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Inside SHOWS

The 2008 Percussive Arts Society
International Convention didn’t break
attendance records, but it still fea-
tured some impressive statistics:

o |t attracted more than 135
exhibitors representing 11 coun-
tries in the 118,000-square-foot
exhibit space.

e Roughly 5,100 drummers and
percussionists from around the
world came to check out the
exhibitors and the 125 clinics,
concerts, master classes and
artist performances.

1. From left: Zildjian’s Bradley Baker, Cady Zildjian
Bickford, Debbie Zildjian and Robert La Clair; 2.
Bosphorus’ Bill Norman (left) and Michael Vosbein; 3.
From left: Alfred’s Dave Black, Rich Lackowski, John
0’Reilly Jr. and Karissa Read; 4. Meinl’s Adam Anderson;
5. Samson’s Brian Dougherty; 6. Paiste’s Andrew Shreve
(left) and Dr. Frank Kumor; 7. From left: Sabian’s Andy
Zildjian, Robert Mason and Mike Quinn; 8. From left:
Bobby Boos, Stacey Montgomery-Clark, Chester
Thompson, lan Wright, Gary Cook, Andy Zildjian and Nick
Petrella; 9. Consultant Rob Birenbaum (left) and Ludwig’s
Dana Jo Cox

WORLD PULSE

rowds filled the
118,000-square-
foot exhibit hall
in smaller num-
bers than last
year, but growth was still evi-
dent at the 2007 Percussive

Art Society’s International
Convention (PASIC) in its
quality of educational events
and the international commu-
nity’s stronger presence.

“I think [PASIC’s] unique in
the world by virtue of the vari-

Columbus Convention Center
in Columbus, Ohio.

ety of clinicians it has and how
it’s [turned] a very small, inti-
mate show into a major attrac-
tion,” said Vic Firth Inc.s
founder Vic Firth of the con-
vention, which ran from Oct.
31-Nov. 3, 2007, at the Greater

WORLD RHYTHMS

According to Neil Grover,
president of Grover Pro
Percussion and PAS board mem-
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ber, “there has been a focus this
year on bringing international
people in.” This was evident in
the presentations by noted per-
cussion artists, including French
keyboardist Emmanuel Sejourne,
Canadian percussionist Ann-
Julie Caron and congeuro
Giovanni Hidalgo. These clinics
covered everything from drum
set and orchestral percussion to
world music and marching.

Pearl made a strong world
music showing with its bright
yellow and green Brazilian
Percussion instruments, which
can be played traditionally or
set up like a drum Kkit. This fol-
lows the format of Pearl’s
Reference series where each
piece of a standard drum kit is
designed like an independent
instrument unto itself.

“It’s a really good time for
drummers, especially for some-
one starting out,” said Gene
Okamoto, Pearl’s drum and
percussion product manager.
“They are going to get a high-
quality instrument to start off,
which is much better than
when I started.”

IN SEARCH OF HIP

t was many of those young
beginners and students that
took full advantage of PASIC,
which took place during
Halloween. Students wandered
from one interactive display to
the next like trick-or-treaters
loaded with goodie bags full of
promotional giveaways. The
presence of these end-users is

1. From left: Pro-Mark’s Pat Brown, Staci
Stokes and Bruce Salyers; 2. Alternate
Mode’s Chris Ryan; 3. Roland’s David Garza;
4. From left: Ludwig’s Jim Catalano, Dana Jo
Cox, Todd Trent and Grant Henry; 5. Giovanni
Hidalgo’s clinic performance; 6. From left:
Hal Leonard’s Marilyn Fleenor, David
Cywinski and Bryan Butler; 7. KHS’ Keith
Gard and Derek Craig; 8. From left: Alesis’s
Fred Morgenstern, Gregg Stein and Heath
Tougas; 9. Evans’ Bob Gatzen (left) and Mike
Robinson; 10. From left: Mapex’s Joe Hibbs,
Joe Vasko, Marylon Stewart and Scott
Sasser; 11. Mel Bay’s Gerald Miller; 12.
SKB’s Jerry Andreas; 13. Tapspace’s Jim
Casella; 14. Gretsch’s John Palmer

part of what makes PASIC
worthwhile for suppliers.

“It’s a consumer show,
where we put on our con-
sumer hats,” said Mapex
Product Development Manager
Joe Hibbs “Here we talk about
instruments and what moti-
vates people to play.”

Toca reached out to student
consumers with hip, edgier,
graphic-novel-type art, mixing
rock culture and world percus-
sion instruments. “It gives them
a no-limit attitude,” said Victor
Filonovich, Toca’s product man-
ager. “We always have to strive
to reach new levels of hipness,
to have the next cool thing. A lot
of drummers are buying on
impulse, and a lot of drummers
are buying because they are very
schooled and they know exactly
what they want.”

GENERATING BUZZ

I\/l any percussion manufac-
tures were waiting to

debut new products at the
upcoming winter NAMM show,
but PASIC provided a place to
build consumer buzz, as Jupiter
did with its soon-to-be-released
Quantum series. Others used
PASIC as an opportunity for
soft launches and to show pro-
totypes for try-out. At the Vater
Percussion booth, the main
focus was to get feedback on
new items like its double-sided
Chop Builder practice pad.

Other suppliers were eager
to take advantage of the num-
ber of educators and artists in
the exhibit hall. “We always
bring some prototypes to get
feedback,” said Debbie
Zildjian, vice president of
human resources for Zildjian.
“It’s such a great time to have
an exchange of ideas.”

LP previewed Factory Metal
Percussion, a new line it’s dis-
tributing. Mike Robinson,
D’Addario’s senior product
manager for percussion and
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SB&O, discussed the HQ brand
Universal Base Mute. “It’s the
first time anybody is seeing it,”
he said. “Whereas older base
drum mutes used to be based
on the size of the drum, we
have one that fits every size
from 12-inch to 26-inch. So for
the retailer, this makes a lot
more sense. You only have to
carry one SKU rather than
multiple SKUs and a higher
level of inventory.”

Remo released the user-
friendly NuSkyn conga head to
combat the problem of fitting
conga heads to the slight size
variations across manufacturers.
And Pro-Mark Mallet Manager
Bruce Salyers was on hand to
show new lines of mallets from
Pro-Mark’s acquisition of
Percussion Construction.

“We are the only drumstick
company that is actually making
its own mallets in-house now,”
said Pat Brown, director of sales
and marketing.

A QUIET TREND

I:or a trade show that is by its
very nature loud and proud
of it, the most heavily trafficked
booths were virtually silent.
“Electronic percussion, from
what I understand, has been
one of the fastest-growing seg-
ments,” said David Garza, prod-

1. Ddrum’s Vince Mancuso (left) and Terry
Platt; 2. Tycoon’s David Kelley (left) and
Quincy Yu; 3. From left: Remo’s Johnny Lee
Lane, Bob Yerby, Brian LeVan and Chris Hart;
4. From left: Regal Tip’s Lyle Lascelle, Carol
Calato and J. Medynski; 5. Peace Drum’s
Mark Esquer; 6. Kaman’s Mark Moralez; 7.
Mike Balter’s Jeff Meegan (left) and Kevin
Jahosa; 8. From left: Pearl’s Russell
Saunders, Steve Armstrong, Andy Strayer,
Gene Okamoto, Sho Inatomi and Raymond
Massey; 9. EMD’s Andrew Swift (left) and
Wayne Hartman; 10. Vic Firth Inc.’s Vic Firth;
11. Hamilton Stands’ William Carpenter; 12.
From left: Steve Weiss’ Steve Weiss and
Toca’s Nina Rodriguez and Victor Filonovich;
13. Ed Shaughnessy (left) and Ludwig’s Jim
Catalano; 14. OnBoard’s Rusty Membreno
(left) and Mark Wilson; 15. Yamaha’s Troy
Wollwage (left) and Roger Eaton; 16.
Grover’s Neil Grover; 17. From left: Premier’s
Karen Whitelam, Debbie Childs and Scott
Daley; 18. From left: Dynasty’s R. Allen
Murry, Mark Reynolds and Dave Compaan

uct specialist for Roland, which
showed the compact HD-1 elec-
tronic drum kit— first intro-
duced at the 2007 Summer
NAMM Show. “Roland is one
the largest drum companies out
there, and we don’t even make
acoustic drums.”

Alesis, new to the elec-
tronic percussion arena, had
three new releases, including
the the DM-5 pro Kkit.

Another quiet booth was
Beatnik Rhythmic Analyzer,
which was selling its latest
model, the RA1200P. A
metronome is built into a
drum pad to provide interac-
tive feedback. The educational
tool offers a game that keeps
score of the drummer’s rhyth-
mic accuracy.

THE KNOWLEDGE FORMULA

I:or Yamaha, education and
service were emphasized
more than the latest product.
“We talk more about the rela-
tionship we have with educa-
tors and artists,” said Roger
Eaton, director of marketing
for Yamaha B&O. “We have our
formula figured out on how to
best represent Yamaha at these
shows. It hasn’t changed much
other than it’s grown.”

According to Grover, PASIC’s
emphasis on education, research
and performance is necessary
due to the multi-faceted nature
of being a drummer. “I say to
my violinist friends, ‘You know,
learning to play the triangle is
not as difficult as it is to play the
violin, but learning to play the
triangle, snare drum, steel drum,
conga drum, timpani, marimba,
drum set, that’s what’s hard
about what we do. There is such
a wide range of techniques and
concepts. That’s a lot of knowl-
edge you have to have.”

The 2008 PASIC will con-
tinue to provide that knowl-
edge from Nov. 5-8 in Austin,
Texas. MI




