneca, SC 29679
888-909-9736
wrenchest.com

YOUNG CHANG

19060 S. DOMINGUEZ HILLS DRIVE
RANCHO DOMINGUEZ, CA 90220
310-637-2000; FAX: 310-637-2025

YOUNGCHANG.COM



WRIGHTWOOD
Saint Joseph, MI 49085
646-383-1918

YAMAHA CORP. OF AMERICA
Buena Park, CA 90620
714-522-9337; fax: 714-522-9811
yamaha.com

XCEL DRUMSTICKS
Oconomowoc, WI 53066
262-893-9840; fax: 262-593-2189
xceldrumsticks.com

XL SPECIALTY PERCUSSION
Grabill, IN 46741

260-627-8070; fax: 260-627-8077
Xlspec.com

XOTIC GUITARS & EFFECTS
San Fernando, CA 91340
818-367-9593

xotic.com

XPRESENSE

Rockville, MD 20850
240-780-4250; fax: 800-684-8189
Xpresense.com

XYMOX PERCUSSION

Ontario, CA 91761
909-605-1887; fax: 909-605-1818
Xymoxpercussion.com

YAK IMPORTS

New York, NY 10003
866-254-4639; fax: 718-624-7460
yakpak.com

YORKVILLE SOUND INC.
Niagara Falls, NY 14305
716-297-2920; fax: 800-466-9329
yorkville.com

YOUNG CHANG
Rancho Dominguez, CA 90220
310-637-2000; fax: 310-637-2025

ZACHARY VEX EFFECTS
Minneapolis, MN 55416
952-285-9545; fax: 952-285-9546
zvex.com

ZEMAITIS

Tokyo, 101-0045 Japan
81-529539351; fax: 81-529539351

zematits.com

AVEDIS ZILDJIAN CO.

22 LONGWATER DRIVE
NORWELL, MA 02061
781-871-2200; FAX: 781-871-9652

ZILDJIAN.COM

Zildjian is a leading supplier of cymbals
for all types of music. It also offers a
wide range of drumsticks, mallets,
brushes, percussion accessories and
apparel.

ZAOLLA SILVERLINE

Buena Park, CA 90620
714-736-9167; fax: 714-522-4540
zaolla.com

ZETA MUSIC SYSTEMS

Tempe, CA 85281

408-557-5003; fax: 480-557-5007
zetamusic.com

ZINKY ELECTRONICS
Flagstaff, AZ 86003
928-522-0800
zinky.com

ZION GUITARS

Raleigh, NC 27604
919-754-9790; fax: 919-754-8411
zionguitars.com

ZON GUITARS

Redwood City, CA 94063
650-366-3516; fax: 650-366-9996
zonguitars.com

ZUNI CUSTOM GUITARS & AMPLIFIERS
Alto Pass, IL 62905

618-893-4343; fax: 618-893-4343
zuniguitars.com

Looking for better margins?

(A
wy)
R

Denis Wick products
make more profit with less

effort, They consistently sell

closer to their retal prices than the

e

competton while mainmining low costs to you.
Drealers across the LS. and Canada are making margins up to 30%% on
reaclily available Denis Wick products,

To learn how you can make better marging on vour brass products,
contact a DANSR representanve at 888-T07-4455 or email us at

sales(@danst.com.

Products in Demand. Performance by Design.

A

DENIS WICK

L2NDON

] )\\S‘R Neith Amarnican importer = B18 W, Evergreen Ave., Chicago, IL 60642 = BRS-TOT-4455
= LS WL Oenswackusca. com « sakes & dansr.oom
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Print in an On-Demand World

Digital sheet music offers lower inventory requirements
and fast service, but some fear it could be a traffic killer

he trend toward digital distribution and on-demand sheet music printing

gained increased momentum a year ago when Alfred Publishing rolled out its
entry in the digital sheet music download derby. The company’s TotalSheetMusic
joined Hal Leonard’s Sheet Music Direct, FreeHand Systems’ FreeHandMusic and
several other Web sites, such as Musicnotes.com, dedicated to delivering virtual
copies of print music by the sheet — and in other configurations. Altogether,
these services make hundreds of thousands of music titles available at the click of
a mouse and whir of a laser printer.
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On the face of it, it's a boon
for all involved. Music publish-
ers have a new sales channel
with little overhead. Retailers
can reduce their inventories
while being able to access cur-
rent and obscure titles for cus-
tomers, and customers are less
likely to walk away disap-
pointed when a store doesn’t
have a title in stock. These serv-
ices even allow for transposing
keys for each sheet, something
print could never offer.

BENEFITS VS. DRAWBACKS

ut not all retailers are

finding it without a down-
side. “It’s been a mixed bless-
ing,” said Richard Gore,
president of Denton, Texas-
based Pender’s Music, which
derives most of its revenues
from print music products.
“Instead of buying a complete
collection, some customers are
buying just the single song
sheet. It’s also making more
people aware that they can go
on the Internet and download
sheet music themselves.”

“You can use good paper
and a laser printer, but it’s
never going to be the same
quality as commercial print-
ing,” said Don Langlie, owner
of Popplers Music in Grand
Forks, N.D. “I wonder: Are
we training a generation of
musicians to accept a lower-
quality product?”

But plenty of retailers sing
the praises of on-demand sheet
music sales. “The concept is
awesome,” said Dana Treidel,
customer service director and
sheet music buyer for Bethel
Music Center in Bethel, Conn.
Her store no longer stocks
sheet music, and Treidel elimi-
nated sheet display racks after
remodeling.

“Sheet music is very trendy,
so titles don’t always last very
long in terms of popularity, and
it’s very fragile — a minute is all
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it takes for a 6-year-old to turn a
sheet into garbage,” she said.

Treidel said she likes the fea-
tures offered on download sites.
“Someone comes in and wants
a particular piece of music, I can
transpose it to whichever key
they want and play a synthe-
sized version of the arrange-
ment right from the computer.”

Tristann Rieck, owner of
Brass Bell Music in Milwaukee,
said sheet music and other
print products make up only
about 10 percent of her store’s
revenues. But she added that
they drive larger profit centers,
such as instrument rentals and
lessons. “And we still sell col-
lections — there’s always
someone who will want the
Hendrix book,” she said.

Rieck acknowledged that
some customers will inevitably
begin to download sheet music
themselves, but she said the
benefits of offering the service
far outweigh the downsides.
“There are some flaws to the
concept, and some customers
may not come back,” she said.
“But that’s not a reason not to
do this. Overall, it’s been a
very positive experience.”

Treidel uses both Hal
Leonard’s Sheet Music Direct
and Sheet Music Plus’ online
services. Rieck uses Hal
Leonard’s service and
FreeHand’s SheetMusicNow
Web site.

Retailers can also turn hard
copies of downloaded arrange-
ments they sell into advertis-
ing and marketing tools by
adding branded covers. Gore
even purchased high-end laser
printers that accept PDF files,
paginate automatically and
staple-stitch folios. The print-
ers have been installed at his
company’s Denton, Dallas,
Oklahoma City and Portland,
Ore., retail locations.

“Making the end product
look very good helps bring back

a level of quality that just print-
ing a cover lacks,” he said.

THE BUSINESS MODEL

here’s plenty of potential

for digital download sys-
tems to compete with retail —
it’s implicit in Internet-based
business models. Most compa-
nies offering these services
have extra features, either real
or perceptual, reserved for retail
partners. All let retailers add
fees on top of the list price for
the service. (The typical whole-
saler discount is 33 percent,
and retailers usually add an
additional $1 to a $3.99 sheet
for a profit of $2.32 per sheet.)

Alfred’s TotalSheetMusic
service offers two levels of
retailer affiliation. Dealers can
link from their Web sites to
totalsheetmusic.com and receive
a sliding scale percentage from
any sales they direct there. They
can also opt for full integration
with Alfred’s site, which gives
them a white label retailer-
branded storefront transpar-
ently using MusicRain — the
provider of TotalSheetMusic’s
digital engine.

Hal Leonard’s service does
the same and also differentiates
retailers from consumers with
the Digital Retailer Program.
Still, consumers ultimately have
the same level of access to Sheet
Music Direct’s 80,000-plus
titles. The company is currently
adding buy-now functionality
to its site. This will let con-
sumers choose products and

direct the purchase through any
of dealers that have signed up
for the program. Later this year,
Hal Leonard also plans to let
consumers choose their own
preferred retailers.

FreeHand has two distinct
portals to its main Web site,
sheetmusicnow.com for retailers
and freehandmusic.com for con-
sumers. Chaim Rubinov,
FreeHand’s director of digital
sheet music sales, said several
differentiators are built into the
retail portal’s design. These
include product branding with
the dealer’s name printed on the
first page of each title sold;
online access to accounting and
purchase histories for running
reports, checking credit bal-
ances and finding previously
purchased titles; and free virtual
and physical promotional P.O.P.
materials for in-store displays,
along with digital versions for
retailers’ Web sites. “We don’t
want our retailers to feel they
are competing with the con-
sumer portal,” Rubinov said.

MARKET DYNAMICS

ut content is the main dif-
ferentiator between serv-
ices. While there’s some overlap
of titles between Web sites,
each service has a substantial
amount of unique content, not
surprising given that two of
them, Alfred and Hal Leonard,
are themselves print publishers.
And some of these on-
demand services have been as
collaborative as they are com-
petitive. Up to this point, sev-
eral of the services have
cross-trade agreements in place.
For instance, FreeHand’s sites
have offered many Hal Leonard
titles for several years.
FreeHand was also the online
distribution engine for Alfred
until the latter decided to
launch its own service last May.
However, profit is not the
sole motive for these sites, par-




ticularly for publishers. The
sites provide a legitimate chan-
nel for sheet music, in the
process blunting illegal sheet
music copying.

But the Internet has acceler-
ated sheet music piracy, so
much so that some retailers
wonder if it will do to them
what MP3 files did to CD retail-
ers. Gore said sheet music
downloading has caused
Pender’s to depart from the gui-
tar tablature sheet category.

“The guitar players who
want the latest Maroon 5 sheet
are going to download it them-
selves,” he said, adding that he
has already cancelled most new-
issue tab books after watching
their sales drop 25 percent a
year for the last three years.

“There is a lot of concern
out there on the part of the

dealer that they’re going to get
cut out,” said Madeleine
Crouch, executive director of
the Retail Print Music Dealers
Association in Dallas. “With
publishers getting into making
downloadable sheet music avail-
able, they have to weigh the
relationship with their many
retailers, who they also depend
on to take their new issues. It's
a complex issue that we’ll have
to work out hand in hand.”
Sales trends suggest that
there’s time to do that.
According to NAMM, print
music has shown steady if not
stellar growth from 2001
through 2007, the most recent
statistics available, bringing in
$590 million in sales in 2007.
Also, institutions, such as
school bands and orchestras,
have yet to abandon tradition-

ally produced sheet music.
Still, download service
providers understand the need
to keep their digital product
offerings diverse beyond print.
FreeHand’s MusicPad Pro is a
digital storage and playback
unit that downloads and dis-
plays notation and allows user
manipulation, such as transpo-
sition or changing clefs. The
$899 unit has more than 7,000
users globally, according to
Rubinov. David Jahnke, Hal
Leonard’s vice president of
national sales, noted play-along
products — sheet music accom-
panied by software-enhanced
CDs with sound-alike perform-
ances that buyers can play
along with — could also have
an online version in the future.
What on-demand sheet
music availability means varies

{ MUSIC2.0}

according to the role it plays.
For publishers, it’s less a profit
center and more a hedge against
piracy — Jahnke said down-
loads account for less than 1
percent of Hal Leonard’s rev-
enues. For full-service retailers,
it’s a mixed bag, offering a
value-added service and inven-
tory relief but little in the way
of significant profit and possibly
germinating a do-it-yourself
mentality among customers. For
companies heavily invested in
print, it runs the risk of devalu-
ing a chunk of their business,
even as it widens their portals
to customers.

Like everything else in digi-
tal distribution’s brave new
universe, on-demand sheet
music delivery is more than
the sum of its parts. Ml

— By Dan Daley

BEAT THE
COMPETITION!

Here Your Hame
Here

‘I'nut_ HName
Here

e Herg
Have Your Store Logo on Flutes, Saxophones,
Trumpets Clarinets...
Send us a logo and your order, and it will be ready in 3 days!
Completion of assembly in our New York warghouse, One year
warranty included, $50 one time set-up, and $5 per instrument.

AMERICA LONGNING INC.

3300 Northarn Bivd., Long Island City, NY 11101
(T18)706-0828 W FAX (T18)706-0128

www, huntermusical.com

Yaur Hame
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Great Print Resources
for all Musicians

For 27 Years Mayfair has
been a leader in the world
of small music publishers.

Fen - BEDIOE R
-_Tres

4:.._:‘ ﬂ a
[ S ® «

From our famous Hooked on EP Classics
Series 1o our ever enduring Leila Fletcher Piano
Course. You can count on us o provide the best
af the best for your customes needs. We offer a
wanderful line of Print Music, Student and
Musician Manuscript products plus a fabualos
selection of Music Themed Gift Products for

the Student and Teacher alike

Contact us today for our
full Catalog.

Mayfair Music Publications
203-2600 John 51 Markham ON Canada LIR 3W3
Toll Frea (800) 3670470 « Fas (D0 4 74-5ET0
amad salesfimayiaemusic com
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BOOKS fir

+ The Jazz Theory Book
by Mark Levine

+ The Jazz Piano Book
by Mark Levine

+ The New Real Book, Vol, 1-3
+ The Standards Real Book

+ The Real Easy Book, Vol. 1-3
+ The Blues Scales

+ The Jazz Singer's Guidebook
by David Berkman

+ The Real Easy Ear Training Book

+ The Serious Jazz Practice Book
by Barry Finnerty

+ The Brazilian Guitar Book
by Nelson Faria

+ and More!
SHERMUC.cOM . 800-444-7437

Now Available to the Music Trade
from Alfred Music Publishing!

MIGHTY
BRIGHT.

Music Lights and Accessories

For classic musiclans

e

For instrument technicians

For gigging musicians

Special introductory offer.
Contact your sales rep for details!

Phone (B00) 292-6122 Fax (800) 632-1928
Web alfred.com,/dealer E-mall sales@alired.com

REVAILUP

NEW 2009

JOHANN SEBASTIAN BACH
Mass in B minor BWVY 232

(Ed. J. Rifkin)

Study Score  PBE 5303

Perfarmance material completely
available on sale

“Rifkin 5 edition is clearly one thar
serious Bach scholars and perfor-
mers cannol afford to be without

it will surely remain the benchmark
for the rext of the Mass for manmye
decades to come.”  (Early Music)

www.breitkopf.com

/= Breitkopf



ChnrleaDumont&Son,Inc.

EENVANG THE BLIC COMMUNITT SCE 1541

BERNARD STEIN
"BUGS” BOWER
HENRI ELKAN
JOELROTHMAN RONNY LEE
800.257.8283 Fax 856.346.3452
www.dumontmusic.com

LEARN TO PLAY
NIKKI LONEY

TURN GAMERS INTO PLAYERS!

HAL LEONARD has over a dozen
songhooks that will help you
bridge the gap between gaming
fantasy and music reality.

Call your sales representative today
and ask about our RockBand fitles.

PR, -t conarD:

. }‘H')VER 200
"¢ LPRIN

wiww . chesbrowholesale.com

1.800.243.7274

Adbole oy TR
"lullnbﬂ"ﬂ:?

'3 Bangs - —

A Whole Lotta Hullabaloo! - 12 Songs
That Wiggle, Twist, Bounce and More

By Greg Gilpin

This new unison collaction features 12
invigorating songs that will have young music
students wiggling, twisting, jumping, and
moving! Each song Is set to a different musical
style and describes a physical movement that
will keep kids mowing!

Visit our booth to see this new collection]

(ND122 — Raproducible Callection/Enhanced
SnudioTrax D, $39.95

Shawmee Press, Inc.
1107 17th Avenue South
Nashille, TN 37212

Orders; B00-962-8584 = Order Fao: 800-971-4310

WAL SR DIESS.C0m

Send us your logo

Mayfair Music
Your Custom Print Headguarters
Manuscript Pads & Books

Student Staff & Guitar Books
Teacher Note Pads & More!

I —
[E—r—
e

. | | e

and we'll do the
rest. Mo Charge
for set LIPY. s sniters sy

Contact us today for our
full Color Catalog.
Mayfair Music Publications
2032500 John 31 Markkam ON Carada L3R 3W3

Tioll Fress: (800 387-8870 = Foot: {B05) ATA-BET0
emall. salesfimaylasmusia.com
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GITES, GIfTS civessissss
bring on the Gifts !

Mayfair has a large selection of
Musical Themed gift ideas.
From Pens, Pencils & Greeting
Cardls to Ties, Scanes

& Jewellery,

NIRRT g
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A AIM @ Active

Not just POS
Accounting &lnventory
Management.

Not just an
e-commerce
website.

One Solution
One Source

TRI-

4 tri-technical systems

Tri-Technical Systems Inc.
3162 Cedar Crest Ridge
Dubuque, |1A 52003

800.670.1736

sales@technologydretailers.com

technologydretailers.com

WEDDING MASTERWORKS - ARR. FRANK J. HALFERTY
This solo with piano accompaniment collection contains
12 of the most, popidar classics played &t weddings, One
book contans everything a solos! peeds fof the entire
canemony, An accompaniment C0 & included in ach book
fenturing both piano and organ accomgianiments, Contenls
inchyde; Alr (from Waber Musicy Handel); Bridal Choms
(irom Lohengri (Wagnesh; Canon in D Pachebal), Jesu,
oy Of Mean's Diessaring (Bach(; Trumpat Voluntary (Purca,
Clarka), Trmpet Tune: (Purcelly; Alr On The & String (Sulte
Mo. 3 In ) (Bach); Ave Mana Schubert); La Rejouissance
ffrom Music For The Royal Fireworks) (Handell, Rondeau
fviouret]; The Wadding March (Mendesssohn; and
Hormpipe (from Water Music) (Handal). Grada 3-4. Books
avakable for Fluts, Bb Clarinat, Eb Alio Saxophone, Bh
Tenor Saxophons, Bb Trumped, Hom In F.and Trombone.

5 A .
AV Alader TMusic, Tne.
AT Vol i
U 21 e Stewar « PO i 270

! vy, N Vors 10430070+ US4
e TIA-4AD [E84

e TR L BT S LF ]

P e

e B TR

SIRINGS |
o OF OV

You asked for it at
RPMDA 2008! Introducing...

Strings of Praise - 12 Arrangements

for One or Mare String Players

A uniquety Hexible collection for soios, duets, trios,
or quartets! Each arangament can be performed
by one or more siring instruments using the piana
accompaniments in the Winds of Praise Series or
by using the orchestrated StudioTrax CD. Fully
compatible with the Winds of Praise books.

Visit our booth to see these new collections!

671056 — Viola/CallySiring Bass, SludioTrax CO $14.95
5671055 — Viain/SudoTrax C0 $14.95

Shawnee Press, Inc.
1107 171h Avenue South
Mashwille, TN 37212
Orders; B00-062-8584 = Qrder Fax: 800-971-4310
WAW.SNEWNESNEss com

NEW 2009

N |

FELIX MENDELSSOHN BARTHOLDY

Songs (Ed. C.M. Schmidt)
Volume 1: Songs Published during
the Composer's Lifetime |

op. B, op. 9, op, 19a] et al

EB 8651

Volume 2: Songs Published during
the Composer’s Lifetime I

op. 34, op, 47, op. 57, op. 71 et al
EB 8652

Volume 3: Posthumous Songs

EB 8653 (in prep.)

www. breltkopf.com

,;::j Breitkopf



Banker giving you trouble?
Fuhgeddaboutit.

...when your business is music.
www.fkco.com
860.521.3790




Goder

GUITARS

GODIN 5TH AVENUE
ARCHTOP ACOUSTIC

The archtop acoustic of the past,
for today's modern musician.

Starting at $625 US LIST
Kingpin P90 model at $825 US LIST

“Nice full sound...it's voice is clear and sweet."
by Art Thompson - Guitar Player magazine

"A handsome traditional laminate archtop made in
Canada with great playability and an old-scheool
feel."

by Evan Haga - Jazz Times magozine

“Vintage-style acoustic archtop with contemporary
playability."
by Teja Gerken & Charles Saufley - Acousfic
Guitar Magozine

_'la'-"-.|, o e
,:i['il.. & s:'t!.
eibl sy Lok 1o
N[ILE WAL

%) Made in Canada
godinguitars.com



GEARM

ALFRED | ‘AMERICAN IDOL’ SHEET MUSIC HITS

Idol Worship

- ntended for musicians of all ages and abilities,
N R Alfred’s new American Idol Sheet Music Hits
Chamod N ke series features songs performed by favorite con-
SAYEEL IVILES L. | F PR testants from every season of “American Idol.”
m ExdN 5 " American Idol Sheet Music Hits: Favorite

Songs From Season 1-4 features songs that
brought big names, such as
Kelly Clarkson, Carrie
Underwood and Jennifer
Hudson, to the national
spotlight.

Favorite Songs From
Seasons 5-7 and Favorite
Songs From Seasons 1-7
are also available. Each
book contains dozens of
famous songs that will not

only appeal to fans of the
show but also serve as a
useful collection of memo-
rable and classic songs.
MSRP: $12.95-$19.95.
{alfred.com}

B Inside

= Print & Multimedia
Hal Leonard gets real with the Duke
PAGE 96

> Guitars, Amps & Accessories
Peavey customizes amps
PAGE 99

= Audio & Recording
A-T mic captures field recordings
PAGE 100

> Drums & Percussion
Dixon urbanizes with camo finish
PAGE 103

> Pianos & Keyboards
M-Audio’s Axiom deepens piano realism
PAGE 104

= Band & Orchestra
Yamaha co-brands with Carnegie Hall
PAGE 106

> DJ & Lighting
Global Truss ventures into lighting gear
PAGE 108
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GEARM

HAL LEONARD | REAL BOOK SERIES

The Duke Gets Real

al Leonard now offers a

large collection of Duke

Ellington’s best songs in ""‘JE
The Duke Ellington Real i
Book. The melody/

lyrics/chords book is pre- sﬂ\‘-“hﬂﬁe
sented in Real Book nota- -:.""‘Il

tion. The collection includes
more than 100 tunes, such
as “African Flower,”
“Caravan,” “Come Sunday,”
“Don’t Get Around Much
Anymore,” “I’'m Just A
Lucky So And So,” “In A
Sentimental Mood,” “It
Don’t Mean A Thing (If It
Ain’t Got That Swing),”
“Mood Indigo,” “Satin Doll,”
“Sophisticated Lady” and
“What Am | Here For?”
MSRP: $19.99.
{halleonard.com}

CARL FISCHER=
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CARL FISCHER | ‘EAR TRAINING FOR TRUMPET’

PEARL | ‘T.R.A.P. EDUCATIONAL PACK II’

Program Builder

earl’s new

TRA.P -1-hE Rhﬂhmic

Educational Pack

Ilis a book that Arts PT'OJECLH
builds upon the

lessons and exer-

cises from the

original TR.A.P.

Program Guide, =

with additional fr_

exercises, flash W

cards and more .

challenging les- [

sons for The K H .E-(

Rhythmic Arts L
)

Project (T.R.A.P.
students.

T.R.A.P. is an educational program
utilizing drums and percussion to
address basic life skills in the field of
developmental disabilities. It brings
together percussionists and other vol-
unteers with administrators, activity
directors and aids at various facilities
and churches. {pearldrum.com}

Trumpet Trainer

arl Fischer’s Ear Training For
Trumpet integrates performance on
the instrument with singing to enable
players to internalize the music.
Written by David Vining, a leading
brass educator, Ear Training For
Trumpet is a comprehensive and
progressively organized method for
improving the ear of students on
any brass instrument. The book
contains more than 70 exercises
in pitch, scales, arpeggios and
intervals, including melodious
etudes and orchestral excerpts.
MSRP: $14.95.
{carlfischer.com}




SHER MUSIC | EAR TRAINING METHOD

Easy Ears

Roberta Radley, co-
chair of the ear
training department at
the Berklee College of
Music, has written Sher
Music’s new The ‘Real
Easy’ Ear Training Book:
A Beginning/
Intermediate Guide To
Hearing The Chord
Changes. The book offers step-by-step
instruction on how to identify major and
minor diatonic triads, seventh chords, minor
key harmony, and non-diatonic chord pat-
terns. The 168-page book also comes with
two CDs. MSRP: $29. {shermusic.com}

ORCHESTRAL
EXCERPTS =
For FLUTE

with Flase diwmpraiee
—
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THEODORE PRESSER |
‘ORCHESTRAL EXCERPTS FOR FLUTE’

Audition Ready

heodore Presser’s Orchestral Excerpts

For Flute: Revised Edition is an
updated edition of a flute pedagogy clas-
sic. Selected and annotated by former
New York Philharmonic principal flutist
Jeanne Baxtresser, this collection contains
more than 50 of the most requested audi-
tion pieces. It includes helpful tips and
performance notes, additional errata, new
and alternate fingerings, and suggested
tempo for all pieces, plus two updated
principal flute audition lists. The book is
ideal for college-bound and advanced
players. MSRP: $48. {presser.com}

Three unique ways learning music has jumped
off the page but can still turn a profit.

; K
A brcxs

1 HUDSON MUSIC
‘ARRIVAL: BEHIND
THE GLASS’ DVD/CD
Arrival: Behind The
Glass by Russ Miller is
a three-disc package
that contains a full-
length audio CD, minus-
drums play-along CD,
and DVD with artist
interviews and instruc-
tional content. The DVD
features split-screen
video, an e-book with
printable charts and
exercises, and ProTools
data files that let the lis-
tener remix the tracks.
MSRP: $39.95.
{hudsonmusic.com}

2 FREEHAND
SYSTEMS SHEET
MUSIC ON-A-STICK
Sheet Music On-A-Stick
is a USB drive bundled
with 25 titles that can
be played at any tempo
and transposed, even
one staff at a time.
Individual tracks can be
muted, turning a piano
vocal into a play-along
for any instrument. Each
title can be printed
twice. Everything oper-
ates from the USB drive,
and no installation is
required. The viewer will
open on any PC.
{freehandsystems.com}

3 MUSIC SALES
GUITAR DECKS The
Rock Guitar Method
Deck has been added to
the Guitar Chord Deck
series. The chord books
are die-cut in the shape
of guitar necks, so stu-
dents can practice
chords directly on the
books. Music Sales has
enhanced the deck’s
packaging and offers
specially packaged
Triple Decks. Chord
Decks and Scale Decks
are available for acoustic
and rock guitar, as well
as in Spanish editions.
{msdealers.com}
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GUITARS, AMPS & ACCESSORIES

HARD

EDGESS

Eye-catching shapes differentiate a guitar department
and cut through the design clutter. A few models for

spring 2009.

1 LACE

Inspired by the launch of Lace’s
Helix bass in 2008, the new
Helix guitar line features three
distinct models defined by their
finishes and pickups. All three
models have Lace control
knobs, CTS pots and Grover
tuners. The HGO1 (pictured) is
equipped with three patented
Lace Alumitones — two single-
coil versions for the neck and
middle with a new Lowboy
Alumitone humbucker in the
bridge. Gloss black is the stan-
dard color. MSRP: $999.99.
{lacemusic.com}

2 SPARROW GUITARS

The Von Drat guitar
joins the Rat Rod and
Twangmaster in Sparrow Guitars
Continental line. This surf guitar
features Burns Tri-Sonic pickups,
Grover tuners and a Wilkinson
tremolo. It also boasts an alder
body, maple neck and rosewood
fingerboard. The Von Drat has 21
frets, a 12-inch radius and a
25.5-inch scale length with the
volume, tone top-hat knobs and
three-way selector switch
located at the lower bout for ver-
satility and playability.
{sparrowguitars.com}

3 PARKER GUITARS

The Fly
Mojo MIDI Guitar combines MIDI
technology with a Roland GK-
KIT-GT3 divided pickup kit. This
allows for full integration with the
Roland V-Guitar system, GR-20
guitar synthesizer or any Boss
GK effect series pedals. The gui-
tar features Seymour Duncan
Jazz and JB pickups and a
Fishman Piezo electronics sys-
tem. The guitar is constructed
from a carbon-glass epoxy fret-
board fused to a single solid
piece of mahogany.
{parkerguitars.com}

4 EASTWOOD GUITARS
Eastwood
Guitars’ Airline '59 Custom 2P
and 3P feature a rubber bind-
ing, which surrounds the entire
body. Additional details include
a striped pickguard, aluminum
tone switch plate and NOS
Valco knobs on all guitars. Both
the ’59 Custom 2P and 3P
models are fitted with the high-
output Airline vintage-voiced
single-coil pickups. These
models ship in a vintage form-
fit Airline hardshell case with
steel-plate logo.
{eastwoodguitars.com}




PEAVEY | SENSATION CUSTOM AMP

Sensatic_)nal_
Customization

eavey has expanded its Custom

Shop to include custom-built
amplifiers, such as the Sensation. This
20-watt amplifier is available as a head
or combo and is based on three
12AX7 pre-amp tubes and two EL84
cathode-biased output tubes. Standard
front-panel features include pre-gain,
treble, middle, bass and post (master
volume) controls with optional reverb.
The rear panel consists of two speaker
outputs with an impedance selector.
Effects send and return jacks are
included on models equipped with the
effects loop option. The Sensation will
be available in the second quarter.
{peavey.com}

LR BAGGS | VENUE DI

Acoustic Tones

R Baggs’
Venue DI
pedal can pro-
duce acoustic
tones ideal for
guitars in a live

venue. The
Venue Dl is
designed with
100-percent discrete circuitry and
features a transformer couple DI
for ground loop elimination.
Additional features include a five-
band EQ with tunable low- and
high-mid bands, phase inversion,
precision VU meter for accurate
gain adjustment, DC input for use
without battery, and a four-seg-
ment battery check gauge. MSRP:
$399. {Irbaggs.com}
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EVENTIDE | PITCHFACTOR

On Pitch

ventide’s new PitchFactor showcases 10

Harmonizer pitch and delay effects, as
well as 1.5 seconds of stereo delay and
simultaneous pitchshifting effects. It has 100
presets, true bypass, tap tempo, three
footswitches for immediate preset access
and MIDI. MSRP: $599. {eventide.com}

ORANGE AMPLIFIERS | LIMITED-EDITION WHITE FINISH

Orange Goes White

ritish amp manufacturer

Orange has added a
limited-edition 2009 white
finish to its U.K.-built valve
amps and cabs. The cabi-
nets have black fittings
with classic Orange
front grill cloth, logo
and crest. This
finish was pre-
viously only
available for
special orders.

For 2009,
Orange is offer-
ing the white fin-
ish for a limited
time at the same
price as existing
Orange amps
and heads.
{orange
amps.com}

5
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AUDIO & RECORDING

1 SHURE The SM27 is a rugged,
large-diaphragm, side-address cardioid con-
denser mic. It has a 1-inch, thin Mylar
diaphragm for transient response, low-fre-
quency reproduction and a low self-noise (9.5
dB SPL) that provides fine detail when
recording or during live performance. The
SM27 also offers lower self-noise and
improved dynamic range specifications over
the KSM27 model that it replaces. It comes in
new packaging and has a two-year limited
warranty. MSRP: $460. {shure.com}

2 SABINE The DTV-
free SWM6000 Smart Spectrum wireless
microphone system operates in the license-
free 915 MHz ISM band that’s free of WiFi
interference. It offers digital companding
along with a full channel strip of signal pro-
cessing, including mic modeling, an FBX
feedback exterminator, a compressor, a de-
esser, effects presets and an RF scanner.
The unit operates on rechargeable AA bat-
teries and is compatible with third-party
controllers. {sabine.com}

3 CAD The U37 studio recording mic
is one in a series of new CAD USB micro-
phones designed for computer users,
gamers, musicians and home recordists. It
enables users to plug in and record studio-
quality audio directly into Windows and Mac
computers. This versatile vocal and instru-
ment microphone can be used for creating
podcasts over the Internet, audio for video
and songs, and soundtracks. MSRP: $79.
{cadmics.com}

4 AVANT ELECTRONICS

The Avantone B-series BV-1 micro-
phone has a retro, butter-cream finish with
polished-nickel trim. It comes packaged in a
tweed and alligator trim carrying case.
Beyond looks, the BV-1 features a low-noise,
hand-selected 6072A tube, as well as pre-
mium-grade capacitors and resistors. The 35
mm dual capsule assembly with a six-micron
membrane offers sensitivity with an open tex-
ture. A custom, U.S.-made Cinemag output
transformer provides rich yet linear output.
{avantelectronics.com}

5 AUDIO-TECHNICA The
AT8022 X/Y stereo mic has a coincident cap-
sule configuration that provides smaller
housing and produces a stereo image with
spatial impact and realism. It also features a
compact, lightweight design for camera-
mount use. The AT8022 has an 80 Hz high-
pass filter for easily switching from a flat
frequency response to a low-end roll off. It
comes equipped with a professional stand
clamp; windscreen; and soft, protective
pouch. MSRP: $499. {audio-technica.com}
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QSC | CSM SERIES

Stage Presence

SC’s new CSM stage monitor
%series includes three models: the
CSM10, CSM12 and CSM15. They
feature high power output, transparent
sound and reliability. User-adjustable
pattern control of the high-frequency
section facilitates changes in the verti-
cal plane from asymmetrical coverage
spanning a total of 100 degrees to a
fully symmetrical 150 degrees.
{gscaudio.com}

WELCOI\/IES
WOOTEN

artke recently added Victor Wooten to its

family of artist endorsees. Wooten used
Hartke HyDrive cabinets and LH1000 ampli-
fiers on his recent SMV world tour. Hartke is
also planning a clinic tour with Wooten for its
dealers and distributors. {samsontech.com}

RCF | ART 7 SERIES

RCF
Expands
ART

CF’s new ART

series features
cabinets designed to
dampen vibrations,
and the reflex tubes
have been resized for
improved efficiency.

All the loudspeaker
models are equipped
with 750-watt digital
amplifiers — 250 for
the compression driver
and 500 for the woofer.
A PFC power supply
provides a full voltage
supply from any plug
available. The ART
715-A (pictured) is a
speaker that gives
extra punch in bass
reproduction for live
sound applications.
{rcfaudio.com}

MOOG MUSIC | ETHERWAVE PLUS

Wave Control

oog Music’s Etherwave Plus is

a theremin that uses gestural
playing techniques to control gear
with the wave of a hand. It’s also a
stand-alone Control Voltage (CV)
controller. The Etherwave Plus’ CV
control signals are proportional to
the pitch and volume of the
theremin’s audio signal. It can be
connected to the pitch and volume
CV inputs of a Little Phatty or other
analog synthesizer for a new way
to interact with a synth. The unit
has the features and tone of
Moog’s standard Etherwave
theremin and comes housed in a
naturally finished hardwood cabi-
net. {moogmusic.com} ——

t!
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D’ADDARIO | EVANS
CLEAR TENOR HEADS

Clear
Headed

vans’ new Corps Clear

tenor heads have a
two-ply design with a 6.5
mil top ply and 10 mil bot-
tom ply. This head deliv-
ers tone clarity and
enables the drums to cut
through the ensemble in
clear and discernible
pitches. The extra thick-
ness makes the Corps
Clear tenor heads more
durable, which prolongs
the life of the head and
keeps them in tune longer.
{evansdrumheads.com}

TYCOON | RETRO SERIES

Retro
Groove

ycoon Percussion’s

new Artist Retro
models of congas and
bongos are reminiscent
of Cuban-style drums
from the 1950s and ’60s.
This series is made from
environmentally friendly,
hand-selected Siam oak.
The congas are 28-
inches tall and available
in 10-, 11-, 11 3/4-inch
and 12 1/2-inch sizes.
They come with high-
quality, water buffalo
heads and contrasting
black, powder-coated
hardware. {tycoon
percussion.com}

PEARL | ANARCHY CRASHER

Create Chaos

he Anarchy Crasher is the lat-

est addition to the Pearl
Anarchy family. It can be mounted
off a standard 3/8-inch percussion
post or any Pearl cymbal stand.
The mounting bracket accepts the
diameter of the Pearl Wing Loc,
so drummers can stack the
Crasher on top of a cymbal for
quick accents. It yields a cutting
white noise effect. MSRP: $65.
{pearldrum.com}
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CONN-SELMER | LUDWIG EPIC SERIES

Epic Drums

L udwig’s Epic series features new,
ultra-thin, six-ply shells that vibrate
at a more even rate. The Epic series
is available in five different configura-
tions, four high-gloss lacquer finishes
that are accented by the new classic
keystone lug, 2.5 mm snare hoops
and vintage bronze hardware. MSRP:
$1,270. {conn-selmer.com}

DIXON DRUMS | URBAN CAMO WRAP

D ixon Drums has expanded
its Demon series with an
Urban Camo wrap finish. The
Demon five-piece Urban Camo
kit is constructed with seven-
ply birch/mahogany shells fea-
turing 45-degree bearing
edges and 1.6 mm hoops. All
toms and the snare include
Evans G1 coated batter heads.
The kit comes with an 18- by
22-inch bass drum, 8- by 10-
inch tom, 9- by 12-inch tom,
14- by 14-inch floor tom and
5.5- by 14-inch snare drum.
{kamanmusic.com}
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Three must-
have snares
that bring
proper pop to
a drum Kkit.

1 BLACK SWAMP
PERCUSSION

The Craviotto
Solid Shell series from
Black Swamp
Percussion is made with
Craviotto’s maple, ash,
walnut or cherry solid
shells in either 5.5- by
14-inch or 6.5- by 14-
inch sizes. The series
also features die-cast
hoops and either the
Multisonic or SoundArt
strainers for maximum
tonal and timbre possi-
bilities. MSRP:
$1,372-$1,713.
{blackswamp.com}

2 GMS

The Revolution
series snare drums have
a thin coating of metal
on maple drum shells.
Drummers can choose
from bronze, brass,
copper, steel and nickel
coatings on any surface
of the shell. They can
also mix and match dif-
ferent combinations of
metal and wood. The
snares’ bearing edges
are left uncoated for a
warmer tone, while the
metal coating amplifies
attack, brightness, pro-
jection and bite.
{gmsdrums.com}

3 MAPEX

The MPX line includes
eight new models avail-
able with steel, maple or
birch shells. All MPX
snare drums have low-
mass lugs, flanged steel
hoops, fully adjustable
throw-offs and Remo
drum heads. The MPX
maple and birch lines
come in 14- by 5.5-inch
and 13- by 6-inch sizes.
The MPX steel snares
come in 14- by 5.5-inch,
13- by 5.5-inch and 10-
by 5.5-inch sizes.
MSRP: $239.99 for all
MPX snares.
{mapexdrums.com}
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PIANOS & KEYBOARDS

LINE 6 | POD STUDIO KB37

New POD Launch

ine 6 has started shipping the POD Studio

KB37. This USB audio interface combines a 37-
key MIDI controller and multiple inputs and outputs
with a complete collection of pro audio software,
including POD Farm. The KB37 has 24-bit, 96-kHz
recording; 37 full-size, velocity-sensitive keys; and
software-assignable MIDI controls. MSRP:
$419.99. {line6.com}

M-AUDIO | AXIOM PRO

All-in-One Control

-Audio’s new Axiom Pro 49 and Pro 61 give

musicians a more responsive playing experi-
ence, with deep tactile control that imitates the feel
of a real piano. Available in 49- and 61-key models,
the Axiom Pro series offers easy software integration
with DAWS, including Pro Tools, Cubase, Logic and
Reason programs. The Axiom Pro lets users control
a whole session directly from their keyboards.
MSRP: Axiom Pro 49, $599.95; Axiom Pro
61, $699.95. {maudio.com}

PEARL RIVER | RITMULLER

Ritmuller
Redesigned

edesigned by European designer

Lothar Thomma, Pearl River’s
Ritmuller pianos have been re-engi-
neered and assembled using Louis
Renner hammers; genuine ebony wood
sharps; solid-spruce soundboards;
Roslau strings; and solid-maple-
capped, vertically laminated bridges.
The GH148R2 grand piano measures 4
feet and 10 inches and weighs 778
pounds. {ritmullerusa.com}

ROLAND | VP-770

Pop Star

R oland’s new VP-770 vocal and
ensemble keyboard features
vocal effects, quality ensemble
sounds, an enhanced interface and
on-board sounds to meet the needs
of any music genre.

The VP-770 is also equipped with
high-resolution vocoder modeling,
which can generate vocal effects for
dance music, pop, R&B and hip-hop
genres without a separate vocoder
or processor. A headset microphone
is included to assure a strong signal
path with the on-board microphone
pre-amp. {rolandus.com}
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Breaking News?

Online Marketplace?
Got it.

Industry Events?
Uh huh.

Better-Business Resources?
Yup.
Archives?

You know it.

MUSICINCMAG.COM

The Online Retail Resource!

Music Inc., the magazine for progressive retailers,
now has the perfect online companion!

Get breaking news, retail resources, job postings, and the wit and wisdom
of Music Inc’s expert writing and editing team online at www.musicincmag.com.




GEARM

YAMAHA | CARNEGIE HALL RECORDERS

Cobrand for a Cause

amaha Corp. of America’s B&O Division has

debuted cobranded student recorders in partner-
ship with The Weill Institute at Carnegie Hall. The YRS-
24BCH recorders feature a dark brown color embossed
with the Carnegie Hall logo and include a cobranded
lanyard. Proceeds from the recorder sales will help fund
The Weill Music Institute. Additional proceeds will be
used to provide music instruments to New York public
schools. {yamaha.com/band}

BURKART FLUTES | RESONA 200

Resonant Quality

urkart Flutes and Piccolos’

Resona 200 flute falls into the
step-up category for advanced stu-
dents. Burkart’s U.S.-made, sterling
silver, hand-cut headjoint adds to
the flute’s tonal performance.
Responsive and resonant
Straubinger pads give the instru-
ment greater stability. All the key-
work and touch pieces create the
flute’s professional, ergonomic feel
and fit. Setup and final adjustments
are made at Burkart’s Boston-based
workshop to ensure high quality.
{burkart.com}

JUPITER | XO 1646
B-FLAT FLUGELHORN

Top Brass

mong its recently
released brass
models, Jupiter has
added the 1646 Bb
flugelhorn to the XO
line of instruments. The
XO flugelhorn gives
professional musicians a
competitive selection for
their performance needs.
The 1646 Bb flugelhorn
features a 0.413-inch bore
and a nickel silver, tunable
leadpipe for a more
focused and darker timbre.
The 1646 has a 6-inch,
hand-hammered, one-piece
bell of silver-plated yellow
or rose brass and a cus-
tom, wooden third valve
trigger with mini-ball link-
age. {jupitermusic.com}
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Music education is a gift that can last a lifetime. It sets the stage for greater creative expression.
{Like, for instance, the above letter,)

Hidp s Koo music akbve shd ires in our schools.
Cantact T Mr, Hollsnd's Opus Foundaton at:

www.mhopus.org
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AMERICAN DJ | LED TRISPOT

Casting
Colors

he new LED Trispot fea-
tures American DJ’s Tri-
Color LED technology. It
utilizes a tri-color, 3-watt LED
source that contains three
different 1-watt, color
LEDs. This three-in-
one LED design
allows for mixing
colors inside each
lamp, creating a full
spectrum of color
possibilities. The
LED Trispot oper-
ates from DMX-512,
master/slave and
Sound Active
modes. MSRP:
$189.95.
{americandj.com}

b L

STANTON DJ 1 T.92 USB TURNTABLE

Vinyl Archivist

tanton DJ has launched the T.92 USB

turntable. The unit has USB and
S/PDIF outputs, so DJs and record col-
lectors can archive their vinyl library onto
a Mac or PC. The T.92 USB comes with
music editing software, including
Cakewalk Pyro Audio Creator and
Audacity. These programs let users edit
and clean up music files. MSRP:
$299. {stantondj.com}

GLOBAL TRUSS | LED TRUSS WARMER

Rainbow Rig

he TW-RGB9 Truss

Warmer is the first
lighting product from
Global Truss. The unit
is a color-changing
LED designed to fit
inside the com-
pany’s square
truss.

Powered by nine
bright, 1-watt LEDs
(three red, three, green
and three blue), the
Truss Warmer uses
RGB color mixing to turn
any rig into an uplighting
effect at concerts, stage
productions, nightclubs, DJ
shows or any entertainment
venue. It's also equipped with
preprogrammed color macros and
a built-in microphone for sound-active
operation, letting it be used without a
controller. Compact in size but
extremely powerful, it has a triangular
shape, which lets it be easily inserted
into an F34 or F44 square truss.
MSRP: $358.95. {globaltruss.com}

CHAUVET | Q-SPOT 250 LED

Q-Spot Gets
Greener

hauvet continues

its commit-
ment to a
greener DJ line
with a new,
LED-fitted ver-
sion of the Q-
Spot 250 LED
yoke. It offers
the advantages
of dissipating
little to no heat,
which elimi-
nates the
need for
duty cycles.
The Q-Spot
250 LED
moving head
spot boasts the
luminosity of a 250-watt discharge
lamp. {chauvetlighting.com}
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MARKETPLACE

© RATES: CLASSIFIED DISPLAY: $25 PER COLUMN INCH. READING NOTICES: $1.00 PER WORD; $15 MINIMUM CHARGE. ALL ADS ARE PREPAID. VISA
© PAYMENTS: SEND CHECK OR CHARGE IT ON MASTERCARD, VISA OR DISCOVER.
© DEADLINES: ADVERTISING CLOSES THE 15TH OF THE MONTH, SIX WEEKS PRIOR TO ISSUE DATE—I.E. THE MAY ISSUE WOULD CLOSE MARCH 15.

© SEND YOUR ADVERTISEMENT TO: MUSIC INC., 102 N. HAVEN ROAD, ELMHURST, ILLINOIS, 60126: OR FAX YOUR AD TO: (630) 941-3210.
© QUESTIONS? CALL SUE MAHAL AT (630) 941-2030, EXT. 121.

BUYERS WANTED

* Guitars - j ; i .

Mandolins ) _ Experience the beauty of fine Red Oal: furniture

F:ﬂglaﬂ:l:f:l:‘.:n - -. L i a paricly u_.irmrb.:'lw’!-:, _f;uifm'u.; lr'-"_.f;'nr'.clru-.-: to house
makers, especially : :

GIBSON = VEGA
MARTIN « FENDER
Elderly Instruments

2
Py L8 tel: 574-255-6100
: "the Rolltop People”

SEmI Sggmlxlgin W, hsarolltops.com
www.elderly.com i ood Furnlshlngs For Audio & Video Appllcatluns

{ we Buy | & Beautiful Rolltop Desks

the Audio & Video syslems in gour next installation.

RENTALS

High commissions paid — compare!
No fees, shipping charges or chargebacks.
You set the rental rates.
You take the profits on step-up instruments.
We pay for all repairs.
We carry only top brands.

Your area is protected — we don't operate retail stores.
You may quit at any time without penalty.
Special discounts with large catalog companies.
We pay our commissions on time, every time.

1.800.356.2826

WILL SIMMONDS AT EXT. 105

HARMONY
Ryl A Et

wsimmaond
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SERVICES BUYERS WANTED

Make Money Renting Band Instruments

rerer— mandolin bros:

* New and Like New Educator-Approved Brand Name Instruments

« Personalized Rent-To-Own Program Gllifal's, Ba"jos, Mando’ins & Ukes
* No Franchise Fee or Inventory Investment * New * Used * Vintage * Appraisal * Repair

= No Shipping Costs
629 Forest Avenue

m u S i C * High Commlssior:ns Paid the 1st of Every Month > Stalen Island
* Exceptional Service D/ NY. 1031d

Our Business Is Growing Your Business! _ 5. (718)981-8585

SRR D $ i T

BEEH ﬁ | e-mail: mandolinemandoweb.com

AR .D | Web Site: mandoweb.com

$H JS BENCH COVERS

$ b “STAY IN PLACE!”
TP ; ‘ — T , AFFORDABLE,

R er et il aoei7e0 dite AMERICAN MADE

www.kandsmusic.com
61 Industrial Rd. Berkeley Heights, NJ 07922 WEBS'TE

JSBENCHCOVERS.COM
PHONE: (925) 683-1042

Get Your Ad Here! e

Call Sue @ 630-941-2030, x121
- PIxl

woodwind

Chicago's Best Store for Saxophones
& all other Woodwinds. Great Selection. Expert Repair.

SERVICES -
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BUYERS WANTED

POSITIONS AVAILABLE

FERREE’S TOOLS, INC.
1477 E. MICHIGAN AVE
BATTLE CREEK, MI 49014-8950
PH: 800-253-2261 FAX: 269-965-7719
EMAIL: ferreestools@aol.com
TECH: repairtipsieiaol.com
WEB: www.lerreestools.com
For 60 years we have
provided musical instrument
repair tools to technicians and musicians
around the world. We have a wide selection
of pads and other supplies in addition
to our repair tools. Contact us today for
a FREE CATALOG.

“At IJEISt”

Top Quality
Affordable steelpans
RETAILERS
*  Make money selling
good quality steelpans
o 0% discount
»  Carry No inventory

Solomon Steelpan

Company
1060 Saw Mill Run Blvd
Pittsburgh, PA 15220
Toll free: 1-888-722-7726
info@solomonsteelpan.com
www.solomonsteelpan.com

/

POSITIONS AVAILABLE

)REMENY|

HOUSE OF MUusSIC

STEINWAY PIANOS: Sales and
Management positions Represent the
industry’s most desired products, in
Canada’s most lucrative, exclusive
territory with area’s leading piano
house. Unique opportunity for
ambitious, energetic person with
proven sales experience.

Print Music-Bookstore: Assoc. mgr.
in charge of daily op’s, inventory
control, sales activities. Music back-
ground & some relevant exp. required.

Email Resumes: jobs@remenyi.com

Currently looking for:
* Store Managers

* District Managers

* School Representatives

We are looking for aggressive,
energetic individuals with excellent
interpersonal and communication
skills. Must be customer service
oriented with a proven track record.
Come grow with us!

Great Benefits include:

» Competitive wages

* Bonus Incentives

* 401(k)

* Medical/Dental/Prescription/
Vision/Disability/Life Insurance

* Paid Holidays/Vacation/
Sick Leave/Personal Days

Fax, mail or email resumé to:

Ron Beaudoin, SVP Sales

Music & Arts » 4626 Wedgewood Blvd * Frederick, MD 21703
fax: (301) 620-7956 * email: salescareers@musicarts.com

FIND YOUR VOICE

Check out

musicincmag.com

Today!

MusicArts.com

BUYERS WANTED

USED PIANOS = BIG PROFITS
Grands @ Uprights @ Players
Spinets @ Consoles @ Studios

All in good restorable condition.
Five-floor selection of reconditioned & as-is.

CUNNINGHAM PIANO CO.
5427 Germantown Ave,
Philadelphia, PA 19144

(215)438-3200

IMUSIC INC. | 111



SERVICES

Top Doliar Paid

Selling your business? Retiring?
Need an exit strategy? Redirecting focus
and resources to other parts of your business?

We pay GASH for inventory in any condition:
New, like-new and used name brands.

We also buy and/or manage rental contracts.
We handie the headaches.

You receive the commissions!

Contact Roger at 800-578-9724 Ext. 241
Email to: rogere@veritasrental.com
DON'T SELL YOUR FAMILY LEGACY BEFORE CALLING US!

POSITIONS AVAILABLE

USED
GUITARS & AMPS N ANAGER
4 AGGRESSIVE WHOLESALE PRICING Menchey Music Service, one of

) , the country’s leading school music
+ 10,000 USED Guitars & Amps in stock and piano dealers has an immedi-

*# 30 Top Quality Name Brands ate opening for a Piano Manager
+# All instruments “Ready to sell” in our Baltimore MD location. The
“ Monthly and Daily Spccmis location is a focused store special-
izing in school music rentals and
(800) 5' 73 9865’ MIRC Yamaha acoustic pianos,
Clavinova digital pianos, and
WWW. m]_l'{:we LCom Disklavier electronic player pianos.
Candidate should have at least 5
years of piano sales experience.
C Draw against commission based
eC O ut t e compensation plus comprehensive
benefits package including health
insurance, 401k, etc. Please emalil
New IDEA Vault | =
— confidence to
musicincmag .com/resources.html jmenchey@menchey.com

s Where the

IMUSHE )| ==

— MI Industry
DEA == == ideamakers IRGLEE QO]

VAULT ,;_ -”"'—f Share All Their downbeat.com
= @==—— Good Practices EEMIeleb\V]
el Ideas
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1 BUYERS WANTED
BUYERS
WE’RE BUYING PIANOS
Acoustics First 4
Alfred Publishing 29 X n
e = We are buying grands — and smaller verticals
America Longxing Inc. 89 Honest - Professional - We Sell Nationwide
Audio-Technica 52
: 800-411-2363
Boom Wackers 51
Breitkopf 90, 92 FAX: 21 6"382'3249
Cavanaugh 8 JAY'MART PIANO WHOLESALERS
Charles Dumont 91 Box 21148 - Cleveland, OH 44121
Chesbro 39 “The Piano Store For Piano Stores”
ChopSaver 81
Classic Music Instruments 65
Direct Sound 83
Dixon 12
Eldon 21
EMD 11
Essential Sound Products 31 ave mo neY
Friedman, Kannenberg & Co. 93
GHS Strings 34
Godin Guitars 94
Godlyke 115
Graph Tech 19
Hal Leonard 8
Hoshino 45 Join the largest instrument rental
JJ Babbitt 3 affiliate network in the country and
Jody Jazz 79 F i
Kendor Music o2 improve your bottom line profits!
Korg USA 49
Kurzweil 105
Kyser 33
Levy's Leathers 9 = Reduce debt and decrease your inventory
LP Music 73 burden - rental instruments consigned at no
LPD Music 75, 92 cost to you
Mayfair Music 90, 91, 92 = Unlimited growth potential - with a supply of
MJS Publications 89 name brand instruments
Mr. Holland’s Opus Foundation 107 = Eliminate bad debt - we manage billing and collections
Musicorp 7 = Earn competitive commission® - we pay on 100% of
NAMM 24-25 rental payments received including maintenance fees
New Sensor Corp. 43 * variable commission rates based on rental volume
Olympus 17
Peterson Tuners 83
Pro Active Websites 75
Remo 19 * Educator-approved name brand instruments
Retail Up Music % = All marketing materials including flyers and posters
Rolrd S * Personalized service with a qualified, dedicated affiliate
Roto Sound 69 sales team and online support
Sabian - = Expert repair and refurbishment
Saga Music 4l For more information, email Dale Thompson at
Samson 116 dthompson@musicarts.com or call 1-800-759-2221
Seymour Duncan 4
Shawnee Press 91, 92
Sher Music 90
Shubb Capos 79
Tregan Guitars 67
Tri-Technical 92
Vandoren 14, 28, 85
Vic Firth 26
Winkler Woods 51
Wyman Pianos 7
Zildjian 23
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SHOWTALK

CHAMPION IDEAS

Takeaways from NAMM 2009’s ‘Breakfast of Champions’

nJan. 15, NAMM
President and
CEO Joe Lamond
sat down with
three retail “cham-
pions” during the NAMM
University “Breakfast of
Champions” session. Each guest
had a music store with a unique
evolution. Jason Tavaria’s
Dolphin Music in Liverpool,
England, began as a Web site
run from his college dorm room.
Scott Silver’s Chicago Music
Exchange in Chicago grew out
of his vintage guitar collection.
Billy Cuthrell’s Progressive
Music Center in Raleigh, N.C.,
started as a music lessons studio
before growing into a dealership.
Despite their differences,
all three shared common
insights. Here are some high-
lights of their discussion.

Community Builders
Jason: The way we built the
community [online] was on
trust. When we started, buying
on the Internet was a new
thing. People were nervous. If
you buy a guitar, an amp or a
speaker, and it’s not right or it
doesn’t work, what happens
then? Who's this faceless com-
pany that we’ve never seen?

I suppose what we’ve always
done is over-excel on service.
That’s how we formed that
trust. That’s how we formed
our community.

Billy: I'm owner-accessible.
My office is behind the
counter. Nobody works for me.
They work with me. There’s
no way | could do this com-
pany or anything else by
myself. It’s a team effort.

Scott: | just wanted a place
where, if you brought in your
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Billy Cuthrell (left)
with NAMM’s Joe
Lamond

Jason Tavaria
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wife, girlfriend or friend, they
could relax and be comfort-
able. We keep the place beauti-
fully clean. It’s a place where
people can just hang out and
enjoy themselves.

Idea Generators

Jason: One of the things that
we’re looking to do is work
with Facebook and how to play
the ukulele. So, why not show
[customers] how easy it is to
play the ukulele with a
YouTube video? If one of 100
people get this message on their
Facebook [page], they’ll say, “I’ll
do that.” If one in 10 of those

people go on to buy a guitar,
we’ll start to increase the num-
ber of people out there learning.

Billy: I'll come in with 10
ideas. And my staff will go,
“No, no, maybe, stupid, no, get
out of here.” The next week Ill
come in with 10 more ideas.
All it takes is one idea to hit.

I stole a lot of good ideas
from Scott [Silver] for my new
shop. Go to that store and see
what you can learn. When |
went to the design firm, | gave
them a picture of Scott’s store
and said, “This is a great-look-
ing shop. Don’t copy it, but let’s
see if we can figure out a nice

layout.” So, Scott, we appreci-
ate the help.

Scott: | just want to inter-
ject: You can have the most
beautiful store in the world, but
if you don’t have customer serv-
ice and people to take care of
your customers, you have noth-
ing. If someone has a problem
with a guitar, a pack of strings,
anything, just take care of it.

Positive Forecasters
Jason: I'm really excited about
the year ahead. We're in a great
industry. People love making
music. Even if times are boom-
ing, people don’t go out and
buy 100 guitars. So when times
are bad, people will still buy
their guitars. They still have
their passion for it. And that’s
why 2009 is going to be a really
great year. Just do what you do
well. Don’t try to overexpose
yourselves.

Billy: We’re going to end
2008 38-percent up. That’s a
good year. Raleigh, N.C., is a
somewhat insulated area. Our
housing market hasn’t hit the
gutter like other places. A lot of
people still have their jobs. Try
to explain to your 12-year-old
what your portfolio did and
how bad the markets did last
year. They don’t care. They just
want to know, “Do | still get my
guitar lesson on Monday?”
Parents will do without to make
sure their kids still have some
normalcy in life.

Scott: | think the future is
going to be great. But every-
one’s got to make changes. It
can’t be the same-old sit-
behind-the-counter. You’ve got
to get out there and talk to
your customers. They will
come back. M1
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The Power-All" System provides you with a compact, affordable

solution for powering your effect pedals and accessories. Ushﬁ
only one outlet space, our advanced digital circuitry delivers
clean, quiet, energy-efficient power anywhere in the world.
Save money on batteries while using less energy!

The Power-All® is available in a variety of configurations
designed to meet every player's power demands, whether it's
a single stompbox or a multi-voltage pedalboard monstrosity!

PA-9S Power-All*®
Digital Power Supply

Our 9 volt DC supply offers 2000 milll

amyrs of cument to power more pedals more
consistently! Specially designe =rHH5E
cirouit delivars clean, queet g
10 foot power cond with
and s rrl;." ack. A
T 100-240 v
n the world, (e
European

PA-9B Power-All* Basic Kit

the box. Includes

@ PA-9 Power-All* Digital Power Supply,

& Cable-5/R Daisy Chain Connector with
sonng-loaded right-angle jacks

wwer, lncl

Fins , use it anywhere Cable-Red/R reverse polarity {lip posit
US, UK, cable with spring-loaded right-angle |

and Ausfratian plug lypes) S Cable-Blue 1/8°

POWER-ALL
ACCESSORIES s ey

Power-All" .Iumper Cables

F-rasistant vinyl

IP-1 Iso-Pump™
"JuEtage Cunverter

i pedals with opposing

GH-1 Ground Hound™

Ground I&uiator
Al L
opposing grounds off
Power-All® {naf pic

W pedals with

Cornples with these nahons snd infsnations safety and simionmentsl diret

®wce@00 ‘<

'3

Everything you need to power 5 pedals oul of

PA-SD Power-All* Deluxe Kit

Everything you need to powsr 11 pedals out of the boa.
Includes

& PA-5 Power-All* D

gital Power Supply.
@ Cable-11/R Daisy Chain Connector w

& jgcks

h spring-loaded

rity {Lip positive) cable with
Smm) phane plug cable with

en reverse polarity cable with 2.5 internal

tlamater spring- 1 jack

= Cable-Green/R reversa polarity cable with spring-

oaded right-angle |ack

y batlery clip C

of unused male barrel connectors

UTA—I Unwersal Trawei Adaptur
fi Vol , I* ar other electronic
& world! Modular

9 differant plug types

Al of our products fea-
ture professional-grade
construction designed
la withstand the rigors

al the road, We are s0
confident that the Power-All" is superior fo

any ofher swilching power supply on the mar-
ket thal it comes with a liletime warranty.

ODLYKE
DISTRIBUTING ¥

WWW. GODL




Turn your world into a
world-class recording studio.

SOPHISTICATION MADE SIMPLE.

The H4n is our most sophisticated recorder. And with
its simplified user interface, it's never been easier to
make incredible recordings.

Custom-designed, X/Y sterec condenser mics record at
either 90° or 120°, And our new, digitally controlled mic
preamp renders audio so precise, you'll sound like you
recorded in a world-class studio!

WHY 4 CHANNELS ARE BETTER THAN 2.

Proper miking is essential to making a great recording.
The H4n is the only handheld that can record on four
channels simultaneously using its onboard mics with
your external mics. Then use its built-in mixer for
perfectly balanced recordings that are richer than ever.

IT'S ABOUT THE MUSIC.

The H4n is also a user-friendly 4-track studio. Plug in

a guitar or bass and use its amp models to inspire your
creativity. Onboard studio effects, tuner and phrase
trainer make the H4n very musician friendly. Even use it
as a USB interface to record directly to your computer.

BRAINS WITH A BODY, TOO.

Record high-resolution audio at 24-bit/96kHz on SDHC
media of up to 32GEB. Time stamp and track marker
functions give you greater control. You can even edit
your recordings on the fly.

The H4n feels robust and its rubberized chassis reduces
handling noise. A large LCD screen and onboard speaker
take your experience to the next level.

FULLY LOADED.

Everything you need is included: a1 GB 5D card,
windscreen, mic clip adapter, AC adapter, USB cable,
protective case and Cubase LE recording software.

With the new Han from Zoom, it's never been easier to

make world-class recordings... no matter where you are
in the world.

Zoom H4n Handy Recorder
World-class recordings for everyone.,

@ Zoom 2009 | roomhdn.com | zoomix.com
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